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Abstract

The objective” of this research is to study .relationship’ between ‘interpersonal
communication (auditortand SMEs’ eftrepreneur), perceived auditiguality, and using of raudit service
of SMEs’ entrepreneur in Thailand. / Face-to-face~ihteniewsyusing#a structured questionnaire were
conducted to collect data from 5%9.informants from™5 previnces which are Bangkok, Nonthaburi,
Chiang Mai, Chonburi,and Suratthani by 400, 26, 58, 28 and 7 respondents respectively. The collected
data was analyzed by Structural Equation Model (SEM).

The results of thisystudy reveal that interpersonal .communication between auditor and
SMEs’” entrepreneur has- significant positive effect 'on perceived audit quality of SMEs” entrepreneur.
Moreover, it is found that perceived audit quality has significant positive effect on their use of audit
service.
Keywords: Interpersonal Communication, Perceived Audit Quality, Audit Service, Small and Medium

Enterprises
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1999, p.156; Kirchmajer and Patterson, 2003,
p.9)
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