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in a Pilot Project, Case study: Phra Nakhon Si Ayutthaya Province.
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Abstract

The objectives of this study were to establish guidelines for creating entrepreneurs
from groups of disabled persons in Phra Nakhon Si Ayutthaya province. The qualitative research
was applied by a focus group interview from 28 disabled persons in Phra Nakhon Si Ayutthaya
province for data collection. These samples were selected by stratified random sampling,
followed by snowball sampling. The entrepreneur test form besides form then uses as research
instruments. Then data interpretation using PECs method. The data triangulation technique was
employed to check the validation of data. The results of this study indicated that the disabled
persons had three core entrepreneurship competencies, including success, planning, and power
competencies, respectively. Finally, two entrepreneurship suidelines for the disabled person
were suggested, including the creation of entrepreneurial potential and establishing a business.
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dmfuandnvuzroafuszneunisi
Uszauml1ud1159 (Brazeal and Hebert, 1999,
pp. 29-46) Usznaulumeamuautidiuynnaves
AUENDUNTS WU ANABINITUISEAUANEST
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and Othaganont, 2013, pp. 1-2) 33a3Udnuae
fsgnounisiivszauanudniafidneasdei
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2) wienizmdyiudnsidsnnaunn 3) fany
aanuselasisuaInAanIsvuaEn 4) nioudlay
Ufu wWasunagnsegissani seanusiula
5) flunAnAgafugsisvesmuies fuwuaudy
STUU 6) AANUAINITANIAIUNITAAIN NITRU
N15WTITY tay 7) dvnwrlunisuszaiusiu
n3fnosdng wazdundsatuayuiia viad
QﬂszﬂaumiﬁwﬂizaumwﬁﬂL%fﬂ
(Thechatakerng, 2014, pp. 8-9; Leonora, 2016,
pp. 95-96,) Usznaulumisamanyazlunis
Lﬂuéﬂizﬂaumi (Personal Entrepreneurial
Characteristics) w3e#ii38ni1 PECs Fausznauly
Fae 3 dneam 10 audnvaedsd 1) dnean
wieA1ud1L59 (Achievement Competencies)
1o n1shaeunilenia (Opportunity Seeking)
ﬂ’a’lm,Jq'Qﬁu(Opportunity Seeking) AMuTNWUSY
MO91U AUEATY AuSuRAveuluey
(Commitment to Work Contract) aundiides
(Risk Taking) 2) ANEATWLRINITITILNY
(Planning Competencies) liur n1ssaudinmung
(Goal Setting) n15Usztiuog19dsEUU
( Systematic Planning and Monitoring) N 1 5
waedaya (Information Seeking) 3) Angnw
W981U19 (Power Competencies) AL A58
U NIITNTIU N150LATEUI8 (Persuasion and
Networking) Léun aaruidesulanuie (Self
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1995, p. 174, Dakung, et al., 2017, pp. 293-294,
Verdonschot, et al,, 2009, pp. 303-318)
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w1 fiimufuszneunisgsisvuIng o
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wazguassa Usgnausiy 1) ¥1AA31U3
AUEILIT0 azUszaunisadlunisuszneu
fan1slaminisviawaawlumu 2) Jywiau
nsean 3) Ugmenumalulad

Wil Jefluwadanisinszidunisdy
HUTENOUNTT IATILAIUNNTTANITTINT A
ABINITVINAIN AIUABINITVRINAT IaenIsy
N193LATIENNITODNRUUTINY (Business Model
Canvas) 9nw3881381171 BMC (Osterwalder and
Pigneur, 2010, pp. 79-115). w1utlade 9 au laun
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Propositions (VP) AniA1v843uA1uazuTnI5
Uaua 3) Channels (CH) Foan1aidnfiagnan
4) Customer Relationships (CR) A2u&NHUS U
ane1 5) Revenue Streams (RS) sUuuuv0es8lel
6) Key Resources (KR) n¥wa1nsnan 7) Key
Activities (KA) Aanssuvian 8) Key Partnerships (KP)
Wusinsvan 9) Cost Structure (C$) lassaiesunu
AIUYRY BMC Ao vilmdvesiamsiasguims
ansaiunmnresTilosUTugasauve
sugaudenuluisnsuiunagnsvesu3emldeg
LAz TINEIBNAY NHANISETIITIIY Business
Model Canvas 11493 11y 1,300 Au 91nf
arilvaausunmluldvialanndn 5,000,000 au Ty
U 2015 wuin Feway 36 unlUldlunsimungsia
Tl Sowaz 21 Wluimundudlnl waziovay 19
unlUusunagnsluasdng (Business Model Canvas
Thailand, 2015, pp. 1-3)
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(Qualitative Methods Research) lngutan1533e
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30 Imen (Mccleland, 1973, pp. 1-14) ffunouly
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wuuvaneUauazuaioide wUUAINOUNANY
Aataen (Multiple Choice Question) Wag Uy
Uszillunuyanawazn1suseiiulasanisginalag

