R urnal

B ‘ of Naresuan University
ISSN: 2672-9091 (Print) waz ISSN: 2408-2112 (Online)

a

o a 4 1 a 1Y a4y al o o o
'qua']i‘lliwqiﬁqiﬂﬁ] Lﬂiwﬁﬂqaﬂillagﬂqiﬁaaqi URTINYIA-ULIAT UM 15 aUUN 3 (NUB18U - SUANAU 2563)

UNAIINIYINIG

¢ MITATUAUNIINBITBTAVMIMITIRLAENAENSNITUS UMY AINeTaEng
TUHUNT S Tap

UNAIIUITIEY

o mM3UjiRRerrunsieudsnlunsaaiadussneunis
397501 237y
nsadyaiiadaenswanaudufinuiwieidiiuensiesdulusineiunde Swiamusysal
HuNsIEes
AnALN ¥103%e uazdswa o3n
Uaduisinasenmninvessunisiuvesgsia SMEs luuszmealnganyunesvesdusms
danIm danng

nagNswUULIUUNEATININEE519ANLANAIINEEUYDITINAVUIANSNUAZVUIALDNUUUAIAY
ludswmdauasuienvaslszwmdlng
89A13 AZYIIIAT UATDIIANT WONTNIY

v

Jadgisanvnvasanudaenisldmalulagansaumauaznisdeasivaidineninuivesnguigany
ludsmiauassvdan
AUYIR Fgau Uavdniae LnRgsIIA

Tadadunisuimsdnnistnnatewasidwmanodudinsnasluuisnndngunsalluiiuas sudwudidnnsaiing
VUIANANUAZYUIALEN
WIWW WATe, F95tiny A3lang waziudgvie AsInma

TNAULYDIFIUIATUNBIDUNIANLIUBBNNTRDAN LiUaRnA YV ITNYTIB LN 8w1IR19Us A TUNNEN
7598 VLU

noAnssuAMULEYsvRErnsaloaunIng lut99nsnantlenfatlias: nsaiuszmalng
10N 1IN INeA

JadeniinasaninulinelavesinvisaiisasensdnssRussuladfidinnlswsuvuadnludnadios
Jwmdaiunylan

Usiug AN, A3 finnes wazswiand wiauay
szuulnydvasgsnavuanasuasvagasludwminiivalan: n153ATIRRTIENGUANEUNTIH

e B15vae, AMINT NENUTIRG, aun3d ARSI wasAsn aude
geigliandeateduides: n1sadraindeansguanizgeengniviniuie

#3uns fyan1y sy, dufien aenue uazuiydn ARl




Q13EITUTNNTTIND LATHFAIEASUATNITTOAT NN INBIRBULIARS

Journal of Business, Economics and Communications, Naresuan University

]
a

Y4 15 adui

3 NUBIYU - SUINAN 2563

ISSN: 2672-9091 (Print)
ISSN: 2408-2112 (Online)

WIYBY  ANNEUSIITTING LATUAARNSIATNITARANT UNTINEIRBUTAIT

o e
NUINYT A.UN.AT.NTTLE

A.(WLAY) AT.N1EYIUN

UIIUI5N3
3A.03. 311U
USTUIBNSINNTS
NALAT.NANT
NPIUITIUIENT
f.A5.ANATUN
A.AT.ALIN
A.(TLAY) . InINgual
IA.AT.AUVUN (AULS)
37.AT.ANNITO NIV YT
IA.AT.UNAR
56.05.1
JA.a5.45ua
3A.059.57
5A.05.auiln
56.05.n5le
3A.05.576
HNA.AS.89950
w3 LN
NAL.AT.UTINR
HALAT.HULAY
NA.AT. AU
HA.AT.AUNAYAY
NAP1S. NUNENS
HALAT.NANY
M350
NA.AT.ANTNG
A3 UTIYE
H18n352980UUNANN
HA.A5.ASLT Y
A3 5T

YULIA
W59

SmAyaday

T3
ANDINUGHA
Unudsian
ANNERNT
nanTAsa
ANIATUNT
Salns
UTUY
GREEHGLY
aenil
[BoRsEnag
WIANATUNT
daduna
Janszlvn
N1YIUNITO
ITUTY
fedatan
WwiAsUSN
BRI
goulsziny
WugLaus
gnEIIIsnY
warusiimng
Ay

