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Abstract

Marketing channel development is an important factor of business operations affecting
marketing goals achievement and the success of small and large businesses. This article aims to
offer guidance in developing marketing channels of the ‘Salt product’ from Bana district, Pattani
province. Bana’s salt product is operated by community groups. This paper presents types of
marketing channel, SWOT Analysis, elements related to marketing channel development, and
strategies for marketing channel development. Guidance for Bana district’ s and others’
community entrepreneurs is also suggested for developing their own community products.
Keywords: 1) Marketing Channel Development 2) Bana District 3) Community Product
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