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Abstract

This study examines how communication-related factors affect social relationships,
psychological well-being, and life satisfaction among older social media users in Surat Thani Pro-
vince. Four communication-related factors were integrated: family communication and commu-
nication outside the family (reflecting real-life social commmunication), and social media addiction
and social media literacy (indicating quality of social media use). The empirical data were collected
from 1,063 older adults aged 60 and above. 947 social media users were included for a structural
equation modeling analysis. Results revealed that family communication was positively associ-
ated with social relationships and life satisfaction, as well as an indirect association with psycho-
logical well-being. Communication outside the family showed a positive direct association with
social relationships and psychological well-being, and an indirect association with life satisfaction.
Social media addiction was negatively associated with life satisfaction, while social media literacy
showed positive direct associations with both psychological well-being and life satisfaction. The
model demonstrated a good fit with empirical data (x2/df = 1.903, CFl = 0.977, TLI = 0.973, RMSEA
= 0.031, SRMR = 0.034).

This study suggests that communication should be understood as an integrated system
of offline and online interactions rather than as isolated media use when explaining older adults'
quality of life. By considering four communication-related factors within a unified framework,
the study offers insights that may guide communities, policymakers, families, and caretakers in
developing an intergenerational communication program and promoting media literacy as part of
sustainable and inclusive aging initiatives.
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Introduction

The global population is rapidly aging.
Similarly, Thailand has already become an
aging society, with 20.7 percent of the older
adults among the total population (National
Statistical Office of Thailand, 2024). Currently,
older adults continue to use traditional face-
to-face communication, and adapt to online
platforms such as social media. As a result,
understanding the dynamics of both commu-
nication forms is important since they may
influence older adults’ quality of life. Previous
research suggests that effective communica-
tion can reduce anxiety (Xiang et al., 2023, p.
1430), while social media use may also reduce
loneliness, depression, and anxiety (Casanova,
etal,, 2021, pp. 8-10). However, Cotten, Schuster
and Seifert (2022, pp. 8-9) discuss that pro-
blematic use may lead to negative effects,
such as stress and psychological distress

Most studies on communication and
older adults have focused on the effects of a
single form of communication, such as online
social media and its relationship with loneli-
ness, social isolation, or depression (Yang et al.,
2021, pp. 10-11; Kanngooluem, Hengudomsub
and Dallas, 2022, pp. 227-240), without inte-
grating other communication-related factors.
Additionally, most Thai studies have focused
on psychological well-being and older adults'
mental health, whereas online social media
communication has been examined in terms
of usage behavior, acceptance, and media for-
mats (Charoenrook, 2020, pp. 229-237; Prom-
chaluay, 2021, pp. 69-84). This demonstrates
that gaps remain, particularly in determining

which communication forms have the most
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significant impact on older adults' lives across
multiple dimensions.

Limited attention to media addiction
and social media literacy as indicators of the
quality of social media use, reveals another
important gap. Furthermore, real-life commu-
nication (family communication and commu-
nication outside the family) and online social
media use quality (social media addiction and
social media literacy) have not been thorough-
ly analyzed in relation to social relationships,
psychological well-being, and life satisfaction
within the same structural model. Therefore,
this study examines older adults in Surat
Thani, which accounts for 17.61% of the pro-
vincial population (National Statistical Office
of Thailand, 2024), to fill the gaps in research
on communication and older adults across all
dimensions and areas. Interestingly, empirical
research on communication and older adults
in the South and Surat Thani remains limited
despite the large population and diverse con-
texts.

This study aims to 1) examine the
effects of four communication-related factors
on older adults' social relationships, psycho-
logical well-being, and life satisfaction, and 2)
determine which form of communication has
greater positive and negative effects on all
three dimensions of quality of life. The findings
are expected to enhance understanding of
communication patterns among older adults
and provide empirical evidence to inform
policies and communication strategies that

support their life skills in the digital era.



Literature Review
Family Communication

Family communication significantly
promotes older adults' quality of life. The
Family Communication Patterns Theory (Ko-
erner and Fitzpatrick, 2002, pp. 38-40) identifies
two dimensions: conversation orientation and
conformity orientation. Family communication
influences the quality of older adults’ lives in
various aspects, including social relationships,
psychological well-being, and life satisfaction.
Empirical studies have shown that open family
communication improves and develops the
quality of family relationships (Gettings and
McNallie, 2021, pp. 287-305; Gong, et al., 2023,
pp. 10-11) as well as associates with non-family
relation behavior or social engagement (Schro-
dt, Witt and Messersmith, 2008, pp. 248-269;
Zhang, et al., 2024, pp. 9-10; Wu, Li and Chao,
2025, pp. 6-8). In Asian contexts, emphasizing
filial piety, emotional support constitutes an
additional critical component that reduces
depression and enhances well-being (Wu, Li
and Chao, 2025, pp. 6-8; Zhan, Zhan and Wu,
2025, pp. 16-20). Additionally, Thai studies
further suggest that pluralistic family commu-
nication patterns and emotional support relate
to mental health and psychological well-being
among older adults (Thanakwang, 2015, pp.
171-178; Seesawang, Thongtaeng and Nitirut,
2024, p. 354). Furthermore, Wang et al. (2020,
pp. 10-11), Wang, et al. (2025, pp. 7-10) and
Zhang, et al. (2024, pp. 9-10) explain that fam-
ily emotional support affects and increases life
satisfaction.

Notably, research integrating emo-

tional support with family communication
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theory remains limited. Therefore, this study
developed a family communication model
consisting of three main components: conver-
sation orientation, conformity orientation, and
emotional support, to examine the impacts on
older adults’ lives in the Thai context.
Hypotheses: Family communication
has a direct positive influence on social rela-
tionships (H1), psychological well-being (H2),
and life satisfaction (H3).
Communication Outside the Family
Communication outside the family
also plays an important role in shaping older
adults' quality of life. Frequent face-to-face
communication with friends or neighbors helps
improve quality of life (Luna, et al., 2020,
pp. 1007-1008). Additionally, communication
competence increases social networks and
relationships (Query and James, 1989, pp.
165-184; Merolla, Neubauer and Otmar, 2024,
pp. 13-15), while difficulty communicating in
older adults relates to less social participation
(Palmer, Newsom and Rook, 2016, pp. 136-
141). Skills including message comprehension,
emotional control, listening, assertiveness,
and empathy promote greater psychological
well-being (Palmer, et al,, 2019, pp. 10-11;
Yusefi, et al., 2021, pp. 3-4; Hossen and Salleh,
2024, pp. 315-332). Furthermore, prior studies
(e.g., Kovalenko and Spivak, 2018, pp. 171-173;
Ng, et al,, 2020, pp. 555-560; Park and Kang,
2023, pp. 6-8) indicate that adequate commu-
nication opportunities with friends enhance
older adults’ life satisfaction, with effects
mediated through psychological well-being
(Chen, Yang and Feng, 2019, pp. 10-11).
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This study, therefore, integrates find-
ings from previous research with a commu-
nicative competence theoretical framework
(Spitzberg, 1983, pp. 323-327) and interper-
sonal communication scale (Campbell and
Atas Akdemir, 2016, p.865), which consists of
knowledge, skills, and motivation, to explain
this type of communication and to better
understand its mechanisms and impacts on
older adults in the social context.

