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nsdfnu wanUvedldnluussmeagosnadiel 2011 Tnelddoiaudey
11 “chok chok with coca-cola” Wwenifuldn Ae nisiadeulmfieannuiaieg
N1319819130 shake lagguuiaentlnanApplication yaslaniiterdnlusamayn
deflawanldn fuudeavediefiolvinsafuniihoaifietfiuinldnuazifuudaniluuan
yo9319¥a wnnigyiignudeslifunsuaynluiiithu Tsanmeuns uagtie outdoor
A1gUN

wanigiisvavanudniaiuegraunn feennillnan 380,000 adwio 1
Wwiou fleglududu 1 uagdvoagithauunndt 9 duda landesnstigyuiiuduiug
mslnsiien] TnguFiAnisglavanuuusssuniguédrinuasly udlgvasamayni
vassre¥aunduusagdls Tneldnihaed 1 Aelnsiirligousefuntnasi2 (second
screen) Ao asnivlutiues

wiiinlewaniaziuun 4 Judr wezdszauanudnialulssmagdens
uiluthudalaifinnsusngnsaivesnulawanid interactive Television fug
Fefifivanstdlunsamaynlunemsvionsds SMS dnanlusienisuindu nnslavan
fanadunsdeansmaiiede

NIANTRENUAsUYITUlEEAY @ anduIuasiaIL WNINeNaeTUAsUYS



nIalAnen suazAsuA1aUIEINA: Gossip Girl

AN 2 fvEggazATIos Gossip Girl Tudnauszma (Renduiiaalnelaus, 2559)
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Gossip Girl
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AN 4 T1eazBunved Application 999 Gossip Girl Thailand

Application ¥89 Gossip Girl Thailand

1.Video On Demand a@nsasutusen1sfounds wazsen1siiu
Uncensored Version Ejﬂéam ey Bonus Scenes ﬁmwu lﬁﬁﬁ ‘ﬁLaEJ’J

2.Information AnAadeya nszuaT1 1399517 exclusive TesivaTnLAR
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3. Shopping 5@%@?{14@1"1LW\I%"IJ%’@LﬁuLwiﬂmﬁmm‘%"mmeqgmn Gossip
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6. Chat lunazsfudnszats funisuunan deannnesundn aununauUszen
Gossip Girl fan Club
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