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Abstract

This research aims to examine the market structure of higher educational services in each
discipline, in higher educational institutions in Nakhon Si Thammarat province and analyse competitive
behaviour of programmes in the selected discipline with high competition and low concentration,
based on the market structure analysis. The population for the market structure analysis consists of
139 regular programmes of bachelor degree from all disciplines, operating in academic year 2015,
catagorised into 10 groups. Concentration Ratio, Herfindahl Hirschman Index and Comprehensive Concentration
Index are used to measure the concentration level. Research results show that most disciplines are possibly
classified as a loose oligopoly and only two disciplines can probably be identified as a tight oligopoly.
The discipline of Business Administration, Accountancy and Economics are selected for a competitive
behaviour analysis. Since price determination is determined at the institutional level, programmes concentrate
on non-price competition through the components of service marketing mix in order to differentiate their
services. However, each programme has a different competitive behaviour in the components of
service marketing mix.
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