THadumeusnuazmeluvesiuszneunis iile
Aiaseilasenisiiuizauuazaiunsg
Usgnaumsistusuian
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AudnvugvaIn s uiusenaunis (PECs) T4iu
nguAI0819g N1 wuunageudziiunisin
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AdNwAEANS o YesfUsznauns el
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86

% T



BN15huvegIuIENTANGUINITAUANIT
Janianszunsasoysen wagintnguuleuiy
waziving drdnauiiaundsaunagaiiusiuag
Yy IminnssuasAToysen lnalugiingy
fheghfifinudnunnseiunguiietnaidens
Anw1 d1uru 4 ngu Wetnideldnludunnsal
wazifvdeyainuuunaasuudrlunguil 1
Mnuinideliinouaouniuuugthaud 2 ves
usiaznguauasy Wlieme 28 518 91ndauny
NAUEANTS 7 UseLanAdnuiinis a1n 4 nauiiu
fafinouasyinniside §iteldvenuusentv
naudaeg 1w 28 118 wnduseuaylasaneile
Folunuudunwaluaglunaniniudusonnisidi
$2lasan 939y lengusnegeBugenlvian
Fuslelun91idy Fsesurenisneulviningy
Mg TngvernusiuilolineufinuaienuLed
logaglinisdunivallagliissaziiaunngy
maglvideyasmenuies mnnguiegeaulalyl
aunsalisunsedUymiluniseu §ideazeude
Aaulingudiegraudennau d1mSugiinag
n13n15ladu §idedaldaruniwidedu
Henfiunisulaniwilewazuenistedneuliiiv

43ty edlddeyansudiusiuiu 28918
2) gnsenandl logldTsuuuanzas 31 3 Ay
laun funuaindrdnauduasuiaimisvuin
NATKATIUIAEDN JINTANTLUATATRYTEN
FaunuandrdnanuiwundinuLazaiiuiiunag
YBUYWE TINTANTEUATATDYELT WALAILVIUIIN
AuguINIsAUINM ST iansyuaseiaysen lagve
ANUTINIDIN HIAN13AUlAUIN1T SME ASU
1995 YU1891U @d3.9y581 drdnauduaiy
@ miavUIANAIMaTIUIRY DU R UFIAULAE
AnusiunsvosyuddmIansrunsaieyse uas
He1uden1sgudusnisaufinis denia
nizunsAIogse1 lnovia 3 elduansniny
gugonlunisitnsiulasinside lulukansniny
gugaunI

3. msiususudeya gIdeivandeya
Uil (Primary Data) Laun WuuNA#@ay WUy
dunwel waznisaunuingy §idedndunisiu

Journal of Business, Economics and Communications

Volume 16, Issue 1 (January - April 2021)

Toya Weuliunay 2561 UTIUTIMToLAIINNGY
shegeilmmuallaelduuudunmual msaunun
ndu uazLuUNAaouifIseaiieduiithnain
ngwi] Teyaiildannisdrsauazdunul uazih
aununguiiierteaiielilideyaientudoya
Wialy anmdgvivesdfinisuazdednfinmng q
pgsasdon udsniufnwanugonisluns
UsgnoueInvesgiinng Tnsuuuduniwaliiie
dun1wali¥9dn (In-depth Interview) Tung
AregglusUuuuaiufen1susEnauanInees
gRnslufmianszunsaiogseiiieiinses
dnuagiluuagifieystiiunudnuazvesnmay
HUsEnaus (PEC) aussausvawuszneuns lag
TduvuUsziiiu (McClelland, 1987, pp. 18-21,
Thechatakerng, 2014, p. 17). uenantiu &dlduuy
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daudl 2 dnwaznisifufuszneunis
(PECs) uazaussauevesfussnaunis
nguidinune laun aussauzunsaudnsa
AUTTOULATITINUHY AUTIAULUNIOIUIY
(Thechatakerng, 2014, p. 22)

21 AUANYNEUAYANTIOUL VD
Auszneuns a1nnan1suseiiunisdu
HUsznounts lagldignisianauazuazulann
M1u38 PECs wudtdin1sduudalduidu
AUsEnaunTs agluseiuazuuy 20 (56.57%)
J¥AuAzULUY 15(29.97%) syAuAvLUU 25
(9.09%) uAsEAU10 ATILY (4.37%) Wlofiansan
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AaaudAidusiediunudn dauanddlunis
wensvlena fumnssssiu fumnugnifulas
fuRavavlusu arundndes mssadinane
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