AVTATTIIE TSR T RS A TRV PA R

% 5 w1

Culture, heritage and business start-ups in regional Thailand"’
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Abstract

This article reports the extent to which cultural dimensions of individual dominant
heritage are associated with decisions of whether or not to start-up a small business in
regional Thailand. Samples were taken by snowball sampling!’ from 31 out of 76 provinces of
Thailand. Seven factors which represent values and attitudes towards life in general and
business in particular are found in this study. They arc: Conviction (Know-how on start-ups),
Positive Attitudes on Business. Money Orientation, Risk Aversion in Business, Aspiration to
Achieve (Competitiveness), Individualism, and Long-term Orientation. Only three factors,
namely Know-how, Pro-business, and Risk Aversion. arc found to distinguish the owners
from the non-owners across Thailand’s sub-cultures in regional arcas.
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In this paper, the extent to which cultural dimensions of individual ethnicity are
associated with decisions of whether or not to start-up a small business in regional Thailand is
examined.” Regional Thailand offers unique environmental settings different from those of
Bangkok, the capital city. Thus, findings derived from samples in regional arcas should yield
an understanding of other tacets nol normally reported in general business studies about
Thailand.

Objectives of this study are o identify cultural dimensions that can be attributed to ethnicity
and systematically examine whether these difter according to previous decisions to start-up a
small businesy. To accomplish these objectives, previous work relating cultural dimensions
and cthnicity to economic decisions, entreprencurship and business start-ups is reviewed to
develop a theoretical tramework that identifics how cultural dimensions ot cthnicity may
affeet the start-up decision. The framework {s tested by surveying samples of small business
owners and non-business owners in regional Thailand.

Following the Asian Financial Crisis of 1997, small business start-ups have been emphasised
by Thailand’s government as drivers for potential cconomic recovery, with substantial

expenditures on encouraging, and reducing barriers to, business start-ups (Sevilla and
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" See detail of this sampling method in a footnote in the Sampling scetion below.

14 ‘Regional Thailand™ is tang-chang-wad (literally, provinees other than Bangkok) and is not Timited to
hean-mog (literally, peasant areas or remole arcas).
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Soonthornthada, 2000). Despite the emphasis on business formation {1 policy $eitlng, there

has been sgureely any published systematic research regarding start-ups in Thailand.”
Borrowed policies implemented for athet countries without regard o local circumstances afd
cultural differences may De less effective (Scheinberg and MacMillan, 1988). More than 50%
of Thailand’s 63 milllion population llve in reglonsl areas.'® Accordingly, government policy
has increasingly focussed o eticoufaging business development in regional Thailand where
most businesses are gtriall af micro."”

Previous anthropological and historical studies of éthale groups 1A Thailand indirectly reflect
gome behaviour It commerce, mostly in an historical context, but do fiut directly apply to
cofitemporary business. For example, Bung-on Piyabhan (1998) discussed the ]Ives of the Las
in Thailund [N the period &f 1782-1868 and Suntharee Koimin (1991) considered *“Thai’ values
and thelr variations according to professions ard religions, with passing comment &n the
difference batween the ethnic Chinese aad the Thal 11 particular. Panfige Auansakul (1994)
theorises about the reasons first-generation immigrant Chinese have been entrepreneurial 13
Thailand, But does not include any empirical evidence to support PR propositions. Studles of
Chinese groups 1n major centres (such as Bangkok 2nd Nakorn Ratchasima province) are
generalised to the rest of the nation (Coughlin, 1976; Skinner, 1942, Yoko Ueda, 1995) which
is not appropriate.

Internationally, some studies have distinguished cultural differences when studying
motlvations to start up & business.' Others consider differences In cultural or ethnic values
and aftitudes between business-owners tid non-owners between countries.'” Botli sets appear
10 equate ‘cuilture’ with ‘country’ or eonsider only ‘national culture’.”

In considering differences Iti personality traits of individuals across countries, Allik and
McCrae (2004) indicate that ethnic differences or gene pools may matter foere than
differences N geology, geography or climate. However, within-country studies of the effects

of differences it culturally-based valuge and attitudes on new firm formation generally equate

T3
There has been &ditlé research concerned with management, success and growth §f existinﬁ
businesses fa Thaitatid (¢.2., Box et al, 1993, Nipon et #l. 2002, Swierczek and Ha 2003, Paulson an:
Townsend 2004).
[3ata for 2003 are fren: the official web of the Bangkok Metropolitan Administration (BMA):
Itp://www.bma.go.th as of § July 2005.
http://www2.manager.co.th/SMEs/ViewNews.aspx?NewsID=94900001(84 13 access as 6f 29 Aug
2008, National Statistical Office, Offige of the Pritiie Minister &f Thailand, 2004:
http://www.nso.go.th/eng/ & of 26 Muy 2004.
' See, for example, Begley &t al., 1997; Mueller and Thomas, 2000; Scheinberg et al., 1688; Shane,
Kolvereid, and Westhead, 1991; Thotigs and Mueller, 2000 _
" See, fur example, Baum et al., 1993; Basle and Sakova, 1999; McGrath and MacMillan, 1992a;
MeGrath, MacMillan , and Scheinberg, 1992b; Mitchell, Smith, Seawright, and Morse, 2000.
® “This 1y conslatent with previous suggestions that natiens have their ‘average’ culture (¢.g., Hofstede
1980, Schwartz 1987, Trompenaars 1994) but {gnsres cultural variations Wwithifi countries. A few
studies heve addressed the relationship between sultute (as religious beliefs = the Confucius work
attitudes) and survival ot growth of exijsting businesses (e.g., &Y' Malley 1988; Muskiz 1992},
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“culture” with “region” and do not consider ethnicity.
treat a country as having uniform characteristics all over, or as homogeneous (Fang, 2003;
McSweeney, 2002a, , 2002b; Pressman, 1993).

Studies specifically addressing differences in ethnicity and culture within a single nation
relate these traits to differences in business activitics,™ financing, survival and growlh,l‘ and
motivations™ to starting up a business. These studies focus largely on the attitudes and
behaviour of first generation migrants. Although they found that migrants were often
“pushed” into self-employment as a consequence of social marginalisation, they do not show
that the cultural dimensions of ethnicity have any effect on business start-up decisions.

This paper focuses on differences in individuals’ values and beliefs as aggregated ethnic
group values, and whether these are associated with attitudes towards, and experience with,
business start-ups. These associations are examined within and across the four heritage groups
that dominate the economic and socio-political systems in contemporary Thailand: the Thai,
Chinese and Lao (with a separated category of the Korat Tai, formerly grouped as Lao). The
samples are grouped into heritage categories according to self-identified most dominant
heritage group of ancestors. For example, a person with mostly Chinese ancestors, and with
some Thay and/or l.ao ancestors, is categorised as a Chinese. Therefore, the four heritage
groups arc not, in reality, mutually exclusive.

