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Abstract

The research aimed at 1) investigating exclusive memorable experiences (Ex-Me-Exs)
of cruise tourists at Thailand’s ports of call; 2) investigating the correlation between port of call
attributes and Ex-Me-Exs, and 3) providing a guideline for fostering Ex-Me-Exs for cruise tourists.
The findings showed that 1) the Ex-Me-Exs of cruise tourists were comprised of involvement,
interaction with local people, hedonism, meaningfulness, refreshment, novelty, learning,
conspicuousness and, lastly, prestige. 2) Port of call attributes were related to the  Ex-Me-Exs
at the significant level of 0.01. 3) Fostering of the Ex-Me-Exs for cruise tourists should focus on
tourism activities and the tour programs. Training in rendering services and the use of English to
people involved should therefore be implemented.
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CON | PRE | LEA | MEA | INV | REF | INT | NOV | HED
LOC R 358" | 381 | 565 | 398" | 476 | 387 | .4217 | 533" | 519
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00)
HIS R 2477 | 4247 | 3827 | 2617 | 318" | 216 | 2917 | 431 |.326"
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00)
TRA R 3187 | 2617 | 280 | 225" | 156 | 2017 | 1137 | 1507 | 214"
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00)
FOO R 355 | 2937 | 442" | 407 | 434" | 354 | 371 | 338" | .429"
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00)
PLA R 4327 | 327 | 559 | 4727 | 5207 | 467 | 4327 | 492" | 554"
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00)
GUI R 286" | 3417 | 398" | 337 | 360 | 287 | 322" | 423" | .407
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00)
INF R 230" | 258" | 399 | 359" | 308" | 2927 | 266 | 341" | .339"
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00)
LOP R 3257 | 240" | 460 | 345 | 444" | 353 | 4137 | 439" | 473"
P-value | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) | (0.00) |(0.00)
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