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Abstract

The objective of this research was to study of E-Sports image communication
management of Thailand E-sports Federation. The results of this research revealed that 1) The
Federation has a plans according to the Sports Authority of Thailand and create understanding
with the personnel through a conference. 2) The Federaton studied of the reflection on
organization through informal and selecting personnel who like E-Sports into the federation
under standardized regulations and communicate like a family. But no evaluation yet 3) The
personel of Federation commented that executives must possess the skills of health for
e-sports, Juvenile law and the Sports Authority of Thailand Act. 4) The personnel of federation
commented that the executives of Thailand E-Sports Federation must be honest and
transparency in all operations
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