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The Relationship Between Marketing Strategies in Providing
Food Truck Services:
A Case Study of Nok Huk Market, Nonthaburi Province

Tasana Hongma'
Abstract

This research aimed to investigate: 1) the demographic characteristics of
consumers using Food Truck services in Nonthaburi province, 2) the perceived level of
importance of marketing strategies, 3) the perceived level of importance of Food Truck
usage factors, 4) the comparative differences in Food Truck usage based on demographic
factors, and 5) the relationship between marketing strategies and Food Truck usage. The
sample consisted of consumers purchasing food from Food Trucks at the Nok Huk Market
in Nonthaburi Province. Statistical analysis included descriptive statistics (frequency,
percentage, mean, standard deviation) and inferential statistics for hypothesis testing
(t-test, One-Way ANOVA, and Pearson Correlation).

The findings revealed that the majority of respondents were female, aged 21-30
years, single, held a bachelor's degree, worked as private company employees, and had
an average monthly income between 15,001-25,000 Baht. Consumers rated the overall
importance of marketing strategies as high, with the highest importance placed on the
People strategy, followed by Process, and Productivity and Quality, respectively. The
overall importance of Food Truck usage factors was also rated as high, with the reasons
for choosing consumption being the highest-rated factor. Hypothesis testing indicated that
differences in gender, age, marital status, education level, and monthly income did not
significantly affect Food Truck usage at the 0.05 level. However, differences in occupation
showed a statistically significant difference in only one aspect: the impact of changing
lifestyle/society on daily life. Furthermore, certain marketing strategies demonstrated
a positive and significant relationship with Food Truck usage, with the Process strategy
exhibiting an especially strong correlation. The study suggests that operators should
prioritize the development of staff efficiency and standardization of service processes to

effectively meet consumer demands in this market.
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