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Abstract

The objectives of this research were 1) to study an overview of mango farmers
groups, 2) to study knowledge management of mango farmers groups, and 3) to study
marketing channels and marketing mechanisms of mango farmers groups. The samples
can be divided into 2 groups: quantitative samples. using a specific model as a group of
380 volunteer farmers and statistics used in data analysis with the packaged program. and
qualitative samples Using a specific model, a group of 10 volunteer farmers participated
in the data from in-depth interviews. Brainstorming sessions between the research team
and those involved. and small group discussions.

The results of the research were as follows: 1) An overview of the mango farmer
group. Most of the learning is organized by gathering in meetings. Discussions in various
fields, with the exchange of learning about marketing channel management on an
ongoing basis. and the resulting produce can be delivered to mango distribution centers
at cooperatives and community enterprises to perform screening and distribution duties
in its entirety. 2) Knowledge Management of Mango Farmers Group Most of them have
knowledge management in the field of knowledge training from government agencies that

always provide knowledge. and learning from folk wisdom that has been passed down
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from generation to generation It can be applied to take care of the farmers' own mango
orchards to increase productivity and meet acceptable standards. and 3) marketing channels
and marketing mechanisms of mango farmers' groups since the farmers' groups operate
in accordance with the procedures of cooperatives and community enterprises that have

standardized agreements between farmers and customers who come to order. Already.

Keywords : knowledge management, marketing channel, marketing mechanism
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