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Abstract

The purpose of this study was to examine the relationship between Chief Executive Officer
Characteristics and sustainability disclosure of companies listed on the Stock Exchange of
Thailand during the years 2015 - 2017, totaling 1,085 observations. The multiple regression analysis
was used to analyze data. The result showed that the Chief Executive Officer who has an
educational background in science and engineering or experience in the functional areas
production, engineering, and accounting will increase sustainability disclosure. In contrast, the
Chief Executive Officer who has an educational background in a doctoral degree or experience
in the functional areas law and finance will decrease sustainability disclosure.
Keywords: 1) Chief Executive Officer Characteristics 2) Sustainability Disclosure

3) Corporate Social Responsibility
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and Simon, 1958, pp. 140-144; Hambrick and
Mason, 1984, p. 199; Thomas and Simerly, 1994,
Dp. 959-968) HieaNUsEEIUNTTUNITUTI 59
Tianuddnuaziiudamedoyalusudinuies
fimnuiuazanudervay Ine Katz and Kahn
(1966, P. 1-23) Hayes and Abernathy (1980, pp.
67-77) e Hambrick and Mason (1984, p. 199)
laAnwUszaunsalinauanigau 3 Ussian
wan laun Uyszaunisalvirauludiuniseie
AMsRaALarnITIveNAILT Useaunisaliinauly
AUNITHAR AFNTIularUa® wazUsyaunisal
yhandludunguneuagnnsiiu 89 Thomas and
Simerly (1994, pp. 959-968) Na1331U5857U
A55UNNSUSMITTUsTaUnsaiiaulugung
18 NITRAIALALNITIVNAIUT AzLTUNTIRULS
wazvlenalnl 9 Aaniuiieafunisuiuuge
NARNUTWaNISRane (Katz and Kahn, 1966, p.
1-23) Jso1vlianudAgysediidruladewazSus
Aufulinveusodinuanniy wariuultude
wedeyaniudduiieviindainwdnualifuay
n19AulavesUTEN (Pungjitprapai, 2008, p. 2)
druUszsunssunsuSmsiisiuszaunisalviiay
Tugnudu 1wy Uszaunisalvhauludiunisnds
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Arnssukas iy wUNMIAnITEikasAIUAY
UsgAninmvesnseuiunsailuey (Katz and
Kahn, 1966, P. 1-23) warUszaunisaivinaulu
fungrnekarn1&u asiufsafudiunans
LLazmmgﬂﬁaﬂ (Hayes and Abernathy, 1980, pp.
67-77) Befiuunliuazsadunuiniu Fseonals
Anuddyiugiidulidsneuentosas 91073
ANw1911398U049 Baele and Everaert (2012, pp.
31-32) wuiUszsunssumsUIMsTUsraunisal
MauluaIunIsvIe N1IRaIARaENITITERMUI
19snaren1lnNgT18UAIUSURAYOUND
GRGHY

FeutsvaunsaivnnuaeduTiuandg
fudenazvieuiansiuianuiuinveusodiny
Yo4UTEEIUNTIUNITUINIS WavdIHanens
ﬂmumﬂawﬂumiw@meauammawu
nsfnwadsiliFnwistaauyfgi deil

Héa: ‘Uigﬁmﬂiiumsmmﬁmﬂizaumiai
MauluaunIsvg N1IRaIakagn1TITeRmUI
frdniusiBauiniunsameteyannudsdy

Heb: Usgsunssumsuimsisiszaunisal
Maulusiunisgs Ienssukaz Uyt dau
FuniusiGeauiunsdamedeyanudu

Héc: Usysunssumsumsaiiuszaunisal
Maulusmungranekaznstiy danuduius
\Beauiumsidamedeyannudsdu

6. dagaun13taviu (Ownership)

lassadanisidudivesvasussvluusay
Usgiasiaunanasiu lagusenaiuluelu
Useineansgerusninazdangy dndlaseasnanis
DoVULUUNTEIAILAEIIIIIUTEEIUNTTUNIT
UImsnanusmsanuluudenumugtieviu asada
fuusimdnngluussmalnedisindlaseadienis
fovfunuunszqnin Tneusemaziifievusenis
Judidruanivauianisuasidruniiunuim
draglunisuinishaznnuaulaulguasusem
(Bunyawat and Manavapat, 2011, pp. 153-154;
Navavongsathian, et al., 2016, pp. 58-61)
lassadanisdudiveasedndiunisiionuves
Usgsmunssumsuimsiuansstudadusuysd
danadianisilatnedeyaninudaduvesuidy
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iesanuszsunssumsuimsiisidndiunisiie
vuinnisuiaiiougforuselvginsudeya
nelusAnsudidslidnludenUamedoyaly
Aadlmdsniouen Jeuwilidulunisiawme
Yoyalusziudin d591nnsAnyIIuIToves
Chobpichien (2010, pp. 47-68) WuU11U5¢57U
n3sUNNTUIMsTITdndunsievfuluunsrgni
TusgAugalinuduNUSITIaUADIEAUVDINTT

Unnedeyaegnsainsla

NIBULLIANTUAI53V (Conceptual Framework)

FuUsdaTy
AMANYAILYDIUTEEUNTTUNITUINNS
° LA
° 9y

o STELLIATMNITATIALALA
o NSANWN
o UsyaunSalinauRNITAIUY

o

o dndiunishoviu

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

[

Sy dadaunsieruvessysmunssunis
UimﬁﬁﬁawﬁwamamimmLwa%’agamm&?ﬁu
IngUszsrunssunsuimsiddndaunisiediu
UINA um'ﬁmﬂmeauammmsuiuimum
nsfnwaSaigAnuTadeauyfgiu fedl

