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Abstract

The objective of this study is to analyze the characteristics of target group, supplier and the
efficiency of the innovation business towards using blue ocean strategy of the traditional small and
medium enterprises (SMEs) in Nakhonnayok Province, to factor analyze by blue ocean strategy of
traditional small and medium enterprises (SMEs) in Nakhonnayok Province, to analyze strengths,
weaknesses, opportunities and threats in blue ocean strategy of traditional small and medium
enterprises (SMEs) in Nakhonnayok Province, and in order to present the blue ocean strategy on the
sustainable performance of traditional small and medium enterprises (SMEs) in Nakhonnayok Province.
The result that factors affecting customers' decision to purchase products with motivation from family
members and the pleasure to have a new supplier come to present information about the raw materials
affecting blue ocean strategy of traditional small and medium enterprises (SMEs) in Nakhonnayok
Province.
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A1919 1 UARIN1TILASI¥9A Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings
% of Cumulative % of Cumulative % of Cumulative
Total Variance % Total Variance % Total Variance %
1 6.936 10.200 10.200 6.936 10.200 10.200 6.377 9.378 9.378
2 6.650 9.780 19.980 6.650 9.780 19.980 3.620 5324 14.702
3 4.569 6.719 26.699 4.569 6.719 26.699 3.506 5.157 19.859
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Component Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings
% of Cumulative % of Cumulative % of Cumulative
Total Variance % Total Variance % Total Variance %
4 4.418 6.497 33.196 4.418 6.497 33.196 3.422 5.032 24.891
5 3.597 5.290 38.486 3.597 5.290 38.486 3.108 4.571 29.461
6 3.502 5.150 43.636 3.502 5.150 43.636 2973 4.372 33.833
7 2.807 4.128 47.764 2.807 4.128 47.764 2.929 4.307 38.140
8 2.275 3.345 51.109 2.275 3.345 51.109 2.684 3.947 42.086
9 1.937 2.848 53.958 1.937 2.848 53.958 2.563 3.770 45.856
10 1.889 2778 56.736 1.889 2778 56.736 2.265 3.330 49.186
11 1.741 2.560 59.296 1.741 2.560 59.296 2.196 3.230 52.416
12 1.633 2.402 61.698 1.633 2.402 61.698 2.176 3.200 55.616
13 1.570 2.309 64.007 1.570 2.309 64.007 2.126 3.127 58.743
14 1.438 2114 66.121 1.438 2114 66.121 2.110 3.103 61.847
15 1.259 1.852 67.973 1.259 1.852 67.973 2.106 3.098 64.944
16 1.227 1.804 69.777 1.227 1.804 69.777 1.719 2.528 67.472
17 1.181 1.737 71.514 1.181 1.737 71.514 1.651 2.429 69.901
18 1.154 1.697 73.211 1.154 1.697 73.211 1.475 2.169 72.069
19 1.063 1.563 74774 1.063 1.563 74.774 1.457 2.143 74.212
20 1.027 1511 76.285 1.027 1.511 76.285 1.410 2.073 76.285
21 932 1.371 77.656
22 .902 1.326 78.982
23 .869 1.278 80.261
24 819 1.204 81.465
25 785 1.154 82.619
26 763 1.121 83.740
27 122 1.061 84.801
28 .640 .942 85.742
29 .636 .936 86.678
30 .543 799 87.477
31 .524 771 88.248
32 510 750 88.999
33 497 731 89.730
34 472 .694 90.423
35 .453 .666 91.089
36 433 637 91.726
37 391 575 92.301
38 373 .548 92.849
39 .352 517 93.367
40 351 516 93.882
41 324 477 94.359
42 .300 441 94.800
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Component Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of Squared Loadings
% of Cumulative % of Cumulative % of Cumulative
Total Variance % Total Variance % Total Variance %
43 278 .408 95.209
a4 261 .384 95.592
45 .248 .365 95.958
46 .234 344 96.302
a7 .220 324 96.625
48 214 315 96.941
49 .204 .300 97.240
50 187 276 97.516
51 169 .248 97.764
52 157 .230 97.994
53 153 225 98.220
54 147 216 98.436
55 .139 .205 98.641
56 127 187 98.828
57 121 178 99.006
58 .102 .150 99.155
59 .097 .142 99.298
60 .084 124 99.421
61 .080 118 99.540
62 074 .109 99.649
63 .070 .103 99.752
64 .050 073 99.825
65 .045 .066 99.891
66 .039 .058 99.949
67 .019 .029 99.977
68 016 .023 100.000
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Model Summary®

Model R R Square Adjust R Std. Error of Durbin-
Square the Estimate Watson
1 0.754 0.568 0.536 0.277 1.868
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99AA1519 2 A1519 Model Summany®  urAnatsLazIuIngaunuusLAnlusimin
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ANOVA®
Model Sum of df Mean Square F Sig
Squares
Regression 27.096 20 1.355 17.649 0.00
Residual 20.572 268 0.077
Total 47.667 288

