GUEIVY

UNANIBINIG

UNAINIY

%
vl
winnssuswuugsia: neseavesgsnamadinelugaUsewalvne 4.0 1
DALYg N9 Bl PYSEN
Javinailedenuiunsiandenueg1adidu: uniseunaelsene
wagwInen s lwUssalne 15
fufinT waadan uazedn @3y
nagnsluNsUTMImMIneInsuysddmiuus e nANligsiakasaumMraInvaie:
nsAnwIveIUsEN luwwes Buwesiudunua 9100 (nwu) 33

N TIA UNTT

Y

nsusmsantilnsieduiaUseinealnetos 11 (NBT) luapiiinisia
nsifnu e 3 Jarialeddul wazion 4 Yminfivedlan 52

Anfiun ¥1ay3Ty, 9313500 A3arian eivena wasiivi dafuna

nyinAuEnsalunsdseandanuduunveing 63

Fona YyeRung wazuagds w1ana

ANUSURAYBUABEIALILTINTNA1AURY Loadud ne 79

U3ey dndnnune, g3fa mnIng, Jned U wasiivey dunsitiun

vimiaRvesU] UAnuesnaeumeluresussnaaedeulunanvanninduwisussmalng
niietadevesnunindeyanisnsUgdluiuanuinnuaunsavesnsivaeunelu 93
Hegwd nesdslan wazUszie Wigedina

wlgunguasgnsaansnIsIssRnMsdeasiiiensdasiusasunlatdaymnisisnssd

alggey Wagalsanl, annsed AR wavINeIss Now?

lulyjuveslsemalng 104

UNUINVBINSALIULLEUI8A I UANUSURAYaURDdIALTdRBNaUsENaUNNS
Y93UsEnAnnzlsulunatandnnsngnialsenelne 118

U303 ihegassel, anividu v uaznaunigyanl Junsy

unumvesnaluladansaumeuaznisioasuaznsamulagnsanaaUsene:
FBanziazslugaaauuutie 133

[

fugannsal Mde wazssduy dnenying



#1508y (si0)

sUsuuMsIAaiadiinAnenwlumMsandunulamiagusuindndudleney
Ussinnayulnsnldldomnsuiiunnanald
Y13 AsALYRA waruIuan duma’

av

audanszusastiunisieanslunisdanisanudandineuealan1 Al
AN VANAND



TABLE OF CONTENTS

Page
Academic Articles
Business Model Innovation: A Solution for Thai Music Business in Thailand 4.0 Era__________ 1
Apichet Kambhu Na Ayudhaya
Social Enterprise and Sustainable Social Development: Lessons Learned
from Foreign Countries and Development in Thailand.____________ 15

Pimpika Poolsawat and Suwit Srimai

Research Articles
Human Resources Strategy for Multinational Corporations with Multinational Products:
A Case Study of Minor International Public Company Limited 33

Chaturong Napathorn

Management of the National Broadcasting Services of Thailand (NBT) in Digital TV Era:

Kittima Chanvichai, Orawan Sirisawat Apichayakul and Pipat Satsadeepang

The Export Potential of Thailand’s Frozen Shrimps._..__. . 63
Chaiyapon Bunyapimpa and Makasiri Chaowagul

The Social Marketing Responsibility of Thai SMEs_ 79
Prin Laksitamas, Surakij Taeyvakul, Vutiphong Vutiprecha and Pishnu Suntharanund

The Attitude of the Auditors of Listed Companies on the Stock Exchange of Thailand
on the Quality of Accounting Information in the Ability of the Internal Auditors.______ . 93

Maiyarit Thongsongsom and Pravas Penvutikul

Campaign Communication Policy and Strategy for Preventing and
Solving Teenage Pregnancy Problems in Thailand. ... .. 104
Nattiya Puarungroj, Supaporn Sridee and Wittayatorn Tokeaw

The Role of Corporate Social Responsibility Policies’ Implementation on
Performance of Listed Companies in the Stock Exchange of Thailand._____________ 118

Parichat Tengsuwan, Kanatnan Thaweewat and Kobkan Panphong

The Role of Information Communication Technology and Foreign Direct Investment:
Poisson Pseudo-Maximum Likelihood Estimation.._.._.____. . . 133

Kuntaladaporn Camyung and Wanasin Sattayanuwat



TABLE OF CONTENTS (Continued)

Page
Marketing Model for Operation Potential of Herbal Product (Non-food) OTOP
Community Enterprises in Southern Thailand._..______ . 144
Charinee Keeratichote and Brinda Sunhachawee
A Conflict Communication Management of King Naresuan the Great
in Early Modern Globalization. 154

Panida Jongsuksomsakul