Hypotheses: Communication outside
the family has a direct positive influence on
social relationships (H4), psychological well-
being (H5), and life satisfaction (H6).

Social Media Addiction

Older adults continue to access social
media in increasing numbers (Cotten, Schus-
ter and Seifert, 2022, p.1). Low-quality use
evidently affects older adults’ lives, with risks
such as excessive use (Menon, et al., 2023, pp.
203-207) and addictive behaviors (Jia, Liu and
Yang, 2022, pp. 8-9), which weaken social rela-
tionships by reducing face-to-face interaction
and family bonding (Tadpatrikar, Sharma and
Viswanath, 2021; Perez-Lozano and Espinosa,
2024, pp. 12-13). In addition, Huang (2020, pp.
12-33) indicates that problematic use of social
media declines self-esteem, which is a core of
psychological well-being, while some studies
(e.g., Verma and Kumari, 2016, pp. 157-159;
Twenge, 2019, pp. 372-379; Cone and Lee,
2023, pp. 7-8) suggest that intensive use and
social media addiction decrease psychological
well-being. Social media addiction also has
negative impacts as it weakens life and rela-
tionship satisfaction (Huang, 2020, pp. 12-33;
Rochat, et al., 2021, pp. 4-5; Ciftci and Yildiz,
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2023, pp. 3509-3513; Deng, et al., 2024, p. 9).

Prior studies have primarily focused on
the relationship between social media addic-
tion and its impacts on adolescents. However,
the scope of media addiction is no longer
limited to that age range. Therefore, this study
examines the negative effects of social media
addiction on older adults to address this re-
search gap more comprehensively.

Hypotheses: Social media addiction
has a direct negative influence on social rela-
tionships (H7), psychological well-being (H8),
and life satisfaction (H9).
Social Media Literacy

Social media literacy plays an im-
portant role in preventing social media use
problems by reducing online risks. However,
this skill among older adults remains limited
(Prostindkova Hossova, 2023, pp. 70-72). As a
result, different literacy skills may lead to vary-
ing outcomes of social media use among older
adults. Previous studies reveal that media
literacy positively influences quality of life by
enhancing social participation and increasing
social capital through online activities (Nguyen,
Hunsaker and Hargittai, 2022, pp. 942-958; Park
and Chang, 2024, pp. 372-378). Additionally,
research has shown that literacy knowledge
acquisition has positive effects on psycholog-
ical well-being (Kim and Shim, 2020, pp. 153-
180). Furthermore, studies by Bhibulbhanuvat,
Doungphummes and Sasiwongsaroj (2020, pp.
186-188) and Jung, Lee and Nam (2025, pp. 7-8)
indicate that higher literacy skills among older
adults may be associated with greater life satis-
faction. Studies in Thailand show literacy levels

ranging from low to moderate (Wuttirangsee,



2021, p. 96), with media literacy influencing
quality of life (Sompuean and Saetan, 2021,
pp. 98-99). However, research on the impacts
of social media literacy on older adults in Thai-
land remains limited. This study, therefore, in-
tegrates social media literacy as a key variable
into a model and examines its effects on older
social media users to expand knowledge of the
relationship between social media literacy and
the quality of life among older adults.

Hypotheses: Social media literacy has
a direct positive influence on social relation-
ships (H10), psychological well-being (H11),
and life satisfaction (H12).
Social Relationships, Psychological Well-be-
ing, and Life Satisfaction

Social relationships fundamentally af-
fect happiness, life satisfaction, and individual
well-being (Growney and English, 2025, pp.
1291-1314). Strong relationships with fami-
ly and friends enhance well-being and life
satisfaction among older adults (Cheng, et

al., 2022, pp. 13-18; Patterson and Margolis,
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2023, p. 2084), while good social networks
and participation positively affect psycholog-
ical well-being (Hossen and Salleh, 2024, pp.
315-332). Psychological well-being is crucial
to quality of life and is associated with higher
life satisfaction. Communication satisfaction
and social participation enhance psycholosgical
well-being (Bhatiaseri, 2024, p. 10), while rela-
tionship problems decrease it (Thanakwang,
2015, pp. 171-178). Life satisfaction represents
contentment with overall life aspects. This de-
pends on communication, mental well-being,
social participation, and socioeconomic status
(Khodabakhsh, 2022, pp. 1300-1302).

Based on prior studies, social relation-
ships, psychological well-being, and life satis-
faction are conceptualized as interconnected
characteristics of the older adults’ quality of
life. Consequently, this study specifies the
relationships among these variables within the
structural model to facilitate more accurate
estimation of the direct and indirect effects of

communication-related factors.
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Methodology
Population and Sampling

Older adults aged 60 years and above
in Surat Thani Province were selected, with
1,104 initial samples, calculated using Taro
Yamane's formula with a 3% margin of error
to ensure reliability for descriptive analysis,
not for parameter estimation. Since this study
employed Structural Equation Modeling (SEM),
the appropriate sample size was further evalu-
ated based on SEM requirements. A two-stage
sampling procedure was used: stratified sam-
pling to ensure geographic coverage (all 19
districts), followed by convenience sampling
to recruit participants within each district.
Inclusion criteria included older adults in
good physical and mental health who could
complete the questionnaire independently
or respond verbally to researchers or trained
research assistants. Accordingly, sampling bias
from the non-probability sampling method
may occur, limiting generalization to older
adults in similar contexts.

After data screening, 1,063 complete
questionnaires were available for descriptive
analysis, while 41 (3.71%) had missing data,
including skipping multiple questions and
straight-lining throughout the rating scale sec-
tions. Listwise deletion was then applied, as
the proportion of missing data was below the
5% threshold (Schafer and Graham, 2002, pp.
147-177) and did not affect research reliability.