H7: Uses1unssunisuimsifidndiunis
fovunndanuduiusideauiunsiametoya

AU

FuUIAIUAL
o UTBLANYAAINNTIN
*  YUIAVDIUITEN
o Tnssatrmiay

o ANUAIIIIDNNTYINALS

AUsey
nsawmedayanny
g8y

AN 1 NSBULUIAALUNNTIVY

Bn139aHUN19398 (Research Methodology)
nsiiusIusutoya

Usznslumsised Ao uswniteanzideu
aglunarandnnindunslszinalnesenined
2558 14 2560 laglisiufsusenannsidouly
Aa1AndnnSneLdy 1o 1o (mai) wazuSeman
nzdoufindlonsandunuldlsmusimuanie
U%ﬁmvwLﬁauﬁaﬂﬁwiwﬁqusﬁﬁ’wLﬁumu

u
QQJQd

Lu@\‘lﬁﬂﬂllLL‘LJ'JU{]UGWILLG]ﬂW’Nﬂu AADAIUUTEN

snnzifuiiidoyavesiudsildlunisinuilal
Asufu Fauruededneiildlunsidetivi
1,085 #1981 1311519 2 lagifiusiusiudoya
AudnuuEvesUTINIgIEn Teegluseiumumis
Usesunssunsuimsiiviminilunisdimua
nagnslunisaniiuaunasnauuleuienis
Do deyanudduresudtnanuuuuans
318115U5310 wazNususindeyanisilame
foyannudiduanuuuanssonsUsedd
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318019 2558 2559 2560 324
Funuvsenaangdeulunataannsnguwrialseineling! 601 601 603 | 1,805
in snuiuUsEnaanedeunwilun1saiuanulylanny
e @ o @ e
MruavseusEnannziuuiiodseninalunnsaiiuay
#n Fnuusenaansiduniiveyavesinlsntdly

- \ v (251) (229) (219) (699)
nsAnwlansudiu
saudnuudayanldlunsfinenil 343 | 365| 377 | 1,085

1 131: The Stock Exchange of Thailand (2017a)

=

2 1311: The Stock Exchange of Thailand (2017b)

nsaTeideya
nsiseadidldinaiinnisiasiziaaiy

anneeLlTIny (Multiple Regression Analysis)
dwSunsnegeuaNFUTUETENIN IR AN YUY
Y93UsE5UNTINNTUTMTLaz M Uame Yoy
anuddulneiuuuildlunside uanadd
SO = Po+ PiGENDER, + BLAGE;, +

[BsTENURE; + B4ED1_M;; +

BsED1 PHD;; + B6ED2_ A +

[B/ED2 S, + BsED2 BA; +

BoFT SMR; + B1oFT_PEA; +

BiiFT LR + BiOWNy + BisTYPE,

+ B1aSIZEs + BisLEVi + [B16PROFIT,

+ &Eit
Tne FD2 S
maﬁmea%yamméﬁﬁu Fa¥nen
Mnnniimadawedeyarnudsdu
AIUNTOULUINIINITIANITIH9TU
Foyanudsduluszduana (GR)
Tutatafitvueli 1 Azuuy mnlid
WINAU 0 WaATUIUAILERTIEIUYBY
AvuuuTiUSSlasUaT Uz uuLsy
WNATDIUTEEIUNTTUAITUSUIS 10
Andudanusiu mndumwands
Avualidaniniu 1 wadume
YUY 0

GENDER

AGE = aﬁq‘ﬂaﬂﬂi%ﬁ’]UﬂiiuﬂﬁiU%‘Wﬁ
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TENURE

ED1_M

ED1_PHD

ED2_A

ED2 BA

FT_SMR

szzlaluNIATIAWAUsUsEeU
N33UN15UIMS TaAandruautiy
N1IATIAILNUIUTEFIUNTIUNT
U3
SEAUNNTANYIVIUTEIUNTIUNTS
U313 Taandudiudsiu nnay
nsAnwTEAuUSUIln Avualad
Awvindu 1 winladlewindu o
JEAUNITANYIVDIUTLEIUNTIUNT
U3n1s Taandudauusvu mnau
nsAneTEAUUS ey Len ANRuRLAd
Aty 1 wnladlewindu 0
WINERINIANIYBIUTEeNUNTIUNT
U35 Tnandudiudsvu mindinig
Anwanviuyveransuasdeay
AERS AUUAALANYIAY 1 %A
Tailawindu 0
WINERINIANIYBIUTEENUNTIUNT
Uims Jardusuusiu mninns
ANYa19INYIAEARSLATIAINT T
AERS AUUAALANYIAY 1 %A
Tailgwindu 0
MANgNINISANYIVBIUTEEWNTTUNS
vimsiaanduduusu mndng
Anwianv1gsna Amualidiawindu
1 nlilawindu 0
UsEaun1salyinauanIg AU
Uses1unssuN1sUSMS TaAndusn
wlsviu mnfidssaunisalvinauly
ATUNTTVIY NITAATALAZN1TITEY
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FT PEA =

FT_LF

OWN =

Wy Aualidaniidu 1 win
Tallegwindu 0
UzauUn15aliIauLanIz A uU9
Usgsunssun1suims Taandus
wUsyu mnduszaunisaiinanuly
ATUNITHAR TAINTINLAE Ty
Avualndanvindu 1 winlale
WU 0
UzauUn15aliIauLanIz A uU9
Usgsnunssunmsuims Jaandum
wUsviu mnfidsgaunisalvinauly
ANUNONUIBEALNITREU MNUUA AL
Ay 1 mnlalevindu 0
dndiunnstenuraslsesunssuns
U3 Tadnndadunstieviuves
U5 UNTIUMITUTNTUATATOUAT)

MwlsAIuaAL

TYPE =

SIZE

LEV =

Uszunngaannnssy Jaandusauds
yiu mnuiEmoglungugmavingsud
Avualidawingu 1 mnldldwindu
0 lnenguduAigulannazuslan
Junauamainnssugiu (TYPET)
YUINVBIUTEN TAA13INABNITIY
31U 10 YOsFUNTNETIW
Tasvadranilau Yad1a1ndnsdu
wiiAusmsedunsng

1319 3 FDANTTUUN
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ANMUANINTALUNISYINALS TRA19N
dnsrdrumlsgnineunenilenas
AEReAUNSNITIU

PROFIT

ANAILAAIALAGDY
vsEnaanziteulunainnanning
witsUszanelng USE i
Ufidoan1s@nw Ine t = 2558, 2559
way 2560

