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Abstract

This research title “ Social Media Communication for Blind People A Case study The
Northern Region of The Blind Under the Royal Patronage of Her Majesty the Queen, Chaingmai.” was aimed
to 1) study access to social media for the visually impaired, 2) study social media communication of the
visually impaired, 3) understand the problems and obstacles regarding communication via social media of
the visually impaired.

The researcher used the interview form to collect data. The data were collected from 28 visually
impaired students by use purposive Sampling and use in-depth interview. Results for this research In terms
of use Commonly used mobile phones Programs that help the visually impaired use access to social media
and They use talk back program. Mostly Social Communication were Facebook, Youtube and Line.
Problems and obstacles for this research, found that the speed of the internet affects the use In public
areas there is no program that allows access to social media for the visually impaired.
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(B9, personal communication, February 5, 2020)

3. Tadaanunlouisveeniasy uleueves
massluFemesaiainansiianutioivaely
sunsddsdallaifivinfias menguilideya
Liildmaniadn nesgasyaeynegn wisenli
nsoonulounefilianumindeniuludae ns
\hisdedenneeulatifiogegiinisnisann
ansanfsla

“y19fifBaaAuMA fiannsaldnueslsils”

(B10, personal communication, February 6, 2020)

d5duazaiiusrena (Conclusion and Discussion)

dmdveuitodud nafidelddnely
Fos msfoansrinudedinuooulavosifinnsma
a1em1 LsaseuaaununUannAwidelunssusy
318y UAud Faninledlnil lnengudlvveyad
fanun 28 au Tneffideldtuunitoulad uun
Wiglianuide aunsafiuasmuingussasd 4
nsdeansiudodennesulatvesffinimis
arealudueunsal deuldlnsdniifietiodu
JUAU 1 Susiu 2 A peufiumes Sudu 3 Ae uiu
uén Fagunsalfsnartanunsavilvgiinisni
awe ansndomsiuinilunguuioyanaiialy
Inglafguassalusnunisldau drusulusunsy
fouTusunsudidodn Talk black tiesanldau
$18 anansafndauarsessuiugUnsaling 4 uas
Tlusunsuafing dmsunisldauluszuy
ARUILADS

Tunsnwiafedl negidelddatiulud
nsiidededenuosulativosgfinismsaienn
osnnnsfinuiiy meieldfnwnisdnia
dovosfinmavnaanenn annsalinuldinileunu
Undviald Tagaunsaldeukiugunsalaing 9
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ag1u Insdnviiletio AouIwmasuazuiiuLan
nnsdanansidnfdodsnueeulatvesngs
flideyadu sevudfjoanisiidenldidy
s2UUUTRNTUUY Android Benguligdeyals
Wingnaveinisidenlderussuudiinag
Android \flesa7n szuuUftRnisfainan awise
Tdarulddng seefunisldaulugduuy
e 9 dulusunsuiitiemde sgnusulusunsy
Talk back wiin1staulunsdidu o visdedny
soulatliamsnsosiu nssrunmadeulm
larursagiuguain iliAnauianaie
aaaadeulunsiudstoyatnies eg1eanide
Y94 Suetrong (2007) KAN1TIFENUTT HANITN
aneafiviinisdrsediulng fnsusyauilym
n1sinfauazlduselenianarsauneluiiau
yn 9 de Tnslanizdefiumaunudedsfiuives
gRn1snisanenn sulilesunaindadeiies
walulagffsaunsuaznnseenuuutivledils]
594TUNI T DA TAUNAYDILAN1TN9E 8RN
nsvinanudaranuliiiesuisvesszuy
dean waznuin gimsmsanemanlngivinnig
dsadnidedumedidnazdisananuniendn
Tumsidrfsasaunaveinisniagnile
TUsunsufianunsadaelinguilidoya
Wfededsanesulay Miduideufiaiuisn
TElusunsugirgntunislnsdnsidiefoluy
sxuUUfiAnTg Android ¢y Ae Tusunsu Talk
back 31nn1TdNALaEFUNwalnguE I iToya
TUsunsu Talk back lasuaduieulunguylv
foya iflasnlusunsuanansasu eenidesls
inla aziden ilvinguilideyaanunsainfiede
derneoulavld aunsauivnas dwnasHiu
TWsunsusananliazaan
dnilusunsumingiiu nenguilidoya
ffu fnnslduuureufinneiuuudlfe uay
lindadiusm anansaldau Mldsunsuazgnenu
pflanamuutufiuidsluaenadedlunuide
Y84 Jittakool (2010, p.96) Wu31 WUIN HANT
MaaenniiiBnsuasngAnssunisdeansuiu
Sumesidnudazads s18udesiigunsaiitnun
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gLa3un1siteu fe TUsWASUEIUIBAIN
(Screen Reader) Usunsusiing nselusunsy
duasrgmdseniwilng (Thai text to speech)
wazlUsunsuae18unI9e (Screen Enlarger
Magnifiers) alusunsufinanaundedu 1du
TWsunsufaansavilgfinismaansmansa
Whfededsanesulatl 1drdsdona awnsn
Ansiodoansidivilounuuni o1adndalusunis
dhaslududeya visediusunsdliiannsnsu
el Wsunsuaunsasugunnliusasidu
g8 uLUUASTY 9 Wil wu Tusuenaasdiay
nilanuwinied Wy winsidrdsdoans
sauladvesdinisnisaten arursaldauld
wileuauvilunnusenns vnsauenaazddusios
T¥gunsniognaniuveneiiia udfvinlinnsdeans
ludsayoaulatvesdiinisniaent awnsavila
Unfnflounuiialy gunsal Wswnsuludlagiu
foinfldrutaelinisiddsdoyanisdoans
saulatvasfiinisnisargandululditeun
Batu

dmiunisdeasiednuesulativesnd
Jliteya Ingndnudiazidedinueeulaiiings
i Iideyailuuidu Suduusn fe Facebook Sudu
fl 2 Ao Youtube wazdudud 3 Ao Line d1m3u
Facebook 31NN1SEILNANANTTULALNT
dunalvasngurlvideya Facebook aggnldany
Uszdn Turasssaevdadou dausing 16.30 -
21.00 u. ilesnnidunariinguilidoya nds
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aulaazsudedoniny wiriiaas azidiunisldany
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Facebook dwiunislnasgutu ndudlidoyad
aendeuss Insswguain Wulszdn delu
nauiliiteyaiianeauenainideniiozvanides
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Uoya

& o
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Yoyangudnuazioidn dnazlifidenda
Youtube TuFesidiesauls sgratu Souand
Wamasmunszuails migu viedeimaiosauls
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TR FTaN AR
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