For the structural equation modeling
(SEM) analysis, a conceptually designated ana-
lytic sample was used. Non-social media users
were excluded from the SEM analysis because

the model's key latent variables (social media
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addiction and social media literacy) require ac-
tual online media experience. After exclusions,
the final analysis included 947 participants.
Following Kline (2023, p. 419), the final sample
size was determined based on the complexity
of the model: seven latent variables, multiple
observed indicators per construct, and several
direct and indirect pathways. The remaining
sample size, which exceeds recommended
thresholds for complex covariance-based SEM,
was considered suitable.
Measurements and Instruments

A self-administered questionnaire was
systematically developed based on a literature
review. The questions were back-translated
into English to ensure conceptual equivalence.
All items were assessed by three experts, with
IOC values of 0.66 and 1.00. The questionnaire
was then piloted with 110 older adults similar
to the target sample. The Cronbach's alpha
coefficients were above 0.80 for all scales. The
questionnaire consisted of four sections: 1)
demographic characteristics, 2) communication
behaviors, family communication, and com-
munication outside the family, 3) social media
use behavior, social media addiction, and
social media literacy, and 4) social relation-
ships, psychological well-being, and life satis-
faction. Subscale mean scores were used as
domain-representative indicators of the latent
constructs, reflecting theoretically meaningful
dimensions while reducing model complexity
in the CFA and SEM analyses (Little, et al., 2002,
pp. 167-168; Hair, et al., 2019, pp. 664-665). All
subscales demonstrated satisfactory internal

consistency.
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Table 1 Source of Measurement Items Used in the Questionnaire

Variables

Measurement Items

Source

Family communication
(FAQ)

Conversation orientation, conformity orientation, and
emotional support (10 items; FAM1-FAM10), e.g.,
“Family members and | generally consult one another

when making significant decisions.”

Adapted from Koerner
and Fitzpatrick (2002,
pp.36-65); Wu, Li and
Chao (2025, pp. 6-8)

Communication outside
the family (COF)

Communication initiation, affective management,
flexibility, and responsiveness skills (10 items; COF1-
COF10), e.g., “I can understand and respond appropri-

ately during group discussions.”

Adapted from Spitzberg
(1983, pp. 323-327);
Campbell and Atas
Akdemir (2016, p.865)

Social media addiction
(SMA)

Six behavioral addiction components (salience, mood
modification, tolerance, withdrawal, conflict, and
relapse) (10 items; SMA1-SMA10), e.g., “I spend more

time on social media increasingly.”

Adapted from Andreas-
sen et al. (2016, pp.
252-262)

Social media literacy
(SML)

Access, analysis, evaluation, and content creation skills
(6 items; SML1-SML6), e.g., “I compare information

from multiple sources before believing it.”

Adapted from Polan-
co-Levican and Sal-
vo-Garrido (2022, pp. 4-6)

Social relationship (REL)

Family, friends/neighbors, community, and social or
organizational relationships (8 items; REL1-RELS), e.g.,

“I' have people | can rely on when I need help.”

Adapted from Loza-
no-Hernandez et al.
(2023, pp. 12-13)

Psychological well-being
(WEL)

Six dimensions of well-being (autonomy, environmen-
tal mastery, purpose in life, self-acceptance, personal
growth, and positive relations with others) (12 items;

WEL1-WEL12), e.g., “I feel that my life has a sense of

direction.”

Ryff (1989, pp. 1074-
1077)

Life satisfaction (SAT)

Five items from the Satisfaction with Life Scale (5
items; SAT1-SAT5), e.g., “In most ways my life is close

to ideal.”

Diener et al. (1985, pp.
72-74)

Note: All items were measured using a five-point Likert scale. Composite indicators were computed following CFA

validation.

Data Gathering

Data analysis

Data were collected between March
and April 2025 using self-administered ques-
tionnaires from older adults in Surat Thani,
with official permission from senior clubs, as-
sociations, and residential facilities. Club or as-
sociation administrators and older adults were
informed about data collection and participant

rights.
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A descriptive analysis was performed
using frequency distribution tables displaying
percentages, means, and standard deviations
to describe demographic characteristics, social
communication patterns, social media use,
levels of social relationships, psychological
well-being, and life satisfaction among older

adults.
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Structural equation modeling (SEM)
analysis was conducted using AMOS version 26.
The analysis procedure comprised a measure-
ment model examination to assess construct
validity, composite reliability, and average
variance extracted (AVE). Data normality was
assessed using skewness and kurtosis. Multi-
collinearity was assessed using the variance
inflation factor (VIF). The structural model
was analyzed using Maximum Likelihood (ML)
estimation, with multivariate normality verifica-
tion. Model fit was evaluated using fit indices:
x%/df < 3 (Hair, et al., 2019, p. 639), CFl and TLI
> .95, and RMSEA < .06 (Hu and Bentler, 1999,
pp. 1-55). Direct and indirect effects were ana-
lyzed according to the established conceptual
framework.

Research Ethics and Participant Protection

This study was approved by the Hu-
man Research Ethics Committee of Surat Thani
Rajabhat University (Certificate No. SRU-EC
2025/031). All research participants provided
signed informed consent and participated
voluntarily. The researchers explained the
research objectives, methodology, and all rel-
evant details to participants, including the right
to withdraw without consequences, anonymi-
ty, and the safety and security of their data.
Results
General Characteristics of Participants

Most participants werefemale (59.74%).
The majority had education levels below a
bachelor's degree (82.88%), and agriculture
was the main current occupation (28.03%).
61.34% lived with their children, with 6.21%
living alone, and 58.14% were not members of

any groups or clubs.
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Real-Life Social Communication among
Older Adults

The study revealed that the majority of
participants communicated primarily through
face-to-face interaction (86.74%), followed by
telephone (11.19%). Approximately 43.56%
spent an average of 1-3 hours daily communi-
cating in person, with family members as the
most frequent conversation partners (61.90%).
The primary communication barriers included
generational differences with conversation
partners (33.40%) and limited time among fam-
ily members (19.17%). Participants expressed a
desire to discuss topics of interest (25.92%) and
have sufficient time to understand the conver-
sation (22.83%). Additionally, they demonstrat-
ed high levels of family communication (M =
3.82, SD = 1.02), with slightly higher communi-
cation outside the family (M = 3.86, SD = 1.00).
Social Media Use among Older Adults

The results found that 89.05% used so-
cial media, mainly via mobile phones (94.83%).
About 42.03% used social media daily, and
43.29% spent approximately 1-2 hours per day.
The most frequently used application was LINE
(31.11%), followed by YouTube (24.03%) and
Facebook (19.88%). The level of social media
addiction remained low (M = 2.11, SD = 0.96),
while overall media literacy was moderate (M
= 3.33, SD = 1.06).

Regarding social relationships, psycho-
logical well-being, and life satisfaction among
older adults in Surat Thani Province, the study
revealed that older adults had high levels of
social relationships (M = 3.75, SD = 1.03), psy-
chological well-being (M = 3.95, SD = 0.98), and
life satisfaction (M = 4.07, SD = 0.91).



