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ABSTRACT

The objective of this research is to study the exposure of Korea’s information from Mass
Media and consumer behavior of Korea’s product from the differences in population. In addition, the
study further analyzes the relationship between exposure Mass Media and value change among the
consumers in Bangkok. The research also explains about the relationship between exposure Mass
Media and consumer behavior of Korea’s product. The research conducts based on sample size of
400 people in Bangkok by using questionnaire. The research analysis comprises of frequency,
percentage, means, t-test, ANOVA, standard deviation and Pearson’s product moment correlation
coefficient .The results from the SPSS for windows programs are the different of sex, age, status and
occupations are impacted in variation of exposure Korea’s information from Mass Media. The different
of sex, age, status and income are impacted in variation of consumer behavior of Korea’s product.
The exposure of Korea’s information from Mass Media which related to value changed in low level
means that the result is not obvious because there are other factors which impacted to value of
people. The exposure of Korea’s information from Mass Media are related to consumer behavior in
buying Korea’s product which is shown in medium level because the Korea’s product are modern

and comes from the idea of Creative Economy Policy.
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