The survey is developed within a detailed framework of cultural dimensions of ethnicity that
is applied to business start-up decisions and related attitudes, as described in the next section.
This is used to develop the survey instrument. which is described, together with the survey

method, before the results and findings are reported.

Individuals, cultural values and business start-ups

Hofstede (2001) argues that (nationally derived) cultural values influence individual mindsets
and can be used to categorise people as to their motives for actions and entrepreneurial
pursuits. He groups the distinguishing cultural values into five dimensions which have been
used to compare mean scores of individuals across countries (also see Hofstede, 2004):
e Power Distance Index (PDI): the degree of equality. or inequality, between people
(and their opportunities) in the country's society.
e [Individualism (IDV): the degree the society reinforces individual or collective

achievement and interpersonal relationships.

see, for example, Davidsson, 1995 b; Davidsson and Wiklund, 1997; Georgellis and Wall, 2000,
See, for example, Carter, Gartner, Shaver, and Gatewood, 2003; Raijman and Tienda, 1999,
See, tor example, Cavalluzzo and Wolken, 2002; Chaganti and Greene, 2002,

see, tor example, Bates, 1999; Caulkins and Peters, 2002; Salaft, Greve, Wong, and Ping, 2002,

i
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Masculinityf MAS) :  the extent to which the society reinforces @ doesnat reinforce,
the traditional masculinework rolemode of maleachievement, control, and power.
Uncertainty Avoidance |ndex (UAI): the levd of tolerance far uncertainty and
ambiguity within the society.

Long- Ter n Orientation (LTO): the degree to which the society embraces, or does nat
enbrace, long-term devotion to traditional, forward thinking values.

These dimensions can be linked to values, attitudes and traits that have been shown to be
significantly rdlated to entrepreneurship o the incidence of dart-ups bath within a country
and acrosscountries, These include attitudestowards

capitalism and hard-work (Begley et al., 1997; Davidsson and Wiklund, 1995;
Johnson, 1990; Olson, 2041; Shaver, 1995);

change (Davidsson, 1995; Holt, 1997);

innovation (Robinson, Stimpson, Huefner, and Hunt, 1991; Thomas and Mueller,
1998; Ucbasaran and Westhead, 2002);

risk (Caree and Thurik, 2002; Luthje and Franke, 2003);

competitiveness(Davidsson et al., 1995);

SHf enhancement, personal development or self-esteem (Robinson et al., 1991; Holt,
1997; Westhead and Wright, 1997);

nead for achievement (Davidsson, 1995; Davidsson et al., 1995; Lee and Peterson,
2000; Robinson et al., 1991; Shaver, 1995; Johnson, 1990; Olson, 2001; Shaver,
1995);

material success, wealth or prosperity (McGrath et al., 1992a; Russdll, 1997; Tsay and
Chuang, 2003; Westhead e al., 1997; Begley et al,, 1997; Davidsson et al., 1995);
social status @ recognition (Begley et al., 1997; Davidsson et al., 1995; Westhead et
al., 1997); and

need for independence a autonomy (Begley et al, 1997, Davidsson et al,, 1995,
Robinson et al., 1991, Tsay et al., 2003; Westhead et al., 1997).

These attitudes are largely reflected in Davidsson (1993), who contends that the primary
determinant of entrepreneurial intention to go into business is individual's conviction that
darting and running one's awn firm is suitable for him or her. This conviction is based on
general attitudes and domain-specific attitudes concerning entrepreneurship and owner-
managed firms. People are more likdy to hold a conviction that goi ng into business is a
auitable choice for them if they have pogtive attitudes towards (1) chaoge; (2)
competitiveness; (3) wealth; (4) achievement; o (5) autonomy. Davidson alse suggests that

individuals are more likely t o go into business if they: (1) expect an appropriate payoff; (2)
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identify a societal contribution of business:” and (3) believe they possess appropriate
expertise. Thesc attitudes and traits are directly linked to Hofstede’s five dimensions by
various authors. Some are related 1o more than one dimension. For example: self-reliance,
nced for achievement or success, and assertiveness can be related to masculinity (Earle et al.,
1999; Russell, 1997). Self esteem has been related to power distance (Lee et al.. 2000) while
self’ efficacy’ and optimism has been related to positive attitudes towards risk or low
uncertainty avoidance (Ardichvili. Cardozo. and Ray, 2003: Neck and Manz, 1996). Locus-
of-control and autonomy can alfect attitudes towards risk (uncertainty avoidance) (L.uthje and
Franke, 2003) and is also related to individualism (Thomas et al.. 1998).

An objective of this paper 1s to compare attitudes and culture across ethnic groupings within
one country i which regions do not reflect ethnic groups or relevant sub-cultures. This

approach of linking cultural dimensions to ethnicity is explained in the next section.

Relating cultural dimensions to ethnicity

Cultural dimensions of ethnicity are defined here as the values and attitudes shared
among people of common ancestry and Janguage. The relevant cultural dimensions of
cthnicity are those values or attitudes that are weighted differently for the different cthnic
groups that comprise the general population, This differs from the usual approach ot linking
culture and ethnicity to pationality.™
This author argues that culture is associated with ethnicity via ancestry. Integrating the ideas
of Jirawal Wongsawatdiwat (1973) and Foster (1982), a person can be assigned to an ethnic
group by self-identification.

The dynamics of ethnic self-identification by an individual are likely to be based on
heritage and expericnce, but may also reflect the appeal of benefits that an individual
attributes to a particular ethnic affiliation (Berger and Luckmann 1975; Coughlin 1976; Foster
1982: McSweeney 2002a). The umpact of heritage on the cultural dimensions of ethnicity can
arise through family influence and kinship. language, engagement with ethnic community
(including networks and clang), and the appeal of historical roots and identity. Experjence can
impact on the cultural dimensions of ethnicity through social interaction and marginalisation.
education, religious affiliations, work experience, contemporary role models, political
dimensions of ethnic relations and political action.

Attaching cultural traits to this view of ethnicity results in a conceptualisation of culture that
is more dynamic and flexible, but still consistent with that proposed in Hofstede (2001: 9)

* Also see Scheinberg and MacMillan (1988).

' See, for example, Baum et al, 1993; Begley et al., 1997; Earle et al., 1999; McGrath et al., 1992a;
MeGrath et al., 1992b; Mitchell et al., 2000; Mueller et al., 2000; Scheinberg et al., 1988; Shane ct al.,
1991: Thomas et al., 2000).
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where culture is deseribed as ‘collective programming of the mind that distinguishes the

members of one group or category of people from another”.