Influences of Communication-Related
Factors on Social Relationships, Psychologi-
cal Well-Being, and Life Satisfaction
Confirmatory Factor Analysis (CFA)
The confirmatory factor analysis pre-
sented in Table 2 demonstrated that all
variables exhibited construct validity, with
composite reliability (CR) values ranging from
0.831 to 0.914, indicating good reliability levels.
The analysis revealed satisfactory convergent
validity, with Average Variance Extracted (AVE)
values ranging from 0.534 to 0.720, exceeding
the threshold of 0.5. Furthermore, all indicator
factor loadings exceeded 0.60, which meet

acceptable criteria.

Table 2 Confirmatory Factor Analysis

Volume 21, Issue 2 (April - June 2026)

Examination of data normality through
skewness and kurtosis values showed that all
indicators remained within £2.0. Most distribu-
tions were negatively skewed, except for the
social media addiction variable, suggesting that
most participants scored relatively low on this
variable. Kurtosis values were both positive
and negative. Multicollinearity assessment us-
ing the Variance Inflation Factor (VIF) revealed
values ranging from 1.09 to 1.76, well below
the threshold of 5, indicating that there were

no multicollinearity problems.

Variables o VIF R AVE A sk Ku

Family Communication 0.843 1.71 0.831 0.625

Conversation orientation 0.877  -0.725 0.278
Emotional support 0.837  -0.755 0.258
Conformity orientation 0.606  -0.447 -0.135
Communication Outside Family 0.873 1.76 0.866 0.618

Initiation competence 0.738  -0.812 0.623
Affective management competence 0.811 -0.613 -0.028
Communication flexibility 0.729  -0.685 0.220
Responsiveness skills 0.793  -0.495 -0.105
Social Media Addiction 0.868 1.09 0.903  0.609

Salience 0.862  0.549 -0.172
Mood modification 0.877  0.576 0.017
Tolerance 0.855  0.521 -0.153
Withdrawal 0.757  0.896 0.509
Conflict 0.856  0.582 -0.138
Relapse 0.716  0.635 -0.573
Social Media Literacy 0.874 1.17 0.914 0.728

Access and comprehension 0.816  -0.301 -0.591

—
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Variables a VIF R AVE A sk Ku

Analysis and discrimination 0.807  -0.288 -0.230
Evaluation 0.879  -0.476 -0.285
Creation 0914  -0.345 -0.481
Social Relationships 0.836 1.47 0.877 0.641

Family relationships 0.870  -0.692 0.159
Friends/neighbor relationships 0.763  -0.564 0.056
Community relationships 0.735  -0.617 0.295
Social/organizational relationships 0.798 -0.820  0.378
Psychological Well-Being 0.916 1.49 0913 0.637

Autonomy 0.696  -0.903 0.875
Environmental mastery 0.816  -0.916 0.705
Purpose in life 0.799  -0.779 0.418
Self-acceptance 0.855  -0.839 0.556
Personal growth 0.812  -0.739 0.544
Positive relationships with others 0.802 -0.715 0.523
Life Satisfaction 0.837 - 0.871  0.534

Closeness of life to one's ideal 0.645  -0.525 -0.423
Perceived quality of life conditions 0.829 -0.622 -0.327

Overall satisfaction with current life 0.776  -0.861  0.194
Attainment of personally important goals 0.804 -0.752  0.029
Willingness to relive one's life unchanged 0.635  -0.938 0.498

Table 3 presents the discriminant
validity assessment using the Fornell-Larcker
criterion (Fornell and Larcker, 1981, pp. 382-
388) for the seven latent constructs, reveal-
ing low-to-moderate correlations among the
variables. No serious multicollinearity issues
were detected, as all correlation coefficients

(r) were below 0.70. Discriminant validity

Table 3 Discriminant Validity

assessment showed that the square root of
AVE exceeded inter-construct correlations
for all variable pairs. Additionally, the results
provide evidence that each construct is em-
pirically distinct from the others. Therefore,
the measurement model possessed suitable
properties for subsequent structural equation

modeling analysis.

Latent Variable FAC WEL SAT REL SML SMA COF
Family communication 0.791
Psychological well-being 0.388 0.798

42
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Latent Variable FAC WEL SAT REL SML SMA COF
Life satisfaction 0.283 0.437 0.730
Social relationships 0.475 0.565 0.325 0.801
Social media literacy 0.197 0.239 0.027 0.150 0.853
Social media addiction -0.155 -0.086 -0.185 -0.101 -0.233 0.780
Communication outside family 0.689 0.460 0.273 0.454 0.241 -0.119 0.786

Note: FAC = Family communication, COF = Communication outside family, SMA = Social media addiction, SML = Social

media literacy, REL = Social relationships, WEL = Psychological well-being, SAT = Life satisfaction. Bold numbers

represent VAVE values.

Structural Model Results
The structural equation model demon-
strated a good fit with empirical data: x? =
865.87; x?/df = 1.903; GFI = 0.948; AGFI = 0.936;
NFI = 0.952; CFl = 0.977; TLI = 0.973; RMSEA =
0.031 (CI = 0.028-0.034, SRMR = 0.034), indicat-
ing minimal error and significant model fit (Hair,
et al,, 2019, pp. 635-641; Hu and Bentler, 1999,
pp. 1-55). Importantly, although the chi-square
(x2) was statistically significant (p < .001), this
result is expected given the large sample size
and the chi-square test's sensitivity to sample
size (Kline, 2023, p.419). Consequently, the
overall model fit in this study was considered
based on multiple fit indices rather than the
chi-square p-value.
Path analysis results, presented in Figure
2 and Table 5, showed that family communi-
cation had significant direct positive effects on
social relationships (B = 0.322, p < .001) and
life satisfaction (B = 0.138, p < .01), supporting
H1 and H3 (Table 4), but not on psycholog-
ical well-being (B = 0.024, p = .609). It also
demonstrated indirect effects on psycholog-
ical well-being (B = 0.142, p < .001) and life
satisfaction (B = 0.062, p < .05) through social

relationships.
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Communication outside the family had
significant positive effects on social relation-
ships (B = 0.213, p < .001) and psychological
well-being (B = 0.241, p < .001), supporting H4
and H5, with an indirect effect on life satisfac-
tion (B = 0.176, p < .001) through the mediated
pathways specified in the model: both social
relationships and psychological well-being.

