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Identity of Soft Power for Promoting Tourism
in Songkhla Old Town

OO OOOOO QOO OO OO OO O OO O OO OO OO OO OO OO O OO0

1oudnid AF990y" (Boonnawat Srikhwan)”

o
UnAmea
NITUANVNBRANHI U ImUsTT LAz Ry oy reetiud e
aaan ieduaiunisvieniionresiuiiiuleniafidAlunisanseay
nsviaafitauazansziunuiumeaiitaivanzanuazaanadeauAnnm
fifufidnuileuraman Wedunisseaiuiunisduaiunisvieaiion
A NaATYTUNTNANAUNAIAEHY (@OWIN101985) TDUTBIFANALAY
ANHNNTOENTTALGARINNITHATUFN ] satsendluseuiuils lnasous
afpauivilaqiudnsnzisurassnudeninamaie AnusranAals
Fulnuiauoafiud ANINANYTIUVINAIUDINIT LHYaIMNTLarTLLUL
msdsznauems pnsiuendnuninenus nAna Ussndilseaniuiu
sanTaAMENTaNTasRans TN iitsresiufifinvieuiisasaisn
deonFoufuszafalszaunisoifiaula wiouvianisFaufniseanuuy
mmﬂmmmﬂiz&i”uﬁmLmeiLwiqmmﬁzqLamﬁmr}ifaﬁmuﬁaﬂﬂﬁu vu
nazvieulFetnsfiReeiunumeiausssaziiyonresnudean
aanfiasveuliifiunndndneoirendedilauay wadulenalunis
aznaunwanaiiudewiarsAlaziiasnsanlantegenudoaun1a9aan
‘Lﬁm'wﬁmmﬂEqu‘ﬁwhulmNmfé”mﬁﬂminumﬁmuﬁiwLL@xQﬁﬂmﬂywmﬂ'm

! granstiananinssansadelua nendunisdanisiienns anAnendevinios sawan 90000,
fLua: Boonnawat.s@tsu.ac.th

! Lecturer, Modern Management, Management for Development College, Thaksin University, Songkhla,
90000, Thailand, E-mail: Boonnawat.s@tsu.ac.th

*Corresponding author : E-mail Adress : Boonnawat.s@tsu.ac.th

Received: October 29,2024 Revised: March 3,2025 Accepted: April 25,2025



| ndannBeuas
34 ¥ 7 20 ariufl 2 wommes - Aanan 2568

Hlaumawan damnannnisdaneiuariinseiidamanunasiaya
ynRandfhihBedelussiund visdu 6 T drary Toun Aady awwns ausd
uazlafda maviaaiien

NTANUULILAYAULHTY YniflasmaaaIansnRaun andnmo]
numﬁmuﬁimLLaxgﬁﬂz:ytymeﬁ@ﬂuﬁﬁLm'ﬁfﬁéf fiazlanalunissietan
nsvieufigaresiuildiAnoningelunazainsnanszAuannIngas
saspuluiufinfesisaireindidnlunisinthwinuazrasunutiuie
yasnuesliunienasuuazaulugudnlle

NENATY @ BRANEDL, WAIAZHU, NIVIBATEY, HNuHadINaITa

Abstract

Exploring the cultural identity and wisdom of Songkhla’s Old Town
offers a significant chance to boost tourism and creates appropriate tourism
frameworks that match the area’s potential. This supports initiatives to advance
tourism by highlighting the city’s soft power globally, consequently strengthening
different local industries within the country. Historically, the Old Town of Songkhla
has been defined by its abundant and distinct artistic heritage, exceptional
cuisine, unique music, vibrant festivals, and local customs, along with its tourism
offerings. Visitors have the opportunity to explore and engage with their interests,
such as discovering the city’s design and architecture, as well as traditional
clothing from both past and present. These elements capture the cultural
richness and wisdom of the Old Town of Songkhla, effectively showcasing the
city’s identity, thereby providing a chance to emphasize its status as a creative
city and its potential to become a World Heritage city. By investigating the
identity of cultural capital and wisdom in the Old Town of Songkhla, which has
been synthesized and analyzed from national secondary data sources, the city

can cultivate its unique identity across six key dimensions: art, cuisine, music
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and festivals, tourism, design, and fashion. Developing these areas of cultural
capital and wisdom could enhance local tourism, boost the quality of life for
residents, and instill a sense of pride and connection to their hometown among

the youth and future generations.

Keywords: Identity, Soft Power, Tourism, Songkhla Old Town.
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