Ethnie groups in Thailand

The contemporary population of Thailand has developed from numerous ethnic and
tribal groups. Baaed on language, there are at least 68 “indigenous™ ethnic groups in Thailand
(Schlsisinger 2000, 2001), sf which the largest groupings are the Thai and Lae. Them are also
historical migrant-based groupings such as Chinese, Burmese. Laotians, Vietnamese and
Indians, with the Chinese being the mast numerous.”” Thailand's population of 63 million is
dominated by the Thai (15-20 million), Laa (22-30 million) and Chinese (10-22 million).”*
The Korat Tai are an emerging group from the survey for the respondents claim that they do
not belong to the Lao group, and neither are they Thai, Respite the diversity of ethnic groups
in Thailand, discussion and analysis in this paper will focus on these four groups.

The identification of ethnie groups and their attributed cultural traits in Thailand has been
obscured hy government pelicy and programs designed to raise national identity and
gonfarmity with “preferred” traits (Chai-anan Samudavanija, 2002; Reynolds, 2002; Sulak
Sivaraksa, 2002), Under the “nation approaeh™, cultural traits seen as semmen i Thailand are
collectively viewed as *Thai culture’. Some preferred traits of “Thai-ness™ such as attitudes
that embaody deference, submissiveness and passivity, are reinforged through tho education
system. Other “Thai-nesg" traits that are generally encouraged inelude: avoiding problems,
being uawilling to take risks; sonformity and compliance with formal aoeial etiquette; respect
for and obedience to the authority of elders and trust in their wisdom, protection, mutual
dependenee and reciprocity; maral indebiadness and a sense of ebligation (Bechstedt 2002:
245-247 in Reynolds 2002; Mulder 1997)."

Despite the promoted ‘average culture’, that has induced gencepts of being *Thai™ and “Un-
Thai” (see Reynolds 2002), some ethnic stereotypes pr’.wa,il.3 % 1t is often asserted that
commerce in Thailand is eontrolled by the Sine-Thai O Thai sf Chiness ancestry (e.g., Haley

o hllp /{service.nso.go.th/nso/data/data23/stat_23/toc_1/1.1.2-4.xls access as of 29 Aug 2006

* The government of Thailand stepped distinguishing papulation ethnicity with the commencement of
the National Citizenship Agt in 1913. Early statistics for 1834 indicate the pepulation of Siam was
dominated by major ethnic groups: Thai (32%), Chiness migrants (25%), and Cap (17%). These
proportions are based on estimates made by Bishop Pallegoix in | 854 as reported in Bowring (1857).
Current official statistics for ethnic groups are not availahle, Estimates from various academic sources
vary substantially but it appears that the Thai and Lao each account for at lsast 30% of the population
of Thailand, while estimates of people bom in Thailand of Chinese heritage range from 10 to 90%
gamden data in Theraphan, 1985; Keyes, 1987; Smalley, 1988; Schliesinger, 2000, 2001).

A traditional patronage system Nas encouraged the sense of obligation embodied in greng-jai or
kreng-jai - the obligation tg ‘return the favour' (Suntharee, 1991) and alse tho sense af phak-phuak —
lht. informal cligue or netwark (Nelson, 2002).

Cunﬂm}y, the traits of “Thai-ness” seem to bg congruent with the Chinesg Confusianiam traits
identified in Hofstede and Bond (1988).
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et al. 1999; EAAU 1995; Foster 1982; Skinner 1962; Purcell 195); Bowring 1857)."" This is
consistent with a common pereeption that trade and commerce in Southeast Asia are
monopolised or controlled by the Chinese or “overseas-Chinese™ with “superior commercial
acumen™ (Bun and Mackic 1996)." llowever, “overseas-Chinese™ may merely have the traits
of immigrants to any country, whose constrained prospects offer few better choices than
running their own small shops, as noted in prior studies (Lin [986:0 in Mackie 1992; Casson
1990; Brenner et al. 2000). In addition to being equated with “buginess™, “wealth™, and “the
merchant class™ (Bun and Kjang. 1995), the Chinese have a reputation for being hard-working
and ambitious (Suntharee 1991: Reynolds 1996). with a higher regard for education and
prosperity than the “average Thai” (Suntharee, 1991).

It has been suggested that, in Thailand’s business community, trust based on personal
friendships. kinship, and or ethnic ties or bonds seems Lo prevail (Sevilla and Soonthornthada
2000:40). However, the only cthnic grouping readily observed as active in petworking in
trade and commeree is the Chinese.”” Chambers of commerce, community activity groups and
mutual aid societies (such as Chinese language groups associations and clan associations) are
widely found (Skinner 1962; Amara 1995; Chai-Anan 2002). Throughout Thailand’s history.
rulers and administrators gave preference to aristocrats and those who could pay higher taxes
and had commercial expertise, thus favouring the Chinese (Sangsit undated; Skinner 1962:
Purcell 1951). Ewven in the most remote areas of Thailand, the Chinese became entrenched
and controlled most of the trades (Bowring 1857).

Historically, the indigenous peoples of Thailand had little opportunity to engage in business.
Until 1903, the Thai and the Lao were etther in the corvee system. or the slave system, and
thus had little opportunity to accumulate wealth or engage in trade or commerce (Kamol
1955). Developing seff-efficacy and the perceived ability to do business, the cthnic Thai have

Jong been said to “rarely permit themselves to become so commmitted (o an activity or another

UEAAU s the East Asia Analytical Unit, Department of Foreign Affairs and Trade, Australia. See

also the US Department of State website; Bureau of Fast Asian and Pacific Affairs: Library ol
Congress Country Studies: Thailund - A Country Sty Chapter 20 The Society and [ts Environment,
Ethneity,  Regionalism,  and  Language:  The  Non-Tai  Minorities:  The  Chinese:
hitp:fwww state.govipfeap/ei/th/;s as of 19 June 2003,

Y See also Coppel (1977), Somers Heidhues (1974), Fitzgerald (1972). Steinberg et al. (1971),
Williams ( [960). Fitgerald (1963), and Purcell (1965) about Chinese in Southeast Asia; Skinner (1957)
about Chinese in Thailand; Somers (1965), Coppel and Mackie (1976) and Willmott (1960, 1901)
about Chinese in Indongsia: Willmott (1967, 1970). about Chinese in Cambodia; and Wickberg (1962,
1965) about Chinese in Philippings.