Regarding social media use, addiction
had a significant negative effect on life satis-
faction (B = -0.150, p < .001) and a smaller but
significant indirect effect (B = -0.038, p < .05),
supporting H9, but not on social relationships
and psychological well-being (B = -0.049, p =
.155; B = -0.050, p = .110). Conversely, media
literacy demonstrated positive direct and in-
direct effects on psychological well-being (B=
0.127, p < .001; B = 0.023, p < .05) and life
satisfaction (B = 0.089, p < .05; B = 0.079, p <
.001), supporting H11 and H12.
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Goodness-of-fit statistics: x2(455) = 865.87, p < .001, x2/df = 1.903, CFl = .977, TLI = .973, RMSEA = .031, SRMR = 0.034

Figure 2 Structural Model with Analysis Results

However, the rejected hypotheses in-
cluded: the effect of family communication on
psychological well-being; the effect of commu-
nication outside the family on life satisfaction;
the effects of social media addiction on social
relationships and psychological well-being;
and the effect of social media literacy on social
relationships, none of which reached statistical
significance.

Analysis of the coefficient of determi-
nation (R?) for endogenous latent variables, as

shown in Table 5, revealed that psychological

Table 4 Hypothesis Testing Results

well-being (WEL) had the highest R? value of
0.387 (moderate level), followed by social rela-
tionships (REL) with Rz = 0.268 (low level), and
life satisfaction (SAT: Rz = 0.265) (low level).
While the model explains 26.5-38.7% of vari-
ance in the outcome variables, the remaining
61.3-73.5% of unexplained variance suggests
that other unpredicted factors in this model
may also play important roles, such as health
status, economic resources, or community

support systems.

Hypothesis Path B b S.E. t-value result
H1 FAC — REL 0.322%** 0.362 0.058 6.190 Sig. Supported
H2 FAC — WEL 0.024 0.024 0.047 0.511 NS Rejected
H3 FAC — SAT 0.138** 0.119 0.046 2.592 Sig. Supported
HA COF — REL 0.213%** 0.262 0.064 4.098 Sig. Supported
H5 COF = WEL  0.241%* 0.263 0.052 5.036 Sig. Supported
H6 COF — SAT 0.047 0.044 0.057 0.774 NS Rejected
H7 SMA — REL -0.049 -0.038 0.027 -1.421 NS Rejected
H8 SMA — WEL -0.050 -0.035 0.022 -1.599 NS Rejected
H9 SMA — SAT -0.150%** -0.089 0.022 -4.087 Sig. Supported
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Hypothesis Path § b S.E. t-value result
H10 SML — REL 0.052 0.044 0.030 1.478 NS Rejected
H11 SML — WEL 0.127%** 0.095 0.024 3.949 Sig. Supported
H12 SML — SAT 0.089* 0.057 0.025 2.287 Sig. Supported

Note: FAC = Family communication, COF = Communication outside family, SMA = Social media addiction, SML = Social

media literacy, REL = Social relationships, WEL = Psychological well-being, SAT = Life satisfaction. * p < .05, ** p < .01,

= 0 < 001,

Table 5 Coefficients for the Direct Effect, Indirect Effect, and Total Effect

REL (R? = 0.268)

WEL (R? = 0.387)

SAT (R? = 0.265)

DE IE TE DE IE TE DE IE TE
FAC  0.322%** - 0.322%%% 0.024 0.142***  0.166* 0.138** 0.062* 0.200**
COF  0.213%** - 0.213%**  0.241%*  0.094%**  0.335%** 0.047 0.176%** 0.223
SMA -0.049 - -0.049 -0.050 -0.022 -0.072  -0.150***  -0.038*  -0.188***
SML 0.052 - 0.052 0.127**  0.023*  0.150*** 0.089* 0.079%** 0.168*
REL - - - 0.443%** - 0.443%%* - 0.232%%*  0.232%**
WEL - - - - - - 0.524%** - 0.524%x%
SAT - - - - - - - - -

Note: FAC = Family communication, COF = Communication outside family, SMA = Social media addiction, SML = Social

media literacy, REL = Social relationships, WEL = Psychological well-being, SAT = Life satisfaction. The structural model
specifies the pathway REL—>WEL—>SAT. R? = coefficient of determination (explained variance). * p < .05, ** p < .01, ***

p < .001. Bootstrap confidence intervals are based on 5,000 resamples.

Discussion

This study contributes to understand-
ing the theoretical frameworks regarding the
impacts of various forms of communication
on older social media users in Surat Thani
Province. Notably, the findings support the in-
tegration of theories related to real-life social
communication, both within and outside the
family, as well as the concepts of quality of so-
cial media use: addiction and literacy through
the lens of the Thai social context.
Effects of Real-Life Social Communication
on Older Social Media Users in Surat Thani
Province

The study revealed that family com-
munication was positively associated with

social relationships and life satisfaction, high-

lighting its importance in the lives of older
social media users. These findings support
the Family Communication Patterns Theory
framework (Koerner and Fitzpatrick, 2002, pp.
36-65) and Gong et al.'s (2023, pp. 10-11) study,
which emphasized that open communication
promotes stronger interpersonal relationships
among older adults, especially with family
members. Additionally, this increases life sat-
isfaction among older adults (Zhang, et al,,
2024, pp. 9-10). However, although research by
international and Thai scholars has found that
family communication patterns and emotion-
al support are associated with psychological
well-being among older adults (Thanakwang,
2015, pp. 171-178; Li, et al., 2024, pp. 10-13),
this study did not align with the established
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hypothesis and previous research.

This contradictory finding may be
explained through indirect mechanisms that
challenge assumptions from prior studies.
The results indicate that family communica-
tion is indirectly associated with psycholog-
ical well-being through social relationships.
High-quality family communication tends to
result in older social media users having better
social relationships, and when they have good
relationships, they experience improved psy-
chological well-being This study suggests that
family communication may be linked to mul-
tiple aspects of older adults’ lives, and that
integrating emotional support as a component
of family communication may broaden the
original theoretical framework.

Communication outside the family,
which encompasses four skill dimensions, was
positively associated with social relationships
and psychological well-being, with the stron-
gest total effect on psychological well-being.
These findings align with those of Palmer, et
al. (2019, pp. 10-11) and Hossen and Salleh
(2024, pp. 315-332), which indicate that
effective communication among older adults is
associated with greater psychological well-
being. Likewise, regular communication also
leads to improved social relationships (Merol-
la, Neubauer and Otmar, 2024, pp. 13-15).

Interestingly, while family communi-
cation had no direct association with psycho-
logical well-being, communication outside
the family showed both direct and indirect
associations. This finding may be explained by
the real-life communication behaviors of older
social media users in Surat Thani Province,

where communication barriers included family
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members' limited time and generational dif-
ferences. These factors may encourage older
social media users to communicate more with
people outside the family, which is consistent
with Growney and English's (2025, pp. 1291-
1314) study, which found that older adults
often prioritize communication and relation-
ships with peripheral network members more,
and receiving acceptance or recognition from
outside the family may contribute to greater
psychological well-being among older adults.
Furthermore, the study identified pathways
with total effects on life satisfaction, support-
ing Park and Kang's (2023, pp. 6-8) finding that
conversations with friends can enhance life
satisfaction.