Nan13398 (Results)
namslaTsideyaiuguvowind sild
Tumsideusznause Anads Aisegu Agegn
Avngn uard LB UUIATEIL LanIRan1TNs
3 wuhteyasiegrannuienaanzideulunain
ndnmindinsidamedoyannudsdu (D) wade
ogfifovar 32 uaziilofansaneiguosUsesiy
ASIUNSUIMS (AGE) wudndirdsvesdeyawiniy
62.20 U dyuszeziianlunisiseiumniasesu
n53UMSUIMS (TENURE) nudrdidnedevesdoya
Winiu 11.11 U diudadiunisheriureusesiu
N351N5UTINT (OWN) nuirdidedevesdoya
wiriuSegay 17.62 d3uvu1nuesuIen (SIZE)
wuihdiAadsvesdoyaindu 9.92 dnlasaing
wiiAu (LEV) nutilradevesdoyauinty 23.69
Wi wagANaNsalunYimls (PROFIT) wudn
fiAuadevestoyawiniuiesas 5.84

fianus Mean Median Minimum Maximum S.D
SD 0.32 0.32 0.00 0.65 0.08
AGE 62.20 63.00 31.00 91.00 10.79
TENURE 11.11 7.00 0.02 54.26 10.70
OWN 17.62 2.69 0.00 86.04 23.20
SIZE 9.92 9.78 8.59 12.49 0.71
LEV 23.69 20.79 0.00 86.45 20.90
PROFIT 5.84 5.77 -87.85 64.98 9.66
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A1919 4 abAnssuuuaninslameteyannudiduugnauUssangnavn sy

AUy Mean fiauus Mean
TYPE1 0.36 TYPES 0.30
TYPE2 0.34 TYPE6 0.33
TYPE3 0.32 TYPET 0.36
TYPE4 0.31 TYPES 0.29

9134 4 Wediszsinslamedeya
ANudadulasuENAYTLANGAEMATINNU T
Usglangnanunssungunsnenns (TYPEL) nqu
Aufngnamnssy (TYPE2) nauedimsuninduas
Aaad1e (TYPE3) nqussAausnis (TYPEA) nau

A1919 5 NMSHaNLasANNdLaESoas

walulad (TYPES) NGULN¥ATLAZEAAIYNTTY
91115 (TYPE6) nqududigulaauazuilan
(TYPE7) wazngugsnanisidu (TYPES) fldads
mﬁﬁmLmaﬁﬁauuaﬂmmé"qﬁua@jﬁ%aaaz 36, 34, 32,
31, 30, 33, 36 WAy 29 MUY

Dummy variable = 1 Dummy variable = 0 34

ANE Sovaz AMYG Sovaz ANG Sovaz
GENDER 105 9.68 980 90.32 1,085 100
ED1 B 375 34.56 710 65.44 1,085 100
ED1 M 471 43.41 614 56.59 1,085 100
ED1 PHD 239 22.03 846 77.97 1,085 100
ED2 A 620 57.14 465 42.86 1,085 100
ED2 S 454 41.84 631 58.16 1,085 100
ED2 BA 371 34.19 714 65.81 1,085 100
FT_SMR 64 5.90 1,021 94.10 1,085 100
FT_PEA 61 5.62 1,024 94.38 1,085 100
FT LF 145 13.36 940 86.64 1,085 100

91101579 5 WeRa1saine (GENDER)
wudlusyenunssunsudmadumandgaiiuiu
105 fve19 Andusesay 9.68 uaviusysuy
ns5uA1s usmsidunasnesiuIu 980 flegna
Anidu Seway 90.32 @rnUsEsNUNTIUNITUSUIS
flaunisAnwsediuyaaie3 (ED1 B) wuindl
1w 375 dred1e AmduSevay 34.56 du
Usysunssunsuimsiinunsinmsesudsyan
I (ED1_M) wuinildhuau 471 feens Aedusos
a¥ 43.41 d2uUs51UNITUNITUINISTaU
n1sAnyIsEAUUSYeY1Len (ED1_PHD) wuanil
F1uqu 239 dreeg1e Andusesay 22.03 dau
U551Un550n15 USnsifin1sAnwianan
UYweAIAnsLardIAN A1ans (ED2 A wuind
F1uu 620 faegne Andudesay 57.14 dau

U551Un35un15Usnsifinis Anwianan
INYIMIERILaZIAINTINAERNS (ED2 S) Wuandl
31u3U 454 fege AnduSesay 41.84 dau
Use51un351n1503M5TinsAnwanvngsia
(ED2_BA) wuinfidnuau 371 fees Anduievas
34.19 dhulszsunssunIsusmsiisiuszaunisel
YulUAIUNITVIY NITAANALAEAITIVENAILN
(FT_SMR) wundduau 64 fees anduiosas
5.90 drulsesunssunsuImsisiuszaunisel
Mulusun1es Imnssukaz Uyl (FT_PEA)
NUINAI WL 61 Meee Andudesay 5.62 uay
Usesunssunsusmsiifiuszaunisaiiauly
AUNYMUIELAENITRY (FT_LF) wudnidiuau
145 fregs Anluseay 13.36
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Fuusszninsiulsiisyduleddynieadad
0.01 nsiatuedeyaninudsdu (SD)
duiusluianisnssnudnuiuing (GENDER) wag
919 (AGE) agndlsinuudiazdiiiulsdasenaies
ffenuduiusiuludadunsiegadituddyma
adfudlainuinAduusyandanduiussenineh
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(11AN71 0.8 WIBUOENI1 -0.8) (Stevens, 1992,
0. 76) ueNINHLERTIvERUANEIT LSSz NG
fuUsdasy lnelaen Variance Inflation Factor
(VIF) #38A1 Tolerance A4611519 7 Wui1A1 VIF
vosiulsBaseyniandstuiianladiiu 10 uas
A1 Tolerance vaLUsBasennsiwlsliaAnlaid
104 0 frfudsanansoaguldhiuusdasenndai
anududasgroiu vildaunsoazulddn ldde
Uy Multicollinearity (Gujarati, 2004, p. 387)

AN319 7 NansuaaauANuludasyvainls Ingldan Variance Inflation Factor (VIF) 5afn Tolerance

