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Abstract

Nowadays the business environment in Thailand has been expanding rapidly in the areas of
technology, economy and society. This results in competition amongst organizations such as
government and private companies, which increasingly demand for personnel with knowledge and
expertise in technology and business. As a result, numbers of those who are interested in studying
business increase.

The objective of this research is to study marketing mix, the factors that influence the motivation
and the demand of studying in MBA courses in the Lower part of Northern Region of Thailand. Four
motivation aspects are involved: interests and expertise, personal opinion, economy and related people.
The marketing mix includes product, price and distribution channels, marketing promotion, advertising and
sales promotions and personnel (staff and officers). The population samples are 400 entrepreneurs who
hold a bachelor's degree and those who are interested in graduate study in MBA in all 9 provinces.

Research indicates that the first motivation for those who are interested in doing MBA programs is
usage of modern technology for business application. The second motivation is their interest in business
subjects and the third motivation is to gain a higher qualification.

Keywords: Marketing Mix, Motivation
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