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Cultural Strategies for Thailand to be a High-Income Country
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Abstract

Many factors are involved in bringing a country out of the middle-income trap and
becoming a high-income country. Culture is considered as one type of capital that can be used
in economic development, both directly and indirectly. This article analyzed the roles of cultural
capital on a country’s economic development, studied critical factors contributed to the success
of cultural industry development and recommended cultural strategies that help advance
Thailand to a high-income country. The recommendations proposed in this article covered two
dimensions: how to increase economic value to Thai cultural products and services and how to
transform social value (cultural perspectives) and life style (cultural practices) to be more
supportive for Thailand to be a high-income country.
Keywords: 1) strategy 2) culture 3) Thailand 4) High-income country 5) middle-income trap
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w.A. 2557 agjiiferay 0.6 (Yuvejwattana, 2015)
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(Jitsuchon, 2012, pp. 13-20)
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menslagiu Ussmalneaslulssmaneleig
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oﬁ’mﬁnﬁmﬁugaﬁmdﬂ 200,000 a1UL8Y
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ATUI995 UANAAINUsEINATIUSEaUANNALST
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nsoenuUUFINITgu AnuTuiediliniug
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wWiwdndugnsmansegauiasele vinlinasly
Tausssuluniswauiiasuegialivseay
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2015, p. 14) Feurnniinsensrsiausssulng
89 26 i1 waziinslgsvdaasunisdenen
TussIuUsENIN 343,000 a1uleU (Ussuna
9,000 a1UUN) N5pUSTUIUSBUAY 5.6 VDI
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3) dalassadiuiiondndunisasisusun
adnssawdios wu tnudlddadeaniusesiunsun
Wenisadanndnwalunussina (Presidential
Council on Nation Branding) Tnefii&usiaiiie
afraunmalalaiamanwallussdumeiiungy
Uszindluasdnisiionnusiuflenaasusiauas
N13WRIUT (OECD) wagyilvyad1iusuauseine
(National brand value) v atn1UaLARADUAY 1
Tu 15 Tud w.m.2556 nsusud 33 Tud w.e.
2552) (Prost and Bondaz, 2014, p.2) WHudu
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3. N159INUUY

AISWAIUINITODNLUUAUATTAIUSTTUUDS
Ingeravilalag

1) fafhensgduaingsuiiman (OEM:
Original Equipment Manufacturer) LU ug3udns
DOALUULAZNANAUAT (ODM: Original Design
Manufacturer) Waghu1gduAlURUTUATDIF DS
(OBM: Criginal Brand Manufacturer) \losan
Hagtugnamnssulneidu OEM Fadufanssu
fiflyanfiudiigeluiasldguniu aanisuan
lulnemisenszduain OEM lug ODM uag OBM
1AELUININITENTZHUIIN OEM § ODM wag
OBM 13u

n. as19nguuesdnideuazineaniuy
HAnAue 1y n1sbiunisAnyrludned
Tud19UsEme N1SHRIUIMENEATNIT00NIUY
nanduatulszina n1sundidnidonas
UNOONLUUNARA I 13DN1TA519UNTINGIBITE
wazUsUNISTIUNTERULAITIUNTITU AT WU
wnu Wudu

v, faunlassadisfiugiuuasuinis
AUUAYUNITRBNLUUNARS M9 LYW N15USNIS
ponuuunandudlagldasuiamesvislunis
280Uy (Computer-Aided Design = CAD) Wag
nsldmsufiatnesdrgnieatuinalulad
(Computer-Aided Technology = CAT) L% u
n1sldreuiinmasnaaeuian (Finite element)
Tnen15iIAfie oL uULIMAdEURILNITS1aD9
anun1sal (simulation) IAuauTRvesdan
wnzaunselil wie nsldmeuiamestislunis
Nan (Computer-Aided Manufacturing = CAM)
ievinlimsuinarUssneufutudiuiuedisls
sasensliusmsiedesfiand 3 37 (3D printer)
\ionsnandufduLuUsIuTosTuienaaes
pate daflfunudiniinisiiuaifuiiien
nanA 91939 L uRu

A. duasunisasnulugnaivnssudd
yaeLfiugs 1y 53nafUNToNLUUNAN AT
ganamunuaziaun (Judu
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(technopreneur) lagiauinuLagyinyeay

[ s ]

=




NIANTUINSGIND iswgAnansarn1sdeans
Ui 12 atudl 1 uns1eu - lguiey 2560

X% Y] [y |

3303 widnIdeuavdinmalulad Jug (Matching)

Y
o

serietnide/dnmalulad wastnaamu daasy
wnaaIuudinugsianiumalulad wu
venture capital, angle fund LATNAIUNLASIASS
flugiu evumnegsiamealulad sy