91NA1519 3 11399 ANOVA® wudt fdade Wudidasiuvesgsiavuianaliuazauingey
ag1etiey 1 Uadendanadanisidnagnsuuy  wuuasddludswiauasuien

A1319 4 LanInsitasigiannsgdanvandadednvuznqugndndivine dnvuzideingiu
wazUsgansnmgshawiauinnssudunsldnagnshuuiudndnsuuedgsNavUInNaeLazILIng ou
wuunudtludminuasuien

Coefficients®

fauds b Std. Beta t Significance
Error ® (p)

AP 4.210 0.016 258 0.000
Jaduit 1 0.013 0.016 0.033 0.826 0.409
Yaduii 2 -0.054 0.016 0.133 -3.312 0.001*
Jaduil 3 -0.010 0.016 -0.025 -0.624 0.533
Yaduit 4 0.032 0.016 0.078 1.937 0.054
Jaduil 5 -0.008 0.016 -0.019 -0.469 0.640
Jaduil 6 0.024 0.016 0.059 1.480 0.140
Yaduit 7 -0.004 0.016 -0.009 -0.223 0.823
Jaduil 8 0.163 0.016 0.402 10.013 0.000%
Jaduit 9 0.140 0.016 0.345 8.605 0.000%
Ja¥eii 10 0.002 0.016 0.004 0.095 0.925
Jadeit 11 0.006 0.016 0.015 0.377 0.707
Jadeii 12 0.002 0.016 0.004 0.106 0.916
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fiauds b Std. Beta t Significance
Error ® (p)
Jadeii 13 0.003 0.016 0.008 0.190 0.850
Jaduil 14 0.014 0.016 0.035 0.873 0.384
Jaduil 15 0.203 0.016 0.499 12.439 0.000%
Jadeil 16 -0.014 0.016 -0.034 -0.843 0.400
Jadeii 17 0.008 0.016 0.019 0.463 0.644
Jadeii 18 0.014 0.016 0.034 0.858 0.392
Jadeit 19 0.021 0.016 0.051 1.275 0.204
Jadeii 20 0.020 0.016 0.048 1.203 0.230

U6 a: Dependent Variables: N3l¥NagnsHuULINENAATINVRITINAVUIANA1MAL VUL DY

WUUALANIUTIIAUATUNEN
* iy neanAnsedu 0.05
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MsieTeiiiteLfinyunadud1/uing A
Praanfifinstedudr/uinndudiuaumn Tas
gandeyaaidluofa wazn1siinsziiile
uensvnasnuvaniylliuigsiia fe1 Sig = 0.001

Hadei 8 n1suInisdanisingdv
Usnausig fuds 2 duds taun anuauladu
TaiauaveAdeingfiunnusznis uagaIy
#oannsanUIuunislingavilisudusenly
NTEUUNTINNUIEEUAT/ USRS TR Sig =
0.000

Hadeil 9 mIoufndsssumd Usznoude
fuvs 1 fauus un msdaiiladeaniseysini
595191 A1 Sig = 0.000

Jaded 15 nsadremnuidsuntas
Usenausde fauds 2 dauus laun ns
WasuwdasgindeimgAusiuiimndiffdeingiv
elndiinaueingiviidauudaniue uay
AMuFaanIsiazenann1sdrandnaudilal
Anuddgyiunsldmalulad dan Sig = 0.000
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wenanildnudn Jadedi 15 (B = 0.499)
dewarenslénagnsuuuihuidanuvesgsia
yurnnatsLarauIngounuusuiuludinie
wasuenunnitaded 8 (B = 0.402) Jadeii 9
(B = 0. 345) way Jadedi 2 (B = 0. 133)
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é’fqﬁumaqqiﬁwumﬂaNLLammmdamwuﬁg«au
TUFIMTIAUATUIEA A28A1TILATIZRNITONDBY
L3Ny (Multiple Linear Regression) 0In15 1%
ﬂaqws‘mumuﬁlﬁmmﬁmasiamﬁsﬁLﬁmmﬁ
ﬁaﬁumaaqiﬁﬂmuwmﬂaNLLassuumsiamwuﬁgmﬁu
Tudawrinuasuien aunsadauslaninisng 5

N153LAT1ENN50AN08LTINY (Multiple Linear Regression) ¥9n15ldnagnswuy

Wnthdasuiinasensiliunuidsduvesgsiavuianaisarvuindonwuunaiy Tudwinuasuien

nsdiuanuidduvesgiiavunnnans _
Uade WAZULNNGDUUUUAIRY ?g)'
B S.E. B t P
AP 4.979 0.246 20.229 0.000
mslnagnsuuuuihday 0.120 0058 | 0120 | 2056 | 0.041*

e R = 0.015, Adjust R* = 0.011, Standard Error of Estimation = 0.401*p < 0.05
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lagmsianeianuannesududaduwuuny
wuin msldnagnsuvuihuindasudnadenis
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dvsnavesdulsdy q Aluldiundnw wayd
AUAAIALARDULINTFIUYDINITUTE IR
(Std. Error of Estimation) agujﬁ 0.401
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