ATULNYS
HYUA

YIYNANTUAINYNRYULIADT
B5NSURANTIINYNNYULSAIT

UININYIAULTADS
URINYIRYULTATS

PRIANTUUMING S
aoUuUMARNRILUS I SAEnS
PHIAINITAUNINEFE
PRIANTUUMING S

e RIS
UMINYINYTIIUANENT
UIMINYINYTIIUANENT
URINGAUSIINAERNS
UMInaeLteslng
URINGSUI YN YA
UUMINYIREUUIANTANL

UM INRUELTEEITUTIY
UM INRUFITEEITUTIY
UMInaeLteslng
UNINYHY TN
UNNINYIRYTVAL UGN
UUAINYIUULTFT
UUMINYIUULTFT
UUMINYIUULTFT
UAINYIUULTFT
UUMINYIUULTFT
UAINYIUULTFT
UAINYIUULTFT

URINYIRYULTATS
URINYIRYULIATS



A3.qUNSY RIAT A AN
AT.2NTYUN Weinyey UNINYNTUULIFIT
asilosi Uaygn UPINEABULITAT
n3.00030 sssudayan UMINYNAYULTAIT
A3.NOVY gAY UM INYIRYULIAIT
ATH5Y) BVNLA UMNINYNAYULTAIT
A3.0I0 GIRRET UMINGIAUULIADT
A3.UANT 81AANY UNINYNGEULIADT
AT.LNET wigyla UPINEIABULIAT
HALENINT nanlivas UMINYIRUULTAIS
NALAYITI Aaleh UMNINYIRBULIADT
deduaiu
37195, WIFN SRRt UMINGIAUULIADT
HA.AT. 9% WaLng UNINYIRYULTAIT
A3 308" LN UMINGIAUULIADT
3.4A357 UNUITAY UMINGIAUULIADT
A3.ATING Wivs3u UMINYNRBULIAIT
n3.flofing duu UATINGITIULTAIT
HAIS U ITY DUNUUN UNINYISUULTAIT
WA ANSUUN AW NI IADULIADT
219158 yuMNAsl MU UMINYITHULTAIT
971913NTINA UEQTEGeYD] URINESUULIADT
deRad
A3. 5508 RSN UATINGITULIAIT
919130853850y N ERRNIGN URINESUULIADT
Wnthiiuszanunuiialy
Wiy lasne

WEURina ned
ATAUALNELNS
3 atfu siod (Sudeus 37 13 atuit 1 Duduly)
atufl 1 euunsnay - wwey
atiufl 2 ounquniew - Asnay
adufl 3 Weutueneu - Sunay
dnufidnde
ANEUTINTGING LATYgAaRTuaznITAeans
uTInedeusms suailng suneiesivalan Smiafuvalan 65000
NSANN 0-5596-4808 Insas 0-5596-4800 Email: bec-journal@nu.ac.th

NIATUITINIFING LATYFAERSTUAZNITHOANS
Journal of Business, Economics and Communications: BEC Journal

www.tci-thaijo.org/index.php/BECJournal/

NUWLHLAS LD IUN 28 SUAN 2563



N13VBDYYIAUAT NN

a a 6

unanale 9 AdRuilunsansiedudsanivesauzuimegsna iesugamansuagnisdeans
uAnendeuises ldoygeliiluafuis mnmhsnulafesnnifmuaniediladiunis
Tweundsevioiionsesinnisla q asdealdiveygraduaisdnvaldnusnnauyuinisgsis
ATEgAARTuarN1A0ans UM TiveNdousms douwhi

unaunAfuilusaIaunaL naensugunmwasdefniung 9 Wuvesilau
wiazviulaeaniz Wldrnufniukazanusuiaveuls 9 vaineussansnisnsaIsusmsgsie
WATHAANSIALNITHOANT UM INGIRBULTAIS



d13U8y

UNANIY i
nsvnduRuNIneIdesER UL ALaENagNSNIsUSURve I TInedulng 1
U FSaTan

UNAIUIY
a wa dl U o a vV
msufuRagiunsienudsnlunseainguseneunis 13
531501 237y

msassyadiiusensimuaududinuiiuiesdituemsviesdiu
lugunewfe Farinmysysel HunsiE1Ted 26
Anfun ¥1e)3fy uagdsna 93w

