Journal of Business, Economics and Communications
Volume 16, Issue 1 (January - April 2021)

v o P>
aui'ﬁﬂu%ﬁu\lﬂigﬂaﬂﬂqiwqﬁqWuﬁiiﬂ1Uﬂﬁ?5§UV| 21

Cultural Entrepreneur’s Competences in 21% Century
Fanaw ygysnw', duiien anenuue’ wagnsyinl e naeies’
22 aniuidenwnas TusssueLle unninendouing
Theeraphong Boonrugsa'’, Nuntiya Doungphummes? and Koraya Techawongstien®
123 9pasearch Institute for Languages and Cultures of Asia, Mahidol University
(Received: February 20, 2020; Revised: April 22, 2020; Accepted: July 22, 2020)
UNANED

1%
v Aaov

unauIteililingussasdiiledumanssausilaniuvesiusznaunismiaimusssulu
An1ssud 21 Taeld38n1saenunizeuainuszaunisalvesgusznaunmsnisiausssuiiszay
Anud§asiua 10 asdns thulenginasduangiifiefumanssaugfusenaunsmainmsssy
LAYDIAUTENOUVBIANTIAULAINGTT H1UNTEUIUNITIUNTUTENBUNIMETAINGTIN HANSANYINUI
fuseneumImeiamsssuiiszauaudisatianssausilandud iy 9 aussaus léun (1) sugnén
(2) piilyayviesiu (3) TanAu (@) M3Ru (5) nMenINYwe (6) MTeeNUULLIRINTIY (7) MIndnuas
Tu3nns (8) msdeansmidn way (9) Msuimsgsiauaznziii nuidedsldwuinneldaussauy
AusznountImeiuusssuduuseaniailu 2 esduszneu Ae “aussauznisla” Useneudie nsiud
Tupuidn A3 warAuAn way “aussausnnane” tnalduanaadnsnisdunsieiesdusenauluy
aussauganeg wazldynaueanudenleanisiinuretesdusznaunneg Weadaaussous
fuszneumImetamssanluamssei 21 Blusuvesuuudians

AdA: 1) JUsEnauMIvnaimuessy 2) aussaug 3) nunieiausssy 4) gidyyviesdu

Abstract

The objective of this research article is to explore the prominent competencies of
cultural entrepreneurs in the 21st century. By examining the lessons learned from ten
successful cultural entrepreneurs, the paper analyzes and synthesizes those lessons learned to
comprehend the competencies and the elements used during their operations. It was found
that successful cultural entrepreneurs possess nine prominent competencies: (1) customer
comprehension; (2) local wisdom appreciation; (3) material selection; (4) finance; (5) human
resources; (6) innovative design; (7) production and service; (8) value creation and value
communication; and (9) business administration and leadership. The paper also shows that the
cultural entrepreneurs’ competencies can be classified into two aspects and elements -
“mental competencies” including recognition, feeling, knowledge and thinking; and “physical
competencies”. The synthesis of each competency’s elements and a model of the connection
and flow of the cultural entrepreneurs’ competencies in the 21st century are presented.
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