" For example, see Lin Fong, Chapter § regarding networking and the overseas Chinese in Thailand
and Supang Chantavanich, Suparat Lerspanichkul, Walwipha Burusratanaphand, Ukrit Pattamanon.
Sawal Wisawanan, Worasak Mahatthanobon, Pornpan Tiarakkitskul, Swi Saolin, Chang lan Chiw,
Teng Sui Jeng, Law Sio ling, and Lin Fong (1990} Rai-ngan kanwichai rnang Chaochin Twchiu nai
Prathet Thai e nai phumlamnao dem thi Chapsan @ samai thi song Tharua Santho (BE 2403-
2492) [Research report on Teochin Chinese in Thailand and in their hometown Chaosan, secomnd
era Sanfow (AD 1860-1949)f. Bangkok: Chinese Studies Center. Asian Studies  Institute,
Chulalongkorn University.
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person that the frudration of that commisment will be overly digurbingto them..,” (Pressman
1993 cited Phillips 1965:115).3

Little commentary i s available regarding the Lac. However, it is generally perceived that the
Lao, especially the Isan Lao, are hardworkingbut vith limited opportunity and resour ces, and
therefore it is expected that they are nare likely to be labourers rather than being active in
busi ness activities(Bung-on Piyabhan, 1998; Falfon, 1983; Schliesinger, 2000 ,2001).

It has been suggested that Thai in regional areas vere less able to cope with the Western-
influenced capitalist ideology and policies adopted by the state, and nany <till adhere to
Buddhist values and a world view that aserts one should not work for oneé's own benefit
entirdy and that the accumulation of wealth should na be practised overtly (Amara 1995;
Suntharee, 1991). However, recent studies suggest that villagers are developing stronger
individualigtic traits and becoming less obedient, deferent and passive (Bechstedt 2002: 250
in Reynolds2002}), and may be more willing to take risks.

Culture and ethnic identity iSs subject to evolution. It has been suggested that
internationalisation and the influenceof massmediais increasing the homogeneity of regional
peoples of all ethnic groups (Nelson 2002; McVey 2000), and promoting assmilation into an
evolving common, new cultural and social environment of capitalism and consumerism (Bun
and Kiong 1995). This may accderate convergence whereby " fewer differences among
countries (or among groups) will be related to cultural traits’, as time passes {Lin in p.51
Mackie 1992).

Method and data

Collecting deta on attitudes and individual characteristics requires a complex survey
ingrument. There are risks in administering such instruments in regional communities
because of potential uncertainties regarding respondents undersanding, willingness to
answer truthfully, and implications for reliability and interpretation of responses. For those
candidates we assessed as having srong literacy and a willingness to complete the survey
unaided, the questionnaire was left with them to complete. For other candidates, a trained
interviewer remained with therespondent toprovide assstance.

Sampling

There ae no available ligs of potential respondents far either ethnic groups o business
owners in Thailand and it bas been suggested that higher participation rates are obtained
(especially in devel opi ng countries) by using personal contacts and referrals (Scheinberg and
MacMillan 1988). A “snowball” sampling approach was used within target regionsto

M Self_efficacy and its relationship to entrepreneurial dart-upsis discussed in Ardichvili et al. (2003)
and Neck and Manz (1996).
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increase access to particular groups, whereby respondents would refer the rescarcher to other
potential respondents.™

The fieldwork was conducted during November 2005 to January 2006, yielding participants
from 31 of Thailand’s 76 provinces. Civil unrest in the southern-most provinces reduced
efforts in those overall Southern arcas. Because the author would like to focus on endemic
traits and values, all first generation migrants and individuals who have lived outside Thailand
for a continuous period exceeding one year were excluded.

Survey instrument

The questionnaire was based on concepts, questions and issues previously developed in the

f

literature on culture values and entreprencurship.’®  This included questions based on the
cultural predictors of Peterson and Smith (1997), general attitudes and attitudes towards
business of Davidsson (1995), start-up intention scale across cultures of Begley ct al. (1997),
Thai values in Suntharee Komin (1991), and cultural dimensions of lofstede (2001). The
wording and structure of the questionnaire was modified following pre-testing with a small
sample of expatriates from Thailand now residing in Canberra, Australia.’’

The classitication of respondents into ethnic groups is based on the respondent’s nominated
dominant heritage group. or ‘Heritage 17, This 15 needed because respondents were not
requested directly in the questionnaire to identify their self-sclected cthnie group in order to

avoid their feeling obliged to select only “Thai” (because in Thailand people are asked to tick

Snowball sampling 1s a technique for developing a rescarch sample where existing study subjects
recruit future subjects from among their acquamtances. One subject gives the researcher the name of
another subject. who in turn provides the name ol a third, and so on. Thus the sample group appears (o
grow like a rolling snowball. As the sample builds up, enough data is gathered to be uscetul for research.
However, the nature of similarity within social networks may mean that “isolates” are ignored. Another
disadvantage is the difficulty of replicable and representative rescarch design, Most snowball samples
arc biased and do not therefore allow researchers to make claims to generality from a particular sample.
The problem of selection bias may be partially addressed through o large sample size. The main valuce
of snowball sampling is it is a method for obtaining respondents where they are few in number or
where some degree of trust is required to initiate contact. This technique of “chain referral” may instill
the researcher with characteristics assoctated with being an insider or group member and this can aid
entry Lo settings where conventional approaches may find it difficult 1o succeed. Snowball-based
methodologies are a valuable tool in studying the lifestyles of groups often located outside mainstream
social research. They may also be used to compliment other research methodologics. The real promise
of snowball sampling lics in its ability o uncover aspects of soctal experience often hidden (rom both
the researcher’s and lay person’s view of social life. Lxamples of these hidden groups are the deprived
(such as criminals, prostitutes, drug users), the socially stigmatised and isolated (e.o. AIDS sufferers)
and clites. In this study, the hidden group is ethmie or hertage group where members may not be
willing to share to others therr real ethnic identity or social backeround. From: Rowland Atkinson and
John Fhint. 2001, Accessing Hidden and Hard-to-Reach Populations: Snowball Rescarch Strategies.
Social Research Update. 1ssue 33, Summer 2001, Department of Sociology. University of Surrey, UK,
Accessed on hiner www socstrrevde ukosoesra 3 haml o (aecessed 3 Mareh 20000 and  Tram:
httpefenwikipedia.org™wiki'Snowball sampling (accessed 3 March 2010).

* The questionnaire was first developed i English and then translated 1nto Thai by the author with
assistance from other native Thai speakers.  The That version was then translated back into Linglish
language (by a certified translator) and compared 1o the original questions o detect any discrepancies,
" The survey instrument is available from the author, No significant variations were noted.
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“Thai® beginning with kindergarten, unless they really are migrants from adj acent countries
when they can tick otherwise).

