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Abstract

This research aims to study; The study of marketing mix factors influencing of street food
purchasing decision Thai tourists at Chatuchak Weekend Market Bangkok. The sample used in
this study was 400 tourists in Chatuchak Weekend Market Thai tourists. The research instrument
used for data collection is in a form of questionnaire. This statistics used for data analysis were
percentage, mean, and standard deviation.

The result of the research showed that most of Thai tourists come Chatuchak Weekend
Market Bangkok were males (50.3%) rather than females. (49.7%) 1) Most of them are in the age
range of 20-30 years (58%), working as students/students. (59.5%) and have monthly income
less than 15,000 baht. (59%) 2) The marketing mix factors this can be classified into each side.
The Product had average high level (x =3.73) or 27.8%. The Price had average medium level (x=2.76)
or 20.5%. The Place had average medium level (x =3.49) or 26%. and The Promotion had average

medium level (x=3.46) or 25.7%.

Keywords: Marketing mix factors, Chatuchak Weekend Market, Street food
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