2) WANUAAINTATUNITORNKUY Lagfnw
MnawAsigelulan

nazasdgineenuuuilinaiigaly
wingsuvaslanuyigeusuaulng viednass
NUNTANYIATUNITOBNUUUNEAS U aIU19199
AR lunynAInedefiifian viefueiansdd
isiigelusunsoenuu Wielidrdansruuay
AU3 AN SR LarA1INsElan (leap across)
Feazpaelimsiaunvesnisoonuunandousi
Tudsene

4. NIHER

MasgasasunsNanduA Tausssulalay

1) aduayuwnauIuuLNEUIENauNIs
Frutamsssy Insnisdadanasyuiiionisasmuy
Tudufrimusssy (investment fund) 115y
avvayulidwdenonideda (soft loan) u
fuszneumsiifienuavle

2) WAILIFAVIENIITAUTTTUVDILARS
Fanta feilfguraiinnsdmdendesfunuy
wisughaassassatulszwmalng @ w.e. 2554)
W Foum (Hosuwnanudaiugdnn) Wealm
(Weeinanssuasnaassd) a1 (Woawsin)
s widlymde dedmdenuiuds nduldls
HANAUBE 99T

vz iluinauszinadfogianisiaun
Westamusssuiuraule 1wu leslnmieny
Uszeladule gnindlassadiomdnliduies
uwnase sy vesannuazausiteiie iy
91115 #939ANS Gastronomy Corporation of
Popayan ufingaun1sinUszyaisafue1nis
sauUsene Wudu (Preetipanich, 16 July 2009)
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Tun15AV0INIETNTIEEY 19U 1ATIN19ARESIS
YOINTENTNANUIAN N1T9DALUUNITNOATI
AstidAvesinusTuInadlunaIu BianTeNTs
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ayulnslve Jusu
4) WAUINTEUIUNITANATOINSNEAY
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5. M15INVIMUIBUATNITHINITAAA

1) ¥1A159RIATITN LU STUran VALY
suaauLiloutaazasinsvimiliiduniwisieg
Mnduiadludadefuaniinsieilulsemea
fineq iieliazasianivldeaneinie vari
ansgowsnt dedinflazasinsiemidudiuou
un wiSgldladuiinenlunisluiasaniu
AraUseind Litesvunedvansazas (Leong,
2014) 31nsegresenarronatfunuaniliun
n1asgveslvelunisduasunisindinuienasy
nsinseanedud musssule wu
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meodueaneg TidunwimsUssnea lidnasdu
azasinsiial Are3uledneg tAeafudud
Fauussa uazUsziReubuin Fesmiignandu
Fausssuensle sumsudalidunmesisdszime
Feuonimilonnnwdanguuda Asiiansaula
Hunwivesssinafifiguasdsedud iamsssy
Ineganazidunarndifidnenn nieenaiiudy
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aodlnsiimissUszna Wiadansliazasing
Tanluesnernialumaisuseing 13913530
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ansUsenale 1udy vse e1aesafunulieny
wwmddielfannisunsvereausssulne
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a. Sufletuuidninefiduussmdnued
wiu MsUlnsidsuuisUsemalne wisaselnadue
Yuadudlve 1Qudu Tunisnszaredudn
Sausssuluinlan wazliaoaunsnannudulne
wazTaiusssulne Tunisafiunisvesusen
TudneUszine illouogefidues aduayy
MIMSTIRBUEIATRsnTaLNYEa (The Jakarta
Post, 2012) \Jusu

2) YaAUIINLBULATINTETUUNITV9U
vosyamasdinglusiuseing lnesiusindeya
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gmsﬁagaﬁﬁuaﬁa Wuwuniesgsianinuazainy
Foan1svesnanalulszinanneg eldluns
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119U Teinea (Institute of International
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2g19NAB NI AY SAURIEIUSONENFU
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1A 2 Tausssnlund “UuukuIngIn
wazAlloudenn”: Ujsuau seuu Usum

“UuuunInTInkazAdeudan” dnase
nsWauasygiantsden tesainaudy
n3nensfiddny aufilnaninazyiilinsiau
WHuldedrssaniiauazdnedu fedunas
WasuwlasTausssuiifunuunniitiouae
Arfisuvosnuludinuligndoununzaniniy
Fadfyuazsnduegneda

nsUfsulafniuazdaduldfeainnis
U3V 3 Usvanu dulaun nsusuau Uisu
SYUU LLﬁ%UﬁEUU%UWﬁILﬁIEJU%EN (Charoenwongsak,
1996, pp. 67-70) N15UHFULUULKUINTInUAL
Arflsuvesynnaludaulneg Arsaiunis
Tudnwaue 3 Ussanuuieniu
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[ s ]

=




NIANTUINSGIND iswgAnansarn1sdeans
Ui 12 atudl 1 uns1eu - lguiey 2560
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- yioudl ulaveulunisifissguasvaty
vowulmduaud fau

