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Abstract

Local woven fabrics are products that are derived from local wisdom. It is in the creative
industry that creates jobs for the household industry throughout Thailand and generates revenue and
a good living for the household sector. Therefore, local woven fabric Business plays an important role
in national development. The objective of this research paper was to study and explore the success
factors of the local woven fabric business of small and medium enterprises in the northern area of
Thailand. The main informants of the study were 150 entrepreneurs who produce and sell woven
fabrics in the northern area of Thailand by using the questionnaires for data collection. The inductive
analysis was used for data analysis. The research result found that success factors of local woven
fabric Business of SMEs in the northern area of Thailand consisted of factors that affected business
success including 3 factors: entrepreneurial factor, operation factor of entrepreneurs, and
environmental factor which each factor affected the business success of the local textile fabrics of
small and medium enterprises in northern area of Thailand.
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3) N1583u (Financial Resource) 31n11S
NUNIUITIUNTIUAINA1N50955AAVUIALEN
wui1 nsiiu uiuguilddyvieduusadiu
Adddmiunisiavlalugsfavuinidn §3ie
ABusumelfvestunundralemannudumen
unnigsATiEuduTiRuuAReane (Lussier,
1995, pp. 1-8) A9ARADIAUNIIANIVDS Cooper,
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ganaluad daudsan lawn duiva (Failed)
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4) n15ma1a (Marketing) Ao A9NTIUNIY
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Environment)

Shane and Venkataraman (2000, pp. 1-4)
land11dn gusenavealndazdesiinisinsiey
anmwindensenelusaznisueniiieldlunis
Andulanazinunudainagns msziedndy
muﬁﬁaﬂuﬁﬂﬁuLLsﬂﬁanﬂwﬁmé’?qqiﬁﬂmuwmLﬁﬂ
Falaonsdnwiialuvesaninwindoy avtely
dUsznaunsiinaudnla uaganunsamisy
anun19allaananil @aU1T0NOUAUBIRDNIT
Wasuwlawestadulugiudig q Addnsnase
nsusEneugIRBnidetestuvielinagns
Weusudsudesdaundudelfivseuluns
wdaty Yadeunamarudnsadidiieadesdu
anmuIndounieueniidinadon1smiinaiuves
gsnvvwaan fe Yadenaulovisuaznisifie
(Politic) UadeauLAsugia (Economic) Uade
AUANINAIAULAIMUSTIU (Social) Uadaaiu
welulad (Technology) Fadulumadildimsey
anmuandennsuenvesgnadaiuaieailofni
U311 IEILATIERANINUIAAOUAIBUBN
AsoumauluNgugsia

wurAaiieafasiuaudFavesssia

b

N

(Business Success)
mudifavesgsiadutladeilunadng
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annsaldninginsluisnegrilviiussanina
fensldfuyuiesian Lusch and Laczniak
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