Uadenilnasionnnmuessun1siuyesgsna SMEs Tudsemelngainyuses
VOIFUINS 38
#nIn dang

NAYNSLUVUIUNAATILLNDATIAIULANANTEIEUYDITINIVUIANA AT VLN DY
wuuasAnludminuasuenveslssmalng 50
89A15 AYYITIAT UATOIIONT WOVIBNIY

Uadusammuesanuseinisidmalulagansaunatasnisdeansiverinnennug
voinguRgeegludminuassvdun 70
AU Fgnu Lardniad WneesISIA

Taduaunsusmsdanmsdunanewesiidmansdumeasndsluusnnangunsallnd
wardudiudidnnseiindvunnnalanazruaLan 83
WIVW WA, Fisting A3lag waziungvie Aasna

AU YRIFERNIaTUY RN AR TuanlinaAauliUasniavesinvia e
gmenaUseneluimen 99
N598@ UNoU

W ANTIUANULEEIDIENTaloaunIngluTsnsInenesmeLie: nsdiussmalng 112
1NN B INYINIA

JadeitinasannulingdavesinviewieinenisinsetueaulatiiInnlsawsy
uamdnluginadies dminfivalan 133

[

Usiwg A%, A3 finnes wazswiand aigy

U v

sruulyduesginavuinnauwasvngouludminiyalan:
NTIATIATIUNFUYAAININTTY 154

1
U = s 6 U

WA ez, ANITNT WAUSIRG, guvse AseEeA wasATnu aud

geivlaiandeagieguidss: nsasidndoansaunizgeengiuinyiude 174

#uns fyan1y sy, Tufien amenue wazuiydn ARl



TABLE OF CONTENTS

Academic Articles Page

Global University Rankings and Implications for Thai Universities 1

Pimprae Srisawat

Research Articles
The Practices of Proactiveness Dimension in Entrepreneurial Marketing 13

Thirarut Worapishet

Creating Perceived Value by Developing Authenticity for Local Food
in Khao Kho, Petchabun Province, Through Story-Telling 26
Kittima Chanvichai and Terapon Poorat

The Factors Affecting the Quality of Financial Statement of Small and Medium
Enterprise (SMEs) in Thailand from the Perspective of the Executive 38
Salakjit Ninlaphay

The Blue Ocean Strategy to Make Sustainable Difference in Traditional
Small and Medium Enterprises (SMEs) in Nakhonnayok Province of Thailand 50
Angkan Kachawangsie and Attaporn Puttipong

The Causal Factors of Information Technology Requirements and
Communications for Accessing to Knowledge for the Elderly
in Nakhon Ratchasima Province 70

Somchad Deeudom and Jakret mettathamrong

Supplier Management Factors Affecting Inventory in Small and Medium-sized
Electronics and Electrical Parts Manufacturers 83

Pornthep Kaewchur, Theathanick Siriwoharn and Kanreutai Klangphahol

Eastern Mass Media’s Attitudes towards Tourists’ Unsafe States in Pattaya 99
Songyot Buaphuean

Risk Behavior of Thrift and Credit Cooperatives under Prolonged Low
Interest Rates: The Case of Thailand 112
Kovit Charnvitayapong

Factor Toward the Trustworthiness of Tourists for Payment Online of
Small Hotel in Mueang, Phitsanulok 133
Paramet Damchoo, Daorung fangtong and Thanawat Khwanboon

Accounting System of Small and Medium Enterprises in Phitsanulok Province:
The Sector Analysis 154

Chanida Yarana, Pattaraporn Pongsaporamat, Suntaree Tungsriwong and Sirat Sonchai

Elderly Use of Risk-Free Media: Creating Media Literate Elderly Health
Communicators 174

Sirintorn Bhibulbhanuvat, Nuntiya Doungphummes and Kwanchit Sasiwongsaroj