fals | VIF | Tolerance fauds | VIF | Tolerance fiauds | VIF | Tolerance
GENDER | 1.10 0.91 FT SMR | 1.12 0.90 TYPE4 | 3.38 0.30
AGE 1.32 0.76 FT_PEA | 1.14 0.88 TYPES5 | 2.28 0.44
TENURE 1.30 0.77 FT LF 1.16 0.86 TYPE6 | 2.54 0.39
ED1 M 1.75 0.57 OWN 1.24 0.81 TYPE8 | 3.00 0.33
ED1 PHD | 1.91 0.52 TYPE1 2.45 0.41 SIZE 1.42 0.70
ED2 A 1.76 0.57 TYPE2 2.63 0.38 LEV 1.27 0.79
ED2 S 1.31 0.76 TYPE3 3.46 0.29 PROFIT | 1.06 0.94
ED2 BA | 131| 076
1519 8 Namﬁ,ﬂiwﬁmmmﬂasL%ﬁwvﬁmﬁ'umsﬁmLmaﬁagammé"ﬁu
fauUs >0 A3 >0
Coefficients P-value Coefficients P-value
(Constant) 0.0739 0.0315 TYPE1 -0.0256* 0.0195
GENDER -0.0039 0.3008 TYPE2 -0.0265** 0.0090
AGE 0.0002 0.2022 TYPE3 -0.0486%* 0.0000
TENURE 0.0002 0.1589 TYPE4 -0.0492** 0.0000
ED1 M 0.0080 0.0774 TYPES -0.0689** 0.0000
ED1 PHD -0.0198** 0.0050 TYPE6 -0.0290** 0.0068
ED2 A 0.0032 0.3011 TYPES8 -0.0851%** 0.0000
ED2 S 0.0254** 0.0000 SIZE 0.0270** 0.0000
ED2 BA 0.0082 0.0727 LEV -0.0002* 0.0192
FT_SMR 0.0074 0.2346 PROFIT 0.0007** 0.0029
FT_PEA 0.0389** 0.0002 Adjusted 0.1525
FT _LF -0.0163* 0.0137 R-squared
OWN -0.0001 0.2269 F-statistic 9.8637**
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INENTN 8 UANINANITIATIZRAILAAODE
Banvmuindlan F-statistic agfisefutodfyma
add 0.01 uansirduuudildlunisidesiaaia
winnzan lneduusdasesmiuesuienisitame
YoyamnudsBulsduszann 15.25% nanside
NUIAMENYULVRIUTETIUNTTUNITUTMNS bk
N13ANYIAIVIINGIFIAATHASIFINTTUAEA T
(ED2_9) wazUszaunisaiinauluaiunisudn
AmnssunazUyd (FT_PEA) danuduiusitauan
funsiliamedeyaninudeduegrsitoddy
a1 sedutedfaydl 0.01 Tunnsadudrunisine
seAuUTeYey1Len (ED1_PHD) 9xiinsilawmedaya
audsdutiesniinisAnuisedulsynins
(ED1 B) eeiaiivadfey oy seauifaddayii 0.01
dhrudsgaunisalviaulumungrunewagnistiu
(FT_LF) fimuduiusidsauiunisianedeya
audsBuethelidudfey o syiuiladdad 0.05
e (GENDER) 818 (AGE) s¥eet3alunnsnnse
AUt (TENURE) MsAnwianviuywermansuay
depenans (ED2_A) M3finy1a1w1gsna (ED2 BA)
Uszaun1salyinauluaiunisey n15nanawas
NFIdeuaiwT (FT_SMR) wazdndiunisheviu

M1514 9 Nan1AaevaANLAgIUluNTIY

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

(OWN) lsifianuduiusiunisilamedeyaning
a8 drunsfnwsedudSayaiin (E01 M) laidl
mMsamedeyannudidusnnnitnsinusesi
U3yey193 (ED1_B) lnasuusaauay laun vuin
YBIUTEN (SIZE) wazauanuisatunisviiiils
(PROFIT) fAuduiusidesuiniunisilaiue
%agammé"ﬁuaemﬁﬂaﬁﬁag U syAutiudRy
71 0.01 Tumanssiudasziangnannnssungs
Aufngnannssu (TYPE2) nauedmsuninduas
nead1e (TYPE3) nqugsnauinis (TYPE4) nay
walulad (TYPES) NGULN¥ATLAZEAAIMNTTY
91135 (TYPE6) Wagnaugsnanisiu (TYPES) 9zl

[

nsilawedeyaninudsdutosniingudunn

[

gulaauazuslana (TYPE?) ag1elideddgy
u seuliudfg 0.01 druusziangnavngsy
nauninens (TYPEL) aziinsilawmedoyaning
Seduiosninguaudngulneuazuilan (TYPET)
agaflfeddy o sedutfedidad 0.05 dau

TAssas19taY (LEV) danudunusidsaunung

Wawedoyaninudiuegraiitedfny o sea
CX o U d‘ v gj =
odAy? 0.05 deduieagunanisnadaey

AUNAFIY GiaT)

aunAgulun1sIve NAN133Y
H1: Usgsmunssumsuimsidumandsfienudiiudidsuindumalawedeya Ui)ues
R asay
H2: Uszsnunssunsuimsifenguniianuduiusideuinfunmsdame doya Uf)ues
Audady
H3: Usysunssumsumsidisseznattumssasiuwmisundanuduiudidaun Ufas
funmsawmedoyanudady
Hda: ﬂszﬁmﬂiiumw%miﬁwmﬁmﬂﬁzé’uﬁzyzgﬂmﬁmu%Lmasﬁa;&a Ues
mufsfusnnnitsesunssumsuimsfiaunsinussiuuiyaaad
Hab: ﬂizﬁﬂuﬂiimmiu%miﬁwmﬁﬁﬂmwﬁuﬂ%wwLaﬂﬁmﬁﬂmmasﬁa;&a Uas
mnufsfuannnitsesunssumsuimsfiaunisinussiuuiyand
H5a: U¢51UN55NTUSMIATINSAnwIa1 vy seaansuagdanuaanss Ufues
awdusBsunAumsidamedeyanudsiy
H5b: Usgsunssun1sudmsisinsfinuaiunineiemansuagdanssumansi gousy
AnwdusBsuInAumsidamedeyannudsiy

171



Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

™
% Tl |

auufgiulun1sive NANTIVY
H5c: Use51unTIuN1sUimMsainsfnwangsfafianuduiudidevandy Uj)ias
mMsWameteyamuddy
Héa: Usgsnunssunsuimsiiiussaumsaiiianvlusnunisue nmsmaiauas Ufjies
mMsAdetaun fanuduiudiBsuindumsdamedogamiudsiu
Héb: Usesnunssunsuimsiiiuszaunsalinaulusunisuds Imnssuuay Uf)uas
U@ fanuduiusidaauiunsdamedouanudiu
Héc: Uses1unssunisuimsiiiuszaunisalinauludunguanetaznisiiy gouTy
fruduiudiBsauiunadamedeyaniudad
H7: Usgsnunssumsuimsnidadiunsieumnniinnuduiusideauiunig Uf)ues
Wamedeyanudaiu

dsduazanusiena (Conclusion and Discussion)

INNTANIANUFUNUSTEIINIR AN wauY
Y93UsE5IUNTIUNTUTMTLA M UaNe Yoy
AudaBusewingd 2558-2560 HansAnwINUIn