Effects of Social Media Use on Older Social
Media Users in Surat Thani Province

This study analyzed data from a sam-
ple group using social media to accurately
explain and predict the influences of addiction
and media literacy. The study found that the
overall user group exhibited low-level tenden-
cies toward social media addiction, consistent
with Menon, et al.'s (2023, pp. 203-207) study,
which found that older adults rely on and are
addicted to social media less than users in oth-
er age groups. However, the data distribution
indicates that a certain number of older social
media users show fairly high addiction tenden-
cies.

The results show that social media
addiction was significantly and negatively
associated with older social media users' life
satisfaction, consistent with the established
hypothesis and supporting Deng, et al.'s (2024,
p.9) study, which found that social media

addiction negatively affects life satisfaction,



particularly satisfaction with relationships.
However, the study found no significant associ-
ation with psychological well-being and social
relationships, contradicting the established
hypothesis and inconsistent with previous
research indicating that social media addiction
weakens social relationships (Perez-Lozano
and Espinosa, 2024, pp. 12-13). This unexpect-
ed finding may be explained by the relatively
low addiction levels in the sample group,
which may not be severe enough to impact
relationships with others and life satisfaction
clearly.

As a variable reflecting knowledgeable
and quality media use, the findings suggest
that older adults who used social media
demonstrated a moderate level of social
media literacy. This finding is consistent with
levels among older adults, both domestically
and internationally, which are generally at low
to moderate levels (Wuttirangsee, 2021, p. 96;
Prostinakova Hossova, 2023, pp. 70-72). Social
media literacy was positively associated with
psychological well-being, aligning with Kim and
Shim (2020, pp. 153-180). The results also sup-
port the study by Jung, Lee and Nam (2025, pp.
7-8), which found that literacy is associated with
life satisfaction among older adults who use
social media. This aligns with the research by
Sompuean and Saetan (2021, pp. 98-99), which
found that media literacy and effective media
use can positively affect older adults' quality
of life. However, although research indicates
that media literacy can increase social capi-
tal and enhance social participation (Nguyen,
Hunsaker and Hargittai, 2022, pp. 942-958;
Park and Chang, 2024, pp. 372-378), the find-
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ings from this study did not support previous
research and the established hypothesis, as no
association with social relationships was found.
The findings underscore the complex

role of communication in influencing social
relationships, psychological well-being, and
life satisfaction. These results offer practical
guidance for designing intergenerational
communication programs and media literacy
initiatives that support sustainable and inclu-
sive aging.
Implications and Recommendations
Theoretical Implications

This study aims to fill eaps in research
on the effects of communication on older
adults. The experimental combination of
emotional support as a component with Fam-
ily Communication Patterns Theory and the
integration of interpersonal communication
skills with Communication Competence Theo-
ry helps expand an understanding of real-life
communication phenomena among older
adults who use social media in the Thai context.
Additionally, considering social media addic-
tion and literacy as qualities of social media
use highlights the same importance as its fre-
quency or intensity. Furthermore, the applica-
tion of structural equation modeling provides
a more comprehensive and systematic under-
standing of the association between commu-
nication-related factors and social media users'
quality of life.
Practical Recommendations

The findings highlight the necessity of
promoting quality commmunication both in real

life and through social media use to enhance
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older adults' quality of life, as follows:

1. Policies and community-based pro-
grams, including intergenerational activities,
should be established to enhance older adults'
communication and life skills. Media literacy
curricula or activities in older adult schools
and communities should be developed to
promote safe, high-quality social media use,
such as training programs on "Older Adults’
Awareness of Media Dangers." In addition, ex-
panding social activity spaces can increase the
opportunities for face-to-face interactions and
social engagement.

2. Families and caregivers should foster
open communication and emotional support
to promote family communication capabilities
among older adults. Older adults who use so-
cial media should be guided to prevent media
addiction risks or online deception. Family ac-
tivities should be organized to increase shared
time and reduce generational gaps, identified
as communication barriers in this study.
Recommendations for Future Research

This study has several limitations tthat

should be used as a basis for future research.

Bibliography

‘ﬁ) Journal of Business, Innovation and Sustainability (JBIS)
N

Due to the exclusion of non-social media
users from the SEM analysis, the findings may
not generally represent older adults at both
provincial and national levels. Future stud-
ies should conduct multiple-group analysis,
comparing social media users and non-users,
as well as urban and rural samples. Given the
cross-sectional design, longitudinal studies
should be employed to clarify causal relation-
ships. Other factors such as communication
frequency, health, and economic status should
be included in the model, with examination
across other regional contexts and, if appropri-
ate, the incorporation of qualitative research
methods for deeper insights.
Acknowledgement

This article is drawn entirely from the
original research project entitled “The effects
of real-life social communication versus social
media usage on social relationships, psycho-
logical well-being, and life satisfaction among
elderly in Surat Thani, Thailand”, which was
financially supported by Suratthani Rajabhat

University.

Andreassen, C. S., Billieux, J., Griffiths, M. D., Kuss, D. J., Demetrovics, Z., Mazzoni, E., et al. (2016).

The relationship between addictive use of social media and video games and symptoms

of psychiatric disorders: A large-scale cross-sectional study. Psychology of Addictive

Behaviors, 30(2), 252-262.

Bhatiaseri, V. (2024). The uses and gratifications of social media and their impact on social

relationships and psychological well-being. Frontiers in Psychiatry, 15, 1260565.

Bhibulbhanuvat, S., Doungphummes, N. and Sasiwongsaroj, K. (2020). Elderly use of risk-free

media: Creating media literate elderly health communicators. Journal of Business,
Innovation and Sustainability (JBIS), 15(3), 174-191.

48



=7,
Volume 21, Issue 2 (April - June 2026) 7;““}
=

Campbell, J. M. and Atas Akdemir, O. (2016). The development of interpersonal communication
scale: The study of validity and reliability. Turkish Studies-International Periodical for
the Languages, Literature and History of Turkish or Turkic, 11(19), 859-872.

Casanova, G., Abbondanza, S., Rolandi, E., Vaccaro, R., Pettinato, L., Colombo, M., et al. (2021).
New older users’ attitudes toward social networking sites and loneliness: The case of
the oldest-old residents in a small Italian city. Social Media + Society, 7(4), 1-13.

Charoenrook, D. (2020). The usage behavior and acceptance of online social media among the
older adults in Bangkok. Journal of Communication Arts Review, 24(2), 229-237.

Chen, Y., Yang, C. and Feng, S. (2019). The effect of social communication on life satisfaction
among the rural older adults: A moderated mediation model. International Journal of
Environmental Research and Public Health, 16(20), 1-13.

