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Abstract

This research aimed to study the effectiveness of innovative Social Marketing
communication of Greenpeace Thailand towards generation C audience by focusing on the types of
campaign messages which were distributed through Facebook Fan Page, during the period from B.E.
2554 to 2557. A Comparative Case Study was the methodology used in this qualitative research,
which was divided into two parts. The first part was the contents analysis under which three cases for
comparisons were studied, and it was found that they had different dominant incentives i.e. (1)
Pathos (emotional incentives which have fear appeals as key features) in Save the Arctic campaign, (2)
Logos, in Protect Krabi campaign, and (3) Ethos, in Energy Revolution campaign. The second part was
the in-depth interview which was applied to verify the Effectiveness of the type of campaign message
regarding perception, attitude and participating trends of the generation C audience. Ten people,
were are selected as key informants using criterion based selection method were interviewed. The
results revealed that the type of campaign message of Protect Krabi affected the perception of the
key informants the most. It created a positive attitude and made them feel affectionate and
convinced. However, the feeling of participation was lacking in those people.
Keywords: 1) Innovative Social Marketing Communication 2) Greenpeace Thailand
3) Generation C 4) Facebook Fanpage 5) Appeals in social marketing
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