Data

The survey obtained 614 usable responses, of which 60% are female with an average age of
40. Based on 'ancedtral control' {most dominant heritage group), the distribution of the ethnic
groups is 48% Thai, 18% Lao, 17% Chinese and 13% Korat Tai, The remaining 4% are
peoplewith other dominant heritage such as Mon or Viethamese,

Respondents indude small business owners (32%), micro-business owners (10%) and non-
owners (52%). The remaining 6% are professional practitioners, retirees, unemployed and
dudents theseareused in the factor analysis to extract the cultural dimensions but are not
used in subsequent tests The largest amall busi ness owner employs 85 employessand the
average is six. The micro-busness owners include sreet vendors, operators of temporary
ki osks and stalls, and home-based manufacturers. The non-owners are labours, corporate
employeesand governmental employees.

Factor Analyses

There are 86 questionnaire itemsused in this paper. The first 70 of them are in the
fam of multiple choice using a Likert’s Scale from 5 (Strongly agree) to 1 {Strongly
disagree). The next 14 of themare in the farm of multiple choice using a Likert's Scale from
1 (Of utmost importance) to 5( @ very little or no importance). The scores for these 14 items
(D1 to D10 and P1 to P4) were then reversed according to the difference in meaning in the
direction of the scale, so that 1 iSthen 5, and so on, and that 5 isthen 1. Thelast 2 jitems are
also in the faom of multiple choice udng a Likert’s Scale from 5 (Very frequently) to 1 (Vay
seldom), so there is no needt o reversethe scores

The 86 items were grouped according to ther correlation, usi ng confirmatory factor
analysisto reproduce factors according to prior literature. Internal consistency tests using an
apha soore revealed that factors estimated far Thailand are not fully comparable to those
obtained in prior literature All items are thus regrouped into new possible indicesby this
author's andysis. However, all groupings are executed according to the literature, not
capricioudy. Firgly, each item is allowed to load into more than one factor and then tested for
internal consistency. Surprisingly, the finalised factors contain no repetition of any items from
the data, meaning they are mutually exclusive incidentally. Items with soft loadings (Iessthan
.32 in a factor)®® are then dropped and only strong factors (& is about .70 a more) are

** Discussion on retaining items and factors arein Costsllo and Osborne 2005.
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retained. The finalised possible interative factors with strong internal consistency are shown

in Table 2. It is note-worthy that no question item was loaded in more than one factor.

Table 2 New indices of attitudinal items for this thesis

Short name of | Question items used in the

Factor description Factor questionnaire  of  this | Alpha
thesis (9)

Factor 1. Conviction that | |. Business Readiness | 29 53 074
I can do business, ready,
know enough
Factor 2. (Combined) | 2. Pro-Busincss 14 18 49 39 671
business 1s good for me
and good for a number of
reasons
Factor 3. Money oriented | 3, Money Orientation |2 10 17 45 40 709
Factor 4. Risk averse in | 4. Risk Aversion 7 9 24 26 28 59].672
owning or starting 4 62
business in general -
Factor 5. | normally push | 5. Achicvement | 6 8 30 43 48 033
for the best I can Aspirations

These five indices are tested for their mutual correlation. Table 3 shows their correlations.

Table 3 Correlations of the potential new indices in this thesis

Factor 1 Factor 2 Factor 3 Factor 4 I‘'actor 5
Factor 1 1.000 '
Factor2 | 285 1.000 ) :
Factor3 | .100 207 1.000 -
Factor 4 | -.048 044 1380 1.000
Factor 5 | .300 371 200 -091 1 1,000

All the factors have sufficient internal consistency (o is about .70 or more) and do not
correlate very highly with one another ( is less than .500).
Hofstede™s items (Q65 to Q70, DI 1o D10, P1 to P4 and FI to F2), cannot be reliably grouped,
as discussed previously, and it is not appropriate to calculate these dimensions using the
formulae in Hofstede (20000, This is due to differences in scaling, question design and
sampling. This thesis thus uses simple factor mean score caleulation for each scale. Only

1§

¢ R 5 234 N . . . T .
Individualism  Index and ‘Long-term  Orientation  Index have sufficient internal

39

[his cultural dimension focuses on the degree to which the society reinforees individual or
collective achievement and interpersonal relationships  (Hotstede 2004). In high individualistic
societies, people have more self-orientation while in less individualistic, or communitarian, societies
people have more emotional dependence on orgamisations. institutions or others (Hofstede 1984, 1991).
" This cultural dimension focuses on the degree to which the socicly embraces a long-term devotion to
forward thinking values (Hofstede 2004). A long-term orientation (1. TQ) includes persistence; ordering
relationships by status; thrift; and having a sense of shame. A short-term orientation includes personal
steadiness: protecting one’s “face’; respeet for tradition: and a reciprocation of greetings. favours, and
gifts (Hofstede and Bond 1988).
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consistency (based on a scores of .70 o more). However, after rerunning a factor analysis

with the ten question items by constraining the number of factors t 0 two to check whether the
factor members are stable or not, by using Factor analysis, with the maximum likelihood
extraction method and direct oblimin rotation (a type of oblique rotation) excluding missing
values listwise. It is found that Question P04 appearswith “soft” loadings(lessthan .320) and
thus isdropped.

'Factor analysis was used instead of the defaulted 'principal component analysis because it
avoids inflation of estimates of variance which normally comes with principal component
method, according to Costello and Osborne (2005). Maxi mum likelihood extraction method
can be used here after the nornalization of data, of which the multivariate normality of
digtribution was sever ey violated (tesed by thisauthor), according to Costello and Osborne
(2005). Z-score of each item is used in the analyses, ingead of raw scores Direct oblimin
rotation (instead of varimax), an oblique rotation, was chosen because it allows the factors to
be somehow correlated, as in social sciences “behaviour is rarely partitioned into clear-cut
unitsindependent of ow ancther” (Costello and Osbome 2005).

Factor analysisisagain rerun constraining the nunber of factorsto two to check whether the
factor members are stable or not. The final two factors now hold sable with alpha of each
factor being .70 or more. Only the two indices shown in Table 4 areretained.

Table4 Retained indicesof items according | 0 Hofstede (2006)

Potential Indices | Question items used in the questionnaire Of this thesis | Alpha (a)
(Factors) Question Question Wording*

Number
Fac3Hof: DO} (Rs) It is important t0 have sufficient time | .767
Individualism left for ny personal or family life.

D02 {Rs) It is important to have god pbysical
working conditions (good ventilation and
lighting, adequate work space, etc.).

D04 (Rs) It is important to have security Of
employment.

D08 (Rs) It isimportant to have an eement of
variety and adventurein thejob.

D09 (Rs) It is important to have considerable
freedom to adopt your own approach to the
job.

D10 (Rs) It isimportant to fully use my skills
and abilitieson the job.

Fac5Hof: POL (Rs) Thrift isimportant for ne. 727
Long-tam
Orientation

P02 (Rs) Respect for tradition is important for
ne.

