Journal of Business, Economics and Communications
Volume 15, Issue 3 (September - December 2020)

gefelaiandoagneguidse: nsaieindessguninzgeengiijviniude

Elderly Use of Risk-Free Media: Creating Media Literate Elderly Health
Communicators
#uns fyanyisu’, dufien aenuue” waruiydn afelsnd’
P22 a1 0uide N WA TUSIIUIOWY UWRIVEIAuLAng

Sirintorn Bhibulbhanuvat'’, Nuntiya Doungphummes” and Kwanchit Sasiwongsaroj’

123 Research Institute for Languages and Cultures of Asia, Mahidol University
(Received: July 17, 2020; Revised: September 11, 2020; Accepted: October 13, 2020)

UNANED

v
v Aaov

AT TngUszasAiie 1) lsuadwinwensivivivdslavansaumanndaeny 2) wsundsl

q
1 '

asgnszminluanivesmkiumsdulindemsaunnsiianunsaainassdde lesamnzaufuuunves
uvULaTAnUMIRivRdnN uazdamadamsAsuadlivumuniedany 3) Idesdeufifsatunisaiis
walesgeiaduindemsguansludenlne 149833adwfiRmauuidnsuiunduinEougeslu 5 fiui
fiauspina Aoniamile manyTuosnisanile nanats nald uaznganmuMILAg S1uduisAy 268 Au
namsidenuiggeeefidiialasmsiinnudiviviudediadu msléamniiude “vga-An-nwvi? 9aean
waFnssudsaniinnsiendessslidviviilunguiaseny mssuunmumindeasaunnevinliigeeneuiu
AnA uazdnenmvssmuedlunsadaaiiftingunizvesueuar vy a3 MITlFAsuLIMINsaie

22 e

Agsorgliidutndeansquaneniwiniude Suannmsianudilannuansauastedndalunmsieuives
g0y PaNLUULa Uy SN slviaenades uardnmsseusuAaNTY

Do e

1dfny : 1) miifl,vhﬁu?%aﬁ’uﬁqamq 2) ﬂfﬂ?‘%amﬁﬁjﬁuquamq 3) mm'ﬁﬁuﬁa “NeR-AN-n11-41"
Abstract

This research aims to 1) develop media and digital literacy skills among elderly people, 2)
empower elderly people’s sense of self-worth through becoming well-being communicators who can
create the right media for their community and change society for the better, 3) gain knowledge about
how to develop active aging citizens to becoming elderly media-literate well-being communicators in
Thai society. This research applied a Participatory Action Research (PAR) approach with 268 elderly
students in 5 elderly schools around Thailand; north, northeast, central, south, and Bangkok. The
result shows that elderly participants gained a higher level of media literacy. The use of media literacy
spell “Stop-Think-Ask-Act” helped reduce the participants’ risk of media exposure. Taking the role of
a well- being communicator made them realize their own value and potential in creating well- being
for themselves and their communities. Knowledge gained from this research was the process of
developing elderly media-literate well- being communicators; study learning capacity and limitations
of elderly, design content and process, implement activity-based learning.
Keywords: 1) Media literacy in elderly people 2) Elderly Well-being communicator 3) Media
literacy spell “Stop-Think-Ask-Act”
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