Cheng, W., Song, W., Ye, C. and Wang, Z. (2022). Family networks, social networks, and life
satisfaction of older adults in China. Healthcare, 10(8), 1-18.

Ciftci, N. and Yildiz, M. (2023). The relationship between social media addiction, happiness, and
life satisfaction in adults: Analysis with machine learning approach. International
Journal of Mental Health and Addiction, 21, 3500-3516.

Cone, N. and Lee, J. E. (2023). Older adult communication types and emotional well-being
outcomes during COVID-19 pandemic. BMC Geriatrics, 23(1), 178.

Cotten, S. R,, Schuster, A. M. and Seifert, A. (2022). Social media use and well-being among older
adults. Current Opinion in Psychology, 45, 101293.

Deng, J., Wang, M., Mu, W., Li, S., Zhu, N., Luo, X., et al. (2024). The relationship between
addictive use of short-video platforms and marital satisfaction in older Chinese couples:
An asymmetrical dyadic process. Behavioral Sciences, 14(5), 1-13.

Diener, E., Emmons, R. A, Larsen, R. J. and Griffin, S. (1985). The satisfaction with life scale.
Journal of Personality Assessment, 49(1), 71-75.

Fornell, C. and Larcker, D. F. (1981). Structural equation models with unobservable variables and
measurement error: Algebra and statistics. Journal of Marketing Research, 18, 382-388.

Gettings, P. and McNallie, J. (2021). Examining grandparents’ perceptions of expectations and
family communication patterns in the development of grandparent-grandchild
relationships. Journal of Family Communication, 21, 287-305.

Gong, W., Jiang, L. C,, Guo, Q. and Shen, F. (2023). The role of family communication patterns in
intergenerational COVID-19 discussions and preventive behaviors: A social cognitive
approach. BMC Psychology, 11(1), 290.

Growney, C. M. and English, T. (2025). Positive peripheral social partners: Relationship and social
interaction evaluations across adulthood. Journal of Social and Personal
Relationships, 42(6), 1291-1314.

Hair, J. F., Babin, B. J., Anderson, R. E. and Black, W. C. (2019). Multivariate data analysis

(8" ed.). England: Pearson Prentice.

49



7/:‘;} Journal of Business, Innovation and Sustainability (JBIS)

A

Hossen, M. S. and Salleh, S. F. B. (2024). Social influences on the psychological well-being of
older adults individuals. Journal of Humanities and Applied Social Sciences, 7(4),
315-332.

Hu, L. and Bentler, P. M. (1999). Cutoff criteria for fit indexes in covariance structure analysis:
Conventional criteria versus new alternatives. Structural Equation Modeling: A
Multidisciplinary Journal, 6(1), 1-55.

Huang, C. (2020). A meta-analysis of the problematic social media use and mental health.
International Journal of Social Psychiatry, 68, 12-33.

Jia, Y., Liu, T. and Yang, Y. (2022). The relationship between real-life social support and Internet
addiction among the older adults in China. Frontiers in Public Health, 10, 1-13.

Jung, H., Lee, H. and Nam, E. W. (2025). Mediating effect of social capital on the association
between digital literacy and life satisfaction among older adults in South Korea:
Cross-sectional study. JMIR Formative Research, 9, e68163, 1-11.

Kanngooluem, S., Hengudomsub, P. and Dallas, J. C. (2022). The influence of protective factors
on mental health among community-dwelling older adults. Journal of Health and
Nursing Research, 38(1), 227-240.

Khodabakhsh, S. (2022). Factors affecting life satisfaction of older adults in Asia: A systematic
review. Journal of Happiness Studies, 23(3), 1289-1304.

Kim, H. S. and Shim, J. S. (2020). Digital literacy of elderly people and social activities. Korean
Journal of Policy Analysis and Evaluation, 30, 153-180.

Kline, R. B. (2023). Principles and practice of structural equation modeling (5" ed.).

New York: The Guilford Press.

Koerner, A. F. and Fitzpatrick, M. A. (2002). Understanding family communication patterns and
family functioning: The roles of conversation orientation and conformity orientation.
Annals of the International Communication Association, 26(1), 36-65.

Kovalenko, O. H. and Spivak, L. M. (2018). Psychological well-being of elderly people: The social
factors. Social Welfare: Interdisciplinary Approach, 8(1), 163-176.

Li, C., Li, X., Zhang, Y. and Lao, W. (2024). Interpersonal interactions, sense of loneliness and
perceived depressive emotions among older adults: A cultural-psychological perspective
from heterogeneous roles of different relationships. SSM - Population Health, 27,
101703, 1-17.

Little, T. D., Cunningham, W. A., Shahar, G. and Widaman, K. F. (2002). To parcel or not to parcel:
exploring the question, weighing the merits. Structural Equation Modeling: A
Multidisciplinary Journal, 9(2), 151-173.

Lozano-Hernandez, C. M., Cladellas, Y. P., Gil Conesa, M., Garin, O., Forés, M. F. and Del
Cura-Gonzalez, I. (2023). Functional social support: A systematic review and standardized
comparison of different versions of the DUFSS questionnaire using the EMPRO tool. PloS
One, 18(9), e0291635.

50



=7,
Volume 21, Issue 2 (April - June 2026) 7;““}
=

Luna, E., Ruiz, M., Malyutina, S., Titarenko, A., Kozela, M., Pajak, A., et al. (2020). The prospective
association between frequency of contact with friends and relatives and quality of life in
older adults from Central and Eastern Europe. Social Psychiatry and Psychiatric
Epidemiology, 55(8), 1001-1010.

Menon, V. A,, Prasad, A., Puthur, L. A., Soman, K. K. and Joseph, L. (2023). Social media
dependency and Facebook usage among the older adults of Kerala. Studies in Media
and Communication, 11(4), 35-44.

Merolla, A. J., Neubauer, A. B. and Otmar, C. D. (2024). Responsiveness, social connection, hope,
and life satisfaction in everyday social interaction: An experience sampling study.
Journal of Happiness Studies, 25(1), 1-20.

National Statistical Office of Thailand. (2024). Survey of the older persons in Thailand 2024.
Retrieved from https://www.nso.go.th/nsoweb/storage/survey de
tail/2025/20241209145003 27188.pdf

Ng, Y. T., Huo, M., Gleason, M. E., Neff, L. A, Charles, S. T. and Fingerman, K. L. (2020).
Friendships in old age: Daily encounters and emotional well-being. The Journals of
Gerontology: Series B, 76(3), 551-562.

Nguyen, M. H., Hunsaker, A. and Hargittai, E. (2022). Older adults’ online social engagement and
social capital: The moderating role of Internet skills. Information, Communication &
Society, 25(7), 942-958.

