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Abstract

The purposes of this research were 1) to study the awareness in marketing communication of
retailers that affects the selection of smartphones by students in Phitsanulok Province, and 2) to study the
marketing communication strategies of smartphone retailers in Phitsanulok Province. A questionnaire was
used as an instrument to collect the data from 397 students together with observations and in-depth
interviews of retailers in the smartphone markets.

The results of the research showed that most of the samples were women aged 20-21 years
with having less than 10,000 baht/month of salary. They largely owned Samsung smartphones with the
price higher than 23,001 baht. An influential factor before purchasing for students in Phitsanulok was the
retailer reputation. However, during the purchase, other important factors were after-sale service the
quality of products (there was no difference among dealers), the ability to bargain and the product
varieties. The most influential factors after the purchase was free.

The marketing commmunication strategies of most retailers were word of mouth and persuasive
conversation to learn more about the consumers’ desire and to gain closer relation with the target
consumers. The unique strategies discovered in this research were to keep smiling and to be sincere in all
the services. (Creating distinctive service strategies).

Keywords: 1) Marketing Strategy 2) Smartphone 3) Retail Market
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