Usesrunssun1sudmsiidumandalad
awdiusiumsdawedeyanimidu ligen
A&aafu Huang (2012, pp. 234-244) \ile131n
Usgsunssunisuimsidumandgeaziianng
ﬁulﬁ]ﬁﬂ fanwagnisdndulannidunagnsnig

a

qanawumwmwm%a Jsenvidvanagnslul
fiflanudes 1wy nagnsnisilamedeyaning
§98 U (Johnson, 1976, pp. 103-105; Levi, Li and
Zhang, 2014, pp. 185-200) Fofuuszsunssums
Uit umendgedonadiliifiamnuduiusiu
madawmedoyaniuddy
Usysunssumsuimsiiongunlsifiaang
duiusiunsliawedoyanimdiu lisenndes
iU Borkowski and Ugras (1998, pp. 1117-1127)
iesannuszsunssunsuImsiifiongunnazey
Tuthsindidesnsmnusiunwninislulagay
funsluern eramanidssnisnszviivideriiun
nagnslul 9 Alanudss Wy nagnsnisdowe
%’agamméﬁﬁu (Carlsson and Karlsson, 1970,
pp. 710-718) é’aﬁ?umqawé’alaiﬁmmé’uﬁuéﬁ’u
madawmedoyandadu
Usgsunssunsuimsifissegnanlunng
Arseduniauulafinnuduiusiun1sUame
foyanudadu liaenndostunanisinuives

172

Huang (2012, pp. 230-244) 1{mnUses1unTssms
uimsieglusiumiseniuiy udnagnslunis
Uivsaueglusziuasil laifinsufuiasumna
anunsalvesanInuIndeniiiudsuutasiy
anvllanunsaidlauAnuazSeuingansdl o
Ky ﬂaqwﬁ‘miﬂmwaﬁﬁa;ﬂammﬁﬁu (Chown,
1960, pp. 491-494) Fatuszozinalunisiise
AumbsnadaldiianuduiusiunisiUamedeya
Aty
U3e51UNITUNTUIISAIUNSANwISERU
Usanionaziimsidamedeyamnudsiutesnia
Us¥sunssunsuimsinunsfinuseduysyan
M3 Imaamﬂaaaﬂumammﬂmmaq Nguyen, et al.
(2019, p. 1820) fesnniseenuuninfiugud

a

LﬂEJ’JLu@ﬂﬂUﬂ’J’]ﬁJiUNﬂ‘U@U@laﬁﬂﬂNLLﬁSﬁQLL’Jﬂa’e)ll

1%

lums@nuseaudayaienianudAgydsunii
NIANYITEAUUSYYIAT INTI1ZN15ANEITEAY
Usyeynontunis@nwianignie Jsenalila
daduauidiuanuiuinvausedinuuasy
dawandeuludvifiugiu (Ahmad and Crowther,
2013, pp. 236-237) 50‘17?@ Pastorelli and Goossen
(2014, p. 38) NE1271UsEFUATINNITUIASTIE
msfnwgaamilonatesiiagiidumssuena
SunweusedsnuuazAuindon osnUsesiu
nssuMTUIMSATinIAnwigegaazioudsanad
LazAINAINTAlUNTUTISNUIatunens
afnamlsasanunnninausuinseuseday
LagdsuIndon Uses1unIsunsUIMsAaunIs



= a

Anw15rAuUS 1N IR kUL UUN L UALNE

A
v 1

Yoyammisdudosniivszsnunssunsuimsed
UAsANYISEAUUTYY RS egslsiniunanis
Anvnldnuinusesunssunisuinisiiaunis
Anwszaudigainasiinislanedayaniiy
SeBumnnninUsesunssunsusmsiiaunis@ine
seauUSyges lugenndesiunanisAnuives
Nguyen, et al. (2019, p. 1820) ilada1nnsAny
szauUSyy 1 IkarUSygInTin1500nLUUIN
fugruiifeniosiuauiuinseudedinuuas
Zeundeulndidsaiy (Ahmad and Crowther,
2013, p. 237) SwilsysnunssunisuSmsiau
n1sAnwrszauUTyg lnetadsliidnislame
Foyarudaduinnnitiszsiunssunsuinsd
WMIANWITTAUUI Y93
U551UNI5UNSUSISTaunsAnwanwn
INYIFEATUAZIAINITUAEN TUAIUFUNUS LT
vInfunmsamedeyamudsdu Tasdamaliing
DewedoyanudsBuiiniu aenndostuna
N13AN®1Y8Y Huang (2012, pp. 234-244) dlosnn
MANENINITANYIAINAILAYTUINITANIAY
anusulneusedinuuardwindayluniseon
wuunangns Janseiuliindnudiuainud ey
yaadgymasuindeun1ndu (Thomas, 2005, pp.
186-197) lng@n v awineransiazimalulad
La¥ANENITUNITANIIAINT Lo udRLNUINIS
SusosUSyglunisusznauinTInIneAans
wazdmnssu lnetmualinisineieatuna
mwwia?ﬁLnfﬂﬁauLﬁuwﬁQIuiﬁwﬁugwuLﬁa
wandbiiudduseneviv@nasdinnnunsenin
fapnusuRnveusednuar dauanday (Council
of Engineers Thailand, 2020; Council of Science
and Technology Professionals, 2020) agnslsianu
nan1sAnw linuAMNFURUSIENININ1TANE
a1v1uyweAIansazdiauaansnunislniueg
foyamudsdu aonndestunanisinuives
Huang (2012, pp. 234-244) \flasnnmsAnwanan
Finanuseneuludevaneuvuaiivainuats Tng
Manner (2010, pp. 53-72) laAnwWansgEnues
UsesunssumsUimnsiisimsfinuananayworans
LATEIANAIANTIULYUIAG 9 LYY UYBLAIANT

173

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

wswgmand uavdsrumansddlisasugaans
AuANuSUlinveUsadeny NudUTEEIUNTIUNNT
Uimsninmsfnwindazuudluanuysemans
wardiauenansiinatagliinadoninuiuiageu
dedsnuuansneiy Seirlinsdnuiadsinng
Anwanuuyweaanswavdinumansaadalid
arwduiusiunslamedoyaniudsdu Snvia
Linuanuduiussenitanisfnwaivigsiadu
msamedeyaniudsdu liaeandosiunanis
ANw1U03 Huang (2012, pp. 234-244) \esan
Us¥aUNITUNTUTMITRNIIUMIANINNTANGNS
agsnantuIg SslusfinnisAnuidugsiesn
wumsasawailsgeanunniinuiuiayeu
sodinuuardaandon vilinsAnuaiugsna
g1adelifianuduiusiunisilnmedeyaning
et

