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Abstarct

This research aimed to 1) study personal factors and tourism behavior of Thai tourists
travelling to Nakhon Pathom Province, 2) study factors affecting the development for tourism
supply of Lao Khrang ethnic group, in Nakhon Pathom Province for increasing income from
tourists. In this quantitative research, population was tourists who travelled to Nakhon Pathom
Province. Sample size was determined by Krejcie & Morgan and selected by accidental
sampling. Data was collected from 400 respondents. The research results showed that
personal factors and tourism behavior concerning age, income, and cost per day were
positively correlated with the number of travel days. The correlation coefficient at 0.01
affected the development for tourism supply of Lao Khrang ethnic group in Nakhon Pathom

Province.
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