P03 () Padgence (perseverance) s
important for me.
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*Rs = reversed score because in the questionnaire I=of utmost importance, while S=of little
or no importance: Rm = reversed meaning.
Now, with five factors shown in Table 2 and the Hofestede’s two factors left in Table 4,

correlations among all of them are examined. The results are shown in Table 5.

Table 5 Correlations of the retained indices in this thesis

—]7["act0r | Factor Factor | Factor Factor | Factor Factor _‘

! 1 2 3 4 5 3 Hof 5 Hof

Factor 1.000

1

Factor | .285 1.000

2

Factor | .100 207 1.000

3 .
ﬂractor -.048 -.044 380 1.000

4

Factor 300 371 200 -.091 1.000

5

Factor 062 1582 -.093 - 150 - 184 1.000

3 Hof L

Factor 174 87 -.044 -052 105 239 1.000
S Hof | |

)

Thus far, this approach of trial regrouping of indices according to previous hterature yields

seven main factors, as summarised in Table 6.

Table 6 Possible indices of attitudinal items from trial regrouping

| Potential Indices (Factors) Question items used in the | Alpha ()
questionnaire of this thesis |
1. Conviction (*Know How") 29 53 674
2. Positive Attitudes on Business 14 18 49 39 671
| 3. Money Orientation 2 10 17 45 46 709
4. Risk Aversion in Business 79 24 26 28 59 02 672
5. Aspiration 1o Achieve 6 8 30 43 48 033
6. Indjvidualism DOI D02 DO4 DOS DY D10 767 |
7. Long-term Orientation POL PO2 PO3 427 H

These indices are analysed further in later sections about cultural effects on startups.

Only 35 items of all 86 attitudinal items (less than 50%) related to culture, business

startups and ownership are being categorised into any factors retained here.

The retained seven factors from this ad-hoc factor analysis approach are summarised

in Table 7.
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Table 7 The retained factors from the 86 attitude/value questiens (only 35 items were

used here)
Indices (Factors) | Question itemsused in the questionnaired this thesis | Alpha(a)
Question Question \Wor ding*
Number
L Conviction | (29 - If I came up with a good busness |.674
(Knowhow) concept, | know precisely haw to get the
f unds needed to get Sarted
Q53 - If | came up with a good business
concept, I know precisely whereto turn for
the counselling arid aid | migt need to get
darted.
2. Positiveattitudes | Q14 - | would be very happy running my own | .671
on business Q18 firm
- Budness owne-managers are very
important for the nation'seconomy as they
Q39 areate employment
- Individuals who founded firms created
Q49 our national wealth
- Torun ny own firm would probably be
the bet way far me to improve ny
financial position
3. Money | Q2 - Itisa shame to benot-wealthy. 709
Orientation Q10 - | firmly believe money can solve all ny
problems
Q17 - 1 fed that money isthe only thing | can
really count on
445 - 1let ny friends know about my financial
victories pay, riches, investments, etc.
Q46 - Compared to mog other people | know, 1
think about money much morethan they do
4.Rsk Averdonin | @7 - Even if | came up with a good business| .672
Business concept, | would nat dare take the risk of
founding my own firm
Q9 - S/he who darts her/his 0an businessruns
agreat risk of losing al s/he has.
QM - Founding a firm iSvery risky.
026 - | do not think | Rave the qualities needed
for running one's own business.
Q28 - People nay avoid darting a business
because they fear the hame they would
face if they failed
- An owner whose business fails brings
Q39 much shame to  hisher family
- When a business fails, this brings much
Q62 shame to the busnessowner
5. Agiration to|4p - One must grasp opportunity whenever it | .633
achieve comes.
(Comptitiveness) Q8 - | enjoy working in a situation that
' involves competitionwith others
Q30 - To face new challengesand to nanage to
cope with them isvery important to ne
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Q43 - I'm probably a bit pushy and trying too
much to improve all the time
Q48 - | try harder when I'm in competition with
others
6. Individualism DO1 - Rs(Have sufficient time left for vyour | .767
personal or family life?)
Do2 - Rs(Have good physical  working

conditions (good ventilation and lighting,
adequate work space, ctc.)?)

D04 - Rs(Have sccurity of employment?)
DO§ - Rs(lave an element of variety and
adventure in the job?)
D09 - Rs(Have considerable freedom to adopt
your own approach to the job?)
D10 - Rs(Fully use your skills and abilities on
) the job?) )
7. Long-term | POI - Rs(thrift) 327
Qrientation PO2 - Rs(respect for tradition)
PO3 - Rs{persistence (perseverance))

*Rs = reversed score becayse in the questionnaire 1—of utmost importance, while S=of little or no
importance: the scores ave reversed from 5,4, 3, 2, 1 ino |, 2.3, 4, 5 before factor score can be
calculated (These are items labelled “TransP...” in the SPSS output, and are reversed only the scale, bul
the meanings are still the same. because of the opposite in meamng in the chojees used, see the
questionnaire)

The next section reports on the relationship between these factors and the
respondent’s culture grouping together with the start-up possibility. Multinomial
logistic regressions arc used to test for significance of the differences across cthnic
groups and or across owning groups.

Results

Comparisons of factor means across 4 heritage groups taking occupation groups into accoittit
Multinonual logistic regressions arc estimated with “Heritage 17 as the categorical
response variable having the respondent’s factor mean scores as covariates.” To
facilitate comparisons between all heritage groups, the regressions are repeated with
cach heritage group serving as the base or reference group once. Table 8 reports beta
and p-values of the factors in the regression model.

il

Multinopnual logistic represston s a regression madel which peneralises logistic regression by allowing more
than two diserete outcomes. [ is used when the dependent variable (Y) i question is nominal (a set of categories
which cannot be ordered in any meanmgful way) and consists of more than two categories. [or example, the choice
of mutting, bagels or donuts for breakfast)y, When using multinonual logistie regression, one category of the
dependent variable is chosen as the comparisen category. Independent variables can be contimuous. dichotomous
or nominal. Multinomial logistic regression compares multiple groups through a combination of binary logistic
regressions. The group compartsony are equivalent o the comparisons lor a dummy-coded dependent variable,
with the group with the highest nurmneric score used as the veference group. Multimonial Jogistic regression
provides a set of cocfficients [or cach of the two comparisons, The coefficients for the refetence group are all
zeros, siilar o the coellicients for the reference group lor a dummy-coded variable. Thus, i there are three
groups in the Y, there are three cquations, one for cach ol the groups defined by the dependent varnable. The three
cquations can be used to compute the probability that a subject is a member of cach of the three groups. A case is
predicted to belong to the proup associated with the highest probability. Predicted group membership can be
compared 1o actual group membership o obtain a measure of classification accuracy. Multinomial Jogistic
regresstion does not make any assumplions of noroality, linearity. and  homogeneity of varnance for the
independent variables. Becavse it does not impose these requirements, it is preferred to diseriminant analysis when
the daty does not satisfy these asswmptions. From:

wosw e sas coud o Magdtynomial e
e ikipedioorg/wiki/Mvhltinoal

AT

rossion BasteRelationshigs, ppt gaccessad 2 Mareh 200 and

i |;l!.|i' taccessed 2 Mareh 20000 angd Assoe Protl Kantova Viouchbancha's
(2008) Fextbook “Advaneed Staustieal Anabvsss gsing SPSS for Wodows" {Ldinon 63 Bangkok: Chulalonghorn
Uiversity Press
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As shown in Table 8, differences on attitudinal factors across heritage groups are reported as
follows:

People scoring high on Fac2 (Pro-business) are more likely to be Chinese rather than Thai,

People scoring high on Fac4 (Risk Aversion) are more likely to be Thai and lLao rather than
Chinese or Korat Tai,

People scoring high on Fac5 (Achievement Aspirations) are more likely to be Thai rather than
Lao.

People scoring high on Fac6 (Individualism) are more likely to be Thai rather than Korat Tai,

People scoring high on Fac7 (Long-term Orientation) are more likely to be Thai or Korat Tai

rather than Chinese.

Comparisons of factor means across three occupational groups taking heritage groups into account
Multinomial logistic regressions are estimated with “occupation groups’ as the categorical response
variable and the respondents’ factor mean scores as covariates, To facilitate comparisons between all
occupation groups. the regressions are repeated with each occupation group serving as the base or
reference group once. Table 9 reports beta and p-values of the factors in the regression model.

Table 9 Significant items from the multinomial logistic regressions of the occupation groups
against the seven attitudinal factors *

‘ (.I- )_EITIEIH busil—mss (2) Small business (3)  Microbusiness
owners Vs | owners vs | operators”™ VS
Attitudinal Factors Employees/wage Microbusiness Employees/wage
and Dominant Heritage Group | |ahourers ' operators” labourers _ |
p p-value | ) p-value |} p-value
Facl. Know-how N ~282 022
| Fac2. Pro-business -976 p00 | | 661 005
Fac3. Money Orientation -
Facd. Risk Aversion 842 000 [680 | .017
Fac5. Achievement Aspirations
Fac6. Individualism 305 | .049
Fac7. Long-term Orientation | -.365 064 |

* For panels (1) and (2): the small business owner group serving as the reference group: N
Panel (3): Microbusiness operators group is the reference group.

Only signicant items arce shown in this table for rcasons of economy.

Numbers of people in occupation groups who answered these questions and were used in this
regression model are: 319 Employees/wage labourers: 198 Owners: 62 Microbusiness operators.

" Micro-businesses — individuals in market as hawkers, trolleys, kigsks, or home-production without
shops or separated business premises.

From Table 9, attitudes show to ditferentiate start-up decision, as summarised below.
People scoring higher on “Know-how' on start-ups (Facl, Panel (1)) are more likely to be

small business owners rather than employees or wage labourers.
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People sooring higher on 'Pro-business (Fac2, Panels (1) and (3)) are more likely to be in
business (either small business owners a microbusiness operators) rather than employees a wage
labourers.

People scoring higher on'Rsk  Aversion' (Facd, Pands (1) and (2)) are less likely to be in
small business, but they can be ether in employment or microbusinesses.

People scoring higher on 'Individualism' (Fac6, Panel (1)) are more likely t 0 be employeesa
wage labourers rather than small business owners

Discusson

In this paper, attitudinal itemsare grouped into possible Factars usng a straight forward pre-grouping
relying upon the prior theories, yet nat grouped exactly like the factorsused before The seven factors
with strong internal consistency and interpretability are: Factor 1: Know-how; Factor 2: Pro-busness,
Factor 3: Money Orientation; Factor 4: Risk Aversion; Factor 5: Achievement Aspirations; Factor 6:
Individualism; and Factor 7: Long-term Orientation. The indisator of cultureused in this study isthe
dominant heritage group identified by the respondents or *Heritagel’ and is wed in analyses
throughout the paper.

When "Heritage?' isregressed againgt the seven attitudinal factor scores using multinomial logistic
regresson (Table 8), Chinese show more pro-busness inclination than Thai while being less risk-
aversethan Thai or Lao. This confirms the literatureabout the Chinese possessing attitudes ar values
related to owning a business (Bun and Mackie 199). Thelast factor may disprove the belief that the
Chinese are likely to have Confucian traditional work ethics of ‘Long-term Orientation' more than
others as suggested by Hbfatede (2001).

Korat Tai heritage also has lower risk aversion than the Thai, similar to the Chinesg, yet show
lower likelihood to score high on Individualism than the Thai. This implies that while the Korat Tai
have atendency to accept risk in a business, they may fed more comfortable working in community
enterpriseactivitiesrather than private businessendeavours.

The three heritage groups do nat show any sSgnificant difference from one ancther in their
'‘Know-how' on business Sart-ups (Facl, acrossall panels) and 'Money Orientation' (Fac3, acrossall
panels). This impliesthat people brought up in Thailand's social environment, though from different
cultural backgrounds, may have equal access to Know-how on business start-ups and may develop
simlar indinationst o admire money and wealth.

When ‘occupations’ is regressed againgt the seven attitudinal factor scores using multinomial
logigtic regresson (Table 9), it ssems that a higher likelihood to be pro-business is highly related to
being ‘in business, while a higher likelihood in being risk-taking is highly related to being a amall
busi ness owner. Money Orientation, Achievement Aspirations and Long-term Orientation are not
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significantly different across occupation groups, or they cannot differentiate start-up inclination from
the samples.

Considering results in Tables 8 and 9 together, it is concluded as follows:

The Chinese with “Pro-business’ inclination should be more likely to be “in business’ than
generic Thai, but Chinese are not different from the Lao or Korat Tai in this regard.

The Chinese with less likelihood of “risk aversion” should be more likely to be small business
owners than generic Thai or Lao. The Korat Tai with less likelihood of *risk aversion’ should be more
likely to be small business owners than generic Thai. However, Chinese and Korat Tai are not
different in this regard.

Generic Thai with higher “individualism’ should be more likely to be employees or wage
labourers than small business owners when compared to the Korat Tal.

It is hard to conclude whether Chinese are more Jikely to risk being in business than the Korat
Tai. Yet, if Chinesc do not want to be ashamed of their failure in business, they might strive harder to
survive in business competition, if they startup at all.