Usgsunssunmsuimsiivssaunisal
Muluaunisuds Aanssunaz Uyt dau
duiudidsuinfunslameteyanimdady g
dwmalinadawedeyamudiiudiuiu liaen
ARDINUNANISAN®W189 Baele and Everaert (2012,
op. 31-32) issanUszaunmsaiienlusunis
HAn FeanssuwasUnd Julszaunisaliieui
\AeadeatuAanssundnvesesdns (Miles and
Snow, 1978, pp. 1-17) U5E51UNSTUNNTUSIST
fuszaumsaihaufananIalamedeyaiioatu
nMskAnLaznITUINMIALTuUATURnvoUsD
FipunarAuindenniniy iileuansianiiy
TalasiedildulfidsTuagduiilianuddniu
M3fflunuresuIIniisuinvousedinuuas
daundo (Thaipat Institute. Foundation for
Thailand Rural Reconstruction Movement Under
the Royal Patronage, 2020) @1uUss51unsIuNIT
Uimsnivszaunsaiiludungmanouas
N133u danuduiusideauiunsidamedoya
audsiu nedanalvinslinmedoyanuddu
anat @enAAe9AU Thomas and Simerly (1994,
Pp. 959-968) LipsaNUsEsTUNTIINTUTIN SIS
Usgaunisalinaulusmiunguuisuwagnisiiu
sziufafiudiunanaazanugndes Fadiiun
Tuilagsjadiuauuagonliaudifyfuau


https://www.coe.or.th/http_public/main/choice_1/
https://www.coe.or.th/http_public/main/choice_1/
https://www.coe.or.th/http_public/main/choice_1/
https://www.coe.or.th/http_public/main/choice_1/

Aeen1svesgiidiuliduntsusnasdnsiasad
druUsesunsTunsUSMsTiusraunsaliay
TuAIUNITVI8 NISAAIALAENNSITENRILT badl
Anuduiusiunsamedeyannudaiu sl
AOAARDINUNANITANYIVOY Baele and Everaert
(2012, pp. 31-32) 1ii0991nUTLIUNTIUAIS
S svesUsEnlunatnvanningunelsemnelneg
ni15e8ay 94.10 Aldldfiuszaunisalvauly
AUNITVIY N1TAAIALAZNITITERAILT WANEAIS
Wawmedeyanudedu msznisdamedoya
NANANY N15VBUATNITAANAVEIUSEN Doty
foyamsusznougsiaiidudiunidugdinnis
Unwedoyaniudaduiiuiasugia dsdoya
fananadudeyainnuismindudondawely
LUULEAITI8N15UTEINURIUAINUAYDINANA
nanynIngunsuszinelng (The Stock Exchange
of Thailand, 2020) 39v1lAUsE51UNTSUNISUSUS
fifiszaunmsaivhanulugunises nseaiauas
M5ty Tifianuduiudfunisdawme
Touan i
Usgsunssunsuinsntdndaunisiioru
unlsifmuduiusiunsawedeyaninudsdu
@onPaRINUNanIsAnwIuaY Oh, Li and Park (2016,
pp. 176-177) wag Malik, Wang, Naseem, lkram
and Ali (2020, pp. 8-10) pgglsimunansAne
anadsuulatiumnnulugisaniiunnsnaiu

UsTBIYNIY (Bibliography)

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

Jolduauuzn15I8 (Research Suggestions)
mnAMuSuRnTeusdInLarALIndey
Dunagnduilslunmsdniunuesuidm nanis
Anwanunsaatuayulainnuanvuzesysu
NIINAITUIMIT LA NsAneanuIner1ans
wagdrmnssumans visUuszaunisaivitauluaiu
msudn mnssuwasnd Judadedifidninase
nmadawmedoyannudiduiniu Tnemnuiem
Feamsatfuayuliinigdameteyaninudsdy
111 U3Enenafiansanuses1unssun1suimsd
AUNIANYIENVINYIPNENTLAZIAINTTUANERS
genAdedfiu Huang (2012, pp. 234-244) iosann
ndngnIn1sAnwIfiysann1sAuFuaI
SURnvoURedIALLATAILING B ITdINAND
viruaRfirsieiidnlddouasianud Ay
AuSuiineusedeauuInty (Thomas, 2005,
pp. 186-197) #30019NATUIUTLHIUNTIUNNT
uImsiifiuszaunisaliiauanizdunisudn
IrnssunazUnd TneUsesnunssunisusmisay
whudameteyaiinuedeanig (Dearbomn and
Simon, 1958, pp. 140-144) Fsilawmedeyaifeiiu
AInAnuaznszUINNIALiunuiisuinteuse
Finuuazdanndeuilouanafsniuldloned
dnlfdelutlagiuuniy Fausesrunssunis
UImsigudnyuzaenadosranisiuiniim
Sulievousedenuiuazndniuliesdnsiiulouns
Tunsafiususgsdanusuinvounadenay
fussgdlalunmsametoyanussduuniy

Anderson, D. (2003). The integration of gender and political behavior into Hambrick and

Mason’s upper echelons model of organizations. Journal of American Academy of

Business, 3 29-36.

Ahmad, J., and Crowther, D. (2013). Education and corporate social responsibility:

International perspectives (4" ed.). United Kingdom: Emerald Group Publishing Limited.
Baele, A, and Everaert, P. (2012). The CEQ’s perception on CSR: A determinant of CSR
reporting. Master thesis, M.S., Ghent University, Ghent.

174



Journal of Business, Economics and Communications {gl
Volume 16, Issue 2 (May - August 2021) Lo

Borkowski, S. C., and Ugras, Y. J. (1998). Business students and ethics: A meta-analysis. Journal
of Business Ethics, 17(11), 1117-1127.

Bunyawat, K., and Manavapat, S., (2011). An ownership structure and the quality of a financial
report. Executive Journal, 31(2), 152-158.

Carlsson, G., and Karlsson, K. (1970). Age, cohorts and the generation of generations. American
Sociological Review, 35, 710- 718.