Palmer, A. D., Carder, P. C., White, D. L., Saunders, G., Woo, H., Graville, D. J., et al. (2019). The
impact of communication impairments on the social relationships of older adults:
Pathways to psychological well-being. Journal of Speech, Language, and Hearing
Research, 62(1), 1-21.

Palmer, A., Newsom, J. and Rook, K. (2016). How does difficulty communicating affect the social
relationships of older adults? An exploration using data from a national survey. Journal
of Communication Disorders, 62, 131-146.

Park, J. H. and Kang, S. W. (2023). Social interaction and life satisfaction among older adults by
age group. Healthcare, 11(22), 2951.

Park, Y. and Chang, S. J. (2024). The impact of ageism experiences on social participation among
community-dwelling older adults: Exploring the moderating role of digital literacy.
Geriatric Nursing, 59, 372-378.

Patterson, S. E. and Margolis, R. (2023). Family ties and older adult well-being: Incorporating
social networks and proximity. The Journals of Gerontology: Series B, 78(12),
2080-2089.

Perez-Lozano, D. and Saucedo Espinosa, F. (2024). Social media addiction: Challenges and
strategies to promote media literacy. In J. Visiovsky and J. Majerova (Eds.), Social media
and modern society - how social media are changing the way we interact with the

world around (pp. 1-17). London: IntechOpen.

51



7/:‘;} Journal of Business, Innovation and Sustainability (JBIS)

A

Polanco-Levican, K. and Salvo-Garrido, S. (2022). Understanding social media literacy: A
systematic review of the concept and Its competences. International Journal of
Environmental Research and Public Health, 19(14), 1-16

Promchaluay, J. (2021). The health of the older adults in Preakasamai Town Municipality,
Samutprakan province. Academic Journal for the Humanities and Social Sciences
Dhonburi Rajabhat University, 4(1), 69-84.

Prostinakova Hossova, M. (2023). Status of senior media literacy in the Slovak Republic.
Communication Today, 14(2), 52-75.

Query, Jr., J. L. and James, A. C. (1989). The relationship between interpersonal communication
competence and social support groups in retirement communities. Health
Communication, 1(3), 165-184.

Rochat, L., Wilkosc-Debczynska, M., Zajac-Lamparska, L., Rothen, S., Andryszak, P., Gaspoz, J., et
al. (2021). Internet use and problematic use in seniors: A comparative study in
Switzerland and Poland. Frontiers in Psychiatry, 12, 609190.

Ryff, C. D. (1989). Happiness is everything, or is it? Explorations on the meaning of psychological
well-being. Journal of Personality and Social Psychology, 57(6), 1069-1081.

Schafer, J. L. and Graham, J. W. (2002). Missing data: Our view of the state of the art.
Psychological Methods, 7(2), 147-177.

Schrodt, P., Witt, P. L. and Messersmith, A. S. (2008). A meta-analytical review of family
communication patterns and their associations with information processing, behavioral,
and psychosocial outcomes. Communication Monographs, 75(3), 248-269.

Seesawang, J., Thongtaeng, P. and Nitirut, P. (2024). Communication and relationships within Thai
older adults’ families: A sequential explanatory mixed method study. Journal of
Population and Social Studies [JPSS], 32, 346-363.

Sompuean, K. and Saetan, R. (2021). Health communication and media literacy for female senior
persons’ life quality in Chanthaburi province. Interdisciplinary Social Sciences and
Communication Journal, 4(3), 89-100.

Spitzberg, B. H. (1983). Communication competence as knowledge, skill, and impression.
Communication Education, 32(3), 323-329.

Tadpatrikar, A., Sharma, M. and Viswanath, S. (2021). Influence of technology usage on family
communication patterns and functioning: A systematic review. Asian Journal of
Psychiatry, 58, 102595.

Thanakwang, K. (2015). Family support, anticipated support, negative interaction, and
psychological well-being of older parents in Thailand. Psychogeriatrics, 15(3), 171-178.

Twenge, J. M. (2019). More time on technology, less happiness? Associations between digital-
media use and psychological well-being. Current Directions in Psychological Science,

28(4), 372-379.

52



=7,
Volume 21, Issue 2 (April - June 2026) 7;““}
=

Verma, J. and Kumari, A. (2016). A study on addiction to social networking sites and
psychological well-being among working adults. International Journal of Humanities
and Social Sciences (IJHSS), 5(5), 153-162.

Wang, L., Yang, L., Di, X. and Dai, X. (2020). Family support, multidimensional health, and living
satisfaction among the elderly: A case from Shaanxi Province, China. International
Journal of Environmental Research and Public Health, 17(22), 8434, 1-18.

Wang, Q., Jing, M., Tian, K., Xie, S. and Yang, X. (2025). The influences of intergenerational care
on life satisfaction in older adults: Chain mediation by children’s emotional support and
depression. Healthcare, 13(11), 1235.

Wu, J.,, Li, Y. and Chao, Q. (2025). An emotional support model in aging families: Linking
interaction patterns to positive mental health through social activity engagement and
aging attitudes. Frontiers in Public Health, 13, 1531110.

Wuttirangsee, A. (2021). Digital literacy of older adults. Sahasat: Journal of Social Sciences and
Humanities, 21(1), 90-106.

Xiang, H., Luo, J., Zhou, J. and Zhou, Z. (2023). Older adults’ prevention and communication to
beat anxiety: The diminishing utility of proactive coping actions. Universal Access in the
Information Society, 22, 1425-1444,

Yang, X., Yip, B. H. K., Mak, A. D. P., Zhang, D., Lee, E. K. P. and Wong, S. Y. S. (2021). The
differential effects of social media on depressive symptoms and suicidal ideation among
the younger and older adult population in Hong Kong during the COVID-19 pandemic:
Population-based cross-sectional survey study. JMIR Public Health and Surveillance,
7(5), 24623, 1-15.

Yusefi, A. R. Y., Nasabi, N. S. N., Amin, E. A., Bordbar, S. B., Kavosi, Z. K. and Shahmohammadi,

J. S.(2021). The association between communication skills and the mental health of
older adults patients’ hospitalization in the South of Iran hospitals in 2020. Shiraz
E-Medical Journal, 23(2), 110071, 1-7.

Zhan, Y., Zhan, X. and Wu, M. (2025). From financial assistance to emotional care: The impact of
intergenerational support on the subjective well-being of China’s older adults. Journal
of Happiness Studies, 26(2), 1-28.

Zhang, N., Qi, J,, Liu, Y., Liu, X,, Tian, Z., Wu, Y., et al. (2024). Relationship between big five
personality and health literacy in older adults patients with chronic diseases: The
mediating roles of family communication and self-efficacy. Scientific Reports, 14(1),
24943,

53