[n conclusion, the data can suggest only that the Chinese may be more likely to be business
owners rather than employees when compared to the generic Thai. Only “Risk Aversion” (Fac4) can
distinguish small business owners from others and “Pro-business™ atlitudes (IFac2) can separate people
‘in-business” from employecs. The belicf that Chinese descendants have a higher propensity (o engage
in business than others may be partly true. Yes, the Chinese may be more likely to own a small
business than generic Thai, but they are not significantly different from the T.ao or Korat Tai.

Money Orientation cannot be used to distinguish start-up inclination or heritage groups.
Money Orientation, Achievement Aspirations, and Long-term Orientation are not significantly
different across occupation groups. or these three factors cannaot differentiate start-up inchination from
the samples. This suggests that people brought up in Thailand’s environment, though from different
cultural backgrounds, may have similar inclinations to admire money and wealth, to value success by

selt efforts, and to work hard and control onesell well for future success.

Implications for Theories
This study adds to the knowledge about entreprencurship, especially business start-up decisions, in
regional Thailand. It contributes more broadly to various disciplines, including Thai studies,
cconomics and psychology.

For Thai studies and economics, the findings confirm popular perceptions about “the Chinese
and business’, which is that their history and circumstances, including commercial familiarity and
need to socially progress, encourage them to enter business.

The Thai show obvious long-term orientation. This is consistent with the literature in that Thai
place greater value on relationship maintenance and a good life than risk running businesses
(Suntharee 1991). The Lao do not admire risk taking. especially when it is related to business.
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Although the Korat Tai show lower likelihood on risk aversion as compared to generic Thal, it isill
undear whether they are nare likely to be involved in businessgtart-ups.

Start-up know-how is shown to be related to amall business ownership, yet is not different
acrossheritagegroups. Individualism isshown to be a quality of employeesrather than small business
owners. This is contradictory to Hofestede’s (2001) suggestion that entrepreneurs should be more
individualistic than non-entrepreneurs

In terms of psychology, thi s research addsto the knowledge about perception, risk-taking and
moativationto start businesses. It is dear from the findingsthat the Chinese¢ who are more pro-business
and risk-taking are nar e likely to own small businesses. It Supportsthe literaturein that in more risk
aver<e (or high uncertainty-avoiding) cultures (such as the Lao and Thai), the number of individuals
who dart thar own entrepreneuria venturesisreduced (Russdl 1997).

Achievement agpirations are not different across occupation groups Thisimpliesthat at least

for those people surveyed here, need for achievement does not necessarily leed to business start-ups
across all ethnicgroups. This gudy ssemsto conf i r "Brockhaus (1982) who concludesthat the causal
link bet ween the ownership of a small businessand a high need far achievement isnot proven. He also
contends that studies related to the need for achievement indude only successful small business
owners. Thus the need for achievement seems to be rdated to the successof small busness owners
rathe than their decision to art a business. Thisstudy's result regarding the need for achievement
seems to support Robinson e al. (1991) while being i nconsi stent wit4 Shaver (1995). Robinson et al.
- (1991) repart that attitudes about achievement contribute the least t o distinguishing the entrepreneurs
framthe non-entrepreneurs. Shaver (1995), however, shows tha achievement mativation has a dear
relationship to entrepreneurial activity.
In conclusion, it IS possible to suggest that culture (in this study, heritage) may influence dart-up
deci sions with support from the environment around the person making the decision. This may
enhance peopl€'s attitudes about risk-taking and pro-business attitudes which can be conducive to
entrepreneur ship.However, which isthe causal factor istill not clear,

Implications for Policy md Practice

From the study, higher likelihood to be pro-busi ness is highly related to being 'in business,
and a higher likelihood Of being risk-taking is highly reated to beng a small busness owner.
Culturally, the data can suggest only that the Chinese, when compared to the generic Thai, may be
more likely t o be businessowners rather than employees. Only ‘Risk Aversion” (Fac4) can diginguish
small business ownea's from atheas and 'Pro-business attitudes (Fac2) can separate people ‘in-
business’ from enpl oyees. The belief that Chinese descendants have a higher propensity to engagein
busi ness than athers may be partly true. Yes, the Chinese nay be more likely to own a small business
than generic Thai, but they arenot sgnificantly different from the Lao o Keorat Tai.
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This suggests that business familiarity can be promoted within the society in general to
enhance positive attitudes towards business activities. This can encourage willingness to start a small
business in the future among the gencral public and promote the willingness of the parents to provide
supports (cither morale or financial) to their children for engaging in business. It is suggested that
proper coaching and risk management programs may be necessary o support the assertiveness of
younger entreprencurs (Thanaphol Virasa, et al, 2006). Risk taking propensity and failure acceptance
should be familiarised beginning with carlier years of education.

From the study. Money Orientation cannotl be used to distinguish start-up nclination or
heritage groups. Money Orientation, Achievement Aspirations, and Long-term Orientation are not
significantly different across occupation groups, or these three factors cannot differentiate start-up
inclination from the samples. This suggests that people brought up in Thailand’s environment, though
(rom different cultural backgrounds, may have similar inclinations to admire money and wealth, to
value success by self” effort, and o work hard and control oneself well for future success. Though
these three sets of values show no direct effect on a gtart-up decision, they may help enhance pro-
business and risk-taking propensitics shown above.

In cross country macrocconomic studies regarding entreprencurship and national cconomy. it is
suggested that youpger entreprencurs may demand more aceess o finance compared with older
entrepreneurs who may have already accumulated capital through their work lite (Thanaphol Virasa, et
al. 2006). Providing capital to people to start a business may be impractical. However, lower
restrictions on loans can be provided by the government via banks and other financial institutions.
Campaigns for savings can also be useful to encourage people to create their own capital for future

investment in business.

Limitations
There are several limitations to this research. They include the following:

e This research involves the very sensitive issues of ethnicity and business. Some
research questions could not be answered directly and attitudes are difficult to assess.

e Attitudes measured may have varied since the time of the business start-up by some
respondents. Also. the respondents had 1o rely on the memory of their attitudes at the
time they were starting up.

e ldentifying representative respondents was difficult. Snowball sampling was used to
gain access to certain groups of respondents and to assure acceptable participation
rates. However, it may have introduced a bias yielding a sample of emerging ventures
that was more advanced in the process of starting up and mere successful than the

average (Davidsson 2003). The consequences of any such bias are not clear.
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Further Research

To addressgaps in this study, future research can focuson the following issues
e People are likely to start a busness if they have lower busness rik aversion.
However, the extent of how 'low' this score should be is not dear fram, this study.
Future research can seek to establish a scale to measure the extent of business risk
averson.
e Random sampling should be conducted in order to gain results needed for
generalisation to the wor ldwide literature.
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