Chareonwongsak, K. (2007). CSR and building business sustainability. Retrieved December 18,
2017, from http://www.kriengsak.com/issues/csr-0

Chin, M. K., Hambrick, D. C., and Trevino, L. K. (2013). Political ideologies of CEOs: The influence
of executives’ values on corporate social responsibility. Administrative Science
Quarterly, 58(2), 197-232.

Chobpichien, J. (2010). The relationship among firm - specific characteristics, quality of board of
directors, ownership structure, and level of voluntary disclosure of listed companies in
the stock exchange of Thailand. SDU Research Journal, 6(3), 47-68.

Chown, S. M. (1960). The wesley rigidity inventory: A factor-analytic approach. Journal of
Abnormal and Social Psychology, 61, 491-494.

Council of Engineers Thailand. (2020). Rules and regulations of degree certification.
Retrieved May 23, 2020, from
https://www.coe.or.th/http_public/main/choice 1/certified/regulations.php

Council of Science and Technology Professionals. (2020). Rules of council of science and
technology professionals. Retrieved September 3, 2020, from
https://www.cstp.or.th/#!/rule

Dearborn, D. C., and Simon, H. A. (1958). Selective perceptions: A note on the departmental
identification of executives. Sociometry, 21(2), 140-144.

Freeman, R.E. (1984). Strategic management: A stakeholder approach. New York: Cambridge
University Press.

Freeman, R.E., Wicks, A.C., and Parmar, B. (2004). Stakeholder theory & The corporate objective
revisited. Organization Science, 15(3), 364-369.

Global Reporting Initiative. (2015). G4 sustainability reporting guidelines. Retrieved April 11,
2017, from https://www.globalreporting.org/resourcelibrary/GRIG4-Part1-Reporting-Principle-
and-Standard-Disclosures.pdf

Godos-Diez, J. L., Fernandez-Gago, R., and Martinez-Campillo, A. (2011). How important are
CEOs to CSR practices? An analysis of the mediating effect of the perceived role of ethics
and social responsibility. Journal of Business Ethics, 98(4), 531-548.

Gujarati, D.N. (2004). Basic Econometrics, (@™ ed.) New York: The McGraw-Hill Companies.

Hambrick, D. C., and Mason, P. A. (1984). Upper echelons: The organization as a reflection of its
top managers. Academy of Management Review, 9(2), 193-206.

175


http://www.kriengsak.com/issues/csr-0
https://www.coe.or.th/http_public/main/choice_1/
https://www.coe.or.th/http_public/main/choice_1/certified/regulations.php
https://www.coe.or.th/http_public/main/choice_1/certified/regulations.php
https://www.coe.or.th/http_public/main/choice_1/
https://www.coe.or.th/http_public/main/choice_1/
https://www.coe.or.th/http_public/main/choice_1/
https://www.coe.or.th/http_public/main/choice_1/certified/regulations.php
https://www.coe.or.th/http_public/main/choice_1/certified/regulations.php
https://www.globalreporting.org/resourcelibrary/GRIG4-Part1-Reporting-Principle-and-Standard-Disclosures.pdf
https://www.globalreporting.org/resourcelibrary/GRIG4-Part1-Reporting-Principle-and-Standard-Disclosures.pdf
https://link.springer.com/journal/10551

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

Hasnas, J. (1998). The normative theories of business ethics: A guide for the perplexed.
Business Ethics Quarterly, 8(1), 19-42.

Hayes, R. H., and Abernathy, W. J. (1980). Managing our way to economic decline. Harvard
Business Review, 58(4), 67-77.

Hermalin, B. E., and Weisbach, M. S. (1991). The effects of board composition and direct
incentives on firm performance. The Journal of the Financial Management
Association, 20(4), 101-112.

Hongvoranant, K. (2012). The new role of CSR in order to serve the value of business in Thai
context. Suddhiparitad, 26(80), 163-176.

Huang, S. K. (2012). The impact of CEO characteristics on corporate sustainable development.
Corporate Social Responsibility and Environmental Management, 20(4), 234-244.

Johnson, P. (1976). Women and power: Toward a theory of effectiveness. Journal of Social
Issues, 32(3), 99-110.

Katz, D., and Kahn, R. L. (1966). The social psychology of organizations. New York: Wiley.

Karabasevic, D., Petrovic, G., and Maksimovic., M. (2017). The impact of the levels of education
the perception of corporate social responsibility. Poslovna ekonomija, 10(2), 106-117.

Kolk, A. (2010). Trajectories of sustainability reporting by MNCs. Journal of World Business,
45(4), 367-374.

Levi, M., Li, K., and Zhang, K. 2014. Director gender and mergers and acquisitions. Journal of
Corporate Finance, 28, 185-200.

Li, J., Tang, Y. 2010. CEO hubris and firm risk taking in China: The moderating role of managerial
discretion. Academy of Management Journal, 53(1), 45-68.

Lindgreen, A., and Swane, V. (2010). Corporate social responsibility. International Journal of
Management Review, 12(1), 1-7.

Ma, Y., Li, J., Yang, L., Hu, Y., and Gao, K. (2019). Relationship between a CEQ’s level of
education and corporate social responsibility: evidence from Chinese listed firms.
International Journal of Business and Economics Research, 8(4), 232-244.

Manner, M. H. (2010). The impact of CEO characteristics on corporate social performance.
Journal of Business Ethics, 93, 53-72.

Maslow, A. H. (1943). A theory of human motivation socially. Psychological Review, 50(4), 370-
396.

Matten, D., and Moon, J. (2004). Corporate social responsibility education in Europe. Journal of
Business Ethics, 54, 323-337.

Malik, F., Wang, F., Naseem, M. A, lkram, A., and Ali, S. (2020). Determinants of corporate social
responsibility related to CEO attributes: An empirical study. SAGE Open, 10(1), 1-12.

Miles, R. E., and Snow, C. C. (1978). Organization strategy, structure and process. New York:
McGraw-Hill.

176

™
% Tl |


http://psychclassics.yorku.ca/Maslow/motivation.htm

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

Navavongsathian, A., Juntawongsa, R., Plermpirom, V., Plermpirom, C., Lolertrattana, K., and
Songsang, J. (2016). The impact of strategic decisions-making, corporate governance of
family businesses based on systems theory on the profitability and growth of family
businesses in The Stock Exchange of Thailand. Journal of Business Administration, 5(2),
58-73.

Nguyen, T. T. H., Phan, T. T. H., and Nguyen, T. H. V. (2019). The impact of management profile
on CSR practices, mediate and moderate model: The case of textile and garment in Nam
Dinh, Vietnam. Management Science Letters, 9(11), 1813-1822.