- domavu Sulaveulumsiausdeiiants
9E199NADY ATTIUTIY

- s Suileveuming Suliuszvivu
senuinle Tusuduuu

- dnnisilles Suiaveudmuauleule
Aduusglovidend vszvvy

- dnFes dnuans Sulinveuiluwuuseig
frlunsuansoon nsusdsnie My sy

WUUBEIILIIAINAN

- WL Aosyssen Tl nUTeugning
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Uszinand liaalng
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Uselovtiusesnyuog 19wz
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Yunen13Inused Tavsmusediiudevesdy
vngowmnsetwioiiles (Chan-ocha, 1 May 2015)
wazlddofiindsaudie 1wu asndnu nneuns
udu mesussdfausssuifaouiiaziSes lng
FenFesiianindfyiiganeu 1wy Anudednd
Judu waglisneTasndosausing tilodaasy
Adouif vaugfininsnisiuay wu Saduld
nguangliidunniu Tumstestusasdsudsy
nanAeUiu vieadnunginssuiliaonados
fufloufinnassmilund wy Uiuidefises
Tutansisauy Wudy

2. Msufjsuszsuuitiieatasiunsdaisy
Andwia

NTASIE “UUURNUIDTIN Ua
faaw” Arludenuty sevuiliAeadesiuantu
#1199 Tudsanmdslasunisufsuuiendu

Aty

dn1dunsaunia

an1tuaseuafimsvimihiiduneadien
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AseUATINBINIIMslFRanoULNLINITnglen
UANAIINBUGY A1UTN AITURNHUYD
ATEUATI LT

1) fndalsaFounsounss vioaudiaun
Aseuniduds daihmdngnsnseunirdnuiiie
Uszrwu Tasaouilonieatunislidingesng
PRIV

2) dUEIUNATOUATIAIDYN NOUNIEYNTO
Uszmafletnsi@ayiesaliivdausadiumeny
agsniugnuulagliinisngnirs lneaiasy
waztenwuduglinisatuanu

3) dauasunislidiiarinalnludsslovd
(eonae-Hea330IWdng) Usernyueeningenie
$rufusisnsouadilutuians daasuliinn
mauanulnaoufasssuluiuending 1Oudu
(Department of Women’s Affairs and Family
Development, 20156, p. 2)

aandun1sAnen

nsAnvnduadesiodfyiinzdmase
auduluvesuszinalusuinn n1sufsy
nsAnwileaineassininensuywdfisinunm
fAnfoufireravhlivatonuma 1wy

1) WasuuUasudryin1swmul Ay
Tnesgdesnsenininnisdanisdnwdudes
Waurgi3ougnisiuaudianysal deldun
nsfnwiiiedan e wazileursUszan
(Charoenwongsak, 1996, pp. 52-56)

n. AsAnwiledan Ao nsdnundu
wn3esdielunisusenavendn Jeaudiulug
sisnsdnuluseaud

v, Msfnwuitedn Ao madnuiiileann
auliduaued1aurase iWilanwes dnudnuue
Tndiren fufuoglundnaussmaiosss

A. M3AnwiersUszen Ao nsAnw
dieadrauszlevdliudiusay yuvu daay
UseinAYIf AapAIUNYBEYIR
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2) Wasuwlauilemnsfinen YIUINIg
Ardeuiunisaeulunnivy ynAanssy Ll
aouilommusiig uidesussgnduazaeaunsn
domliEsusuaieuinosnadusssuei

3) Wasuwasismsasulusl adausegdle
KrumsliseTasndessanaelfiduiiusednsis
Tuanidunisinuwiuasludsay venaini
A301313IRARUATITIAILNTENTARY iiiiesaeu
enndwn widesgalaliiAnifuaudlidag
(Sopontammarak, 2016)

1) WaguuUasszuunsUszifiuna gl
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ANdIAYAUNITRUYINYE Alley WeAnI T
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1) Wingununisaessudu 1wy nseen
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nsdeutunioinusiudadslondelidaiay
PIUNIATFIUNNMINY TITALTINTEUUNTIRERY
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aadgesatdvayulvidiaeuifldsunng
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1) dnisniede Suhenuanaaey daifu
affnisnseviiin Wanliine Tasiseisianade
nsiduianisvesde 1wu nsseengluoyan
Aans msldansiinsussyanauaud iy

2) auvhaudedesilueyyinuszney
Fudn gAezsinsudeaisuiavudesany
TuayaaUsenaviendn detansannuifiude
Lazas581uTINAe fTiviAnasseusInde
seosgnaeulueyny1n (Pinthong, 2015)

3) a¥reTmusssuiinuifomuedderay
Tnednassnudmiunisnandeiifidomdaasa
fausssudia fededuiunasdoeoulat 1wy
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P 1Jusiu
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