Oh, W.Y,, Li, Z., and Park, S. (2016). The effects of CEO characteristics and incentives on
corporate social responsibility. In R. Manos and I. Drori (Eds.), Corporate Responsibility
Social Action, Institutions and Governance (162-182). London: Palgrave Macmillan.

Pastorelli, R., and Goossen, M. (2014). CEO characteristics and firm CSR practices. Master
thesis, M.S., Ecole des Hautes études commerciales de Paris, Paris.

Petrenko, O., Aime, F., Ridge, J., and Hill, A. (2015). Corporate social responsibility or CEO
narcissism? CSR motivations and organizational performance. Strategic Management
Journal, 37(2), 262-279.

Pungjitprapai, P. (2008). Factors affecting environmental and social disclosures of listed
companies in resource industrial group industrial goods group and real estate and
construction group on the stock exchange of Thailand. Master Independent Study,
M.Acc., Chiang Mai University, Chiang Mai.

Quazi, A. M. (2003). Identifying the determinants of corporate managers perceived social
obligations. Management Decision, 41(9), 822-831.

Ratsameethammachot, J. (2014). Green marketing: Wal-mart's new strategy. Strategic
Planning, 12(66), 1-8.

Reimer, M., Van Doorn, S. and Heyden, M. L. M. (2017). Unpacking functional experience
complementarities in senior leaders’ influences on CSR strategy: A CEO-top
management team approach. Journal of Business Ethics, 151, 977-995.

Singhapakdi, A., Gopinath, M., Marta, J. K., and Carter, L. L. (2008). Antecedents and
consequences of perceived importance of ethics in marketing situations: A study of Thai
business people. Journal of Business Ethics, 81(4), 887-904.

Stevens, J. (1992). Applied multivariate statistics for the social science (2™ ed.). New York:
Harper and Row.

Tantimangkorn, A. and Ekachaiphiboon, S. (2017). Sustainability disclosure: Investment flows
and sustainability disclosure. Retrieved April 11, 2020, from
https://www.setsustainability.com/download/ewnllotdp3v2rd7

Thaipat Institute. Foundation for Thailand Rural Reconstruction Movement Under the Royal
Patronage. (2015). Enhanced sustainability report. Retrieved April 11, 2017, from
http://www.thaicsr.com/2015/12/blog-post.html

177

™ .
Tl |


https://link.springer.com/article/10.1007/s10551-017-3657-5#auth-1
https://link.springer.com/article/10.1007/s10551-017-3657-5#auth-2
https://link.springer.com/article/10.1007/s10551-017-3657-5#auth-3
https://link.springer.com/journal/10551
https://www.setsustainability.com/download/ewnl1otdp3v2r47
http://www.thaicsr.com/2015/12/blog-post.html

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

Thaipat Institute. Foundation for Thailand Rural Reconstruction Movement Under the Royal
Patronage. (2020). Report "6 directions for CSR 2020". Retrieved April 14, 2020,
from https://www.thaicsr.com/2020/02/6-csr-2563.html

The Stock Exchange of Thailand. (2017a). Companies/securities in focus. Retrieved
September 16, 2017, from https://www.set.or.th/set/commonslookup.do

The Stock Exchange of Thailand. (2017b). Outstanding securities. Retrieved September 16,
2017, from https://www.set.or.th/set/commonslookup.do

The Stock Exchange of Thailand. (2020). Information disclosure. Retrieved April 09, 2020, from
https://www.set.or.th/th/regulations/supervision/listed_disclosure_p5.html

The Stock Exchange of Thailand. Corporate Social Responsibility Institute. (2012). Guidelines
for business corporate social responsibility. Bangkok: Magicpress.

The Stock Exchange of Thailand. Corporate Social Responsibility Institute. (2013). Get to know
the GRI international reporting framework. Retrieved April 11, 2017, from
https://www.set.or.th/sustainable dev/th/sr/publication/files/CSRINewsletter 2556 1.pdf

Thomas, A. S., and Simerly, R. L. (1994). The chief executive officer and corporate social
performance: An interdisciplinary examination. Journal of Business Ethics, 13(12), 959-
968.

Thomas, T. (2005). Are business students buying it? A theoretical framework for measuring
attitudes toward the legitimacy of environmental sustainability. Business Strategy and
the Environment, 14(3), 186-197.

Tongkachok, T. and Chaikeaw, A. (2013). The factors influencing corporate social responsibility
of listed companies in the stock exchange of Thailand. Journal of Management
Sciences, 30(1), 23-51.

Varnaprux, R. (2015). The relationship between a performance and a disclosure of social and
environmental information of Thai listed companies in the stock exchange of Thailand in
property and construction section. In The Tenth Sripatum University Conference of
2015 (pp. 376-387). Bangkok: Sripatum University.

Vormedal, I., and Ruud, A. (2009). Sustainability reporting in Norway: An assessment of
performance in the context of legal demands and socio-political drivers. Business
Strategy and the Environment, 18(4), 207-222.

Waldman, D. A, and Siegel, D. S. (2008). Defining the socially responsible leader. The
Leadership Quarterly, 19(1), 117-131.

Waldman, D., de Luque, M., Washburn, N., House, R., Adetoun, B., Barrasa, A., et al. (2006).
Cultural and leadership predictors of corporate social responsibility values of top
management: A globe study of 15 countries. Journal of International Business Studies,
37(6), 823-837.

Wongtada, N. (2008). Starbucks coffee CSR in many dimensions. Competitiveness Review
(NIDA Business School), 1(2), 40-58.

178

™
% Tl |


https://www.thaicsr.com/2020/02/6-csr-2563.html
https://www.set.or.th/set/commonslookup.do
https://www.set.or.th/set/commonslookup.do
https://www.set.or.th/th/regulations/supervision/listed_disclosure_p5.html
https://www.set.or.th/sustainable_dev/th/sr/publication/files/CSRINewsletter_2556_1.pdf

Journal of Business, Economics and Communications
Volume 16, Issue 2 (May - August 2021)

Wu, Y., Huang, S., Kuo, L., and Wu, W. (2010). Management education for sustainability: A web-
based content analysis. Academy of Management Learning & Education, 9(3), 520-
531.

Zhang, Y., and Rajagopalan, N. (2010). Once an outsider, always an outsider? CEO origin,
strategic change, and firm performance. Strategic Management Journal, 31(3), 334